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SURE  it’s  a  big  number.  An  exclusive  number.  It  represeots  the  number  of 
adults  in  Orange  County,  California  that  choose  to  read  the  Register  every  day, 
exclusively  (that’s  386,0(X)  wore  county  readers  than  the  Los  Angeles  paper).  And 
we’ve  got  some  even  bigger  numbers.  Like  the  975,2(X)  adults  that  read  us  every  day  and 
1,099,800  adults  on  Sunday. 

But  it’s  not  numbers  that  we’re  proudest  of.  It’s  the  usefulness  that  we  bring 
Orange  County  readers  seven  days  a  week.  Exciting  new  sections  like  Look!,  Business 
Monday  and  Show  Weekend  Edition.  And  a  commitment  to  provide  the  type  of  superior 
journalism  that  Orange  County  readers  demand. 
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TEAM 


Through  high  standards  in  every  aspect  of 
newspaper  publishing,  from  quality 
editorial  content  and  nationally  recognized 
photography  to  state  of  the  art  color 
reproduction,  Copley  Los  Angeles 
Newspapers  prove  that  it's  teamwork  that 
generates  an  exceptional  daily  newspaper. 
In  fact,  Copley  Los  Angeles  Newspapers 
demonstrates  that  every  day  by  producing 
three  of  the  most  respected  papers  in 
Southern  California;  The  Daily  Breeze, 
The  Outlook  and  The  News-Pilot.  All 
three  of  these  newspapers  are  at  the  top 
of  their  field  because  of  teamwork, 
the  key  to  achieving  excellence. 
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“Most  of  our 
competitors  of  1981 
no  longer  exist. 
Some  of  them  had 
great  products. 
What  th^  forgot  to 
have  was 
great  advertising!' 


John  Sculley,  Chairman  and  CEO,  Apple  Computer,  Inc. 


“The  man  who  said  the  world  will  beat  a  path  to  your  door  if  you 
build  a  better  mousetrap  was  a  poet,  not  a  businessman. 

The  landscape  is  strewn  with  the  wreckage  of  fine  companies 
who  built  great  products- that  no  one  ever  heard  about. 

I’ve  worked  for  two  of  the  most 
spectacularly  successful  corporatbns 
in  America-Pepsi  and  Apple  Computer. 
They’re  as  opposite  as  East  and  West. 
But  they  have  one  thing  in  common.  In 
both  cases,  advertising  played  a  central 
role,  rocketing  them  from  obscurity  to 
market  leadership. 

Each  enjoyed  product  advantages. 
But  they  had  to  be  advertised. 

No  other  form  of  communication 
allows  a  purer,  nnore  powerful  articulation 
of  your  products  story  and  your  com¬ 
pany's  visbn.  Because  only  advertising 
can  communicate  not  just  informatbn, 
but  emotion  and  soul. 

Something  magical  happens  when 
you’re  able  to  touch  milibns  of  people 
at  once-a  transforming  energy  that  not 
only  makes  sales  today,  but  reverberates 
for  years  to  come. 

Advertising  builds  brands.  And 
your  brand  is  the  only  thing  that  stands 
between  you  and  commodity  pricing. 

Advertising  allows  you  to  take  on 
the  giants  and  win.  Goliath  may  not  need 
great  advertising.  But  David  sure  does. 

Finally,  advertising  lets  you  express 
not  only  what  you  are,  but  what  you  are 
trying  to  become.  It’s  not  just  a  selling  tool,  it’s  a  leadership  tool-a 
flag  on  the  mountain  to  rally  and  inspire  your  own  people. 

Of  all  the  sophisticated  tools  available  to  marketers  today, 
advertising  remains  one  of  the  nrast  powerful’.’ 

mm 

American  Association  of  Advertising  Agencies 


If  you  would  like  to  learn  more  atxjut  the  power  of  advertising,  please  write  to  Department  D,  AAAA,  666  Third  Avenue.  New  Ybrk, 

New  Ybrk  10017,  enclosing  a  check  for  five  dollars.  Ybu  will  receive  our  booklet  It  Vkjrks!  How  Investment  Spending  in  Advertising  Pays 
Off  Please  allow  4  to  6  weeks  for  delivery.  This  advertisement  was  prepared  by  BBOO,  Los  Angeles;  photograph  by  Peter  Stember. 
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AUGUST 

1 3-1 S— California  Newspaper  Publishers  Association,  Board  Meeting,  The 
Qifls  Hotel,  Shell  Beach,  Calif. 

19- 23— National  Association  of  Black  Journalists,  Annual  Convention,  The 

Westin  Renaissance  Center  Hotel,  Detoit,  Mich. 

20- 22 — West  Virginia  Press  Association,  Annual  Convention,  The  Lakeview 

Resort,  Morgantown,  W.Va. 

23-25— Oregon  Newspaper  Publishers  Association,  Summer  Convention, 
The  Benson  Hotel,  Portland,  Ore. 

23- 26 — North  Carolina  Press  Association,  Annual  Convention,  The  Omni 

Hotel,  Charlotte,  N.C. 

26-28 — Asian  American  Journalists  Association,  National  Convention,  The 
Mayflower  Hotel,  Washington,  D.C. 

SEPTEMBER 

1-2 — New  Jersey  Press  Association,  Annual  Convention,  The  Nassau  Inn, 
Princeton,  N.J. 

1-4 — Women  in  Communications,  National  Professional  Conference,  The 
Hyatt  Regency  Hotel/lllinois  Center,  Chicago,  III. 

10-12 — Michigan  Press  Association,  Annual  Display  Advertising  Confer¬ 
ence,  McGuire's  Resort,  Cadillac,  Mich. 

10-12 — Missouri  Press  Association,  Annual  Convention  and  Trade  Show, 
The  Marriott  Pavilion  Hotel,  St.  Louis,  Mo. 

10- 13 — Maryland-Delaware-D.C.  Press  Association,  Summer  Convention, 

The  Coconut  Malorie  Hotel,  Ocean  City,  Md. 

11- 12 — Freedom  of  Information  Foundation  of  Texas,  Statewide  Confer¬ 

ence,  The  Radisson  Hotel,  Austin,  Texas. 

11-13 — Tennessee  Press  Association,  Advertising  Managers'  Retreat/ 
Circulation  Committee  Meeting,  The  River  Terrace  Hotel,  Gatlinburg, 
Term. 

13-16 — California  Newspaper  Advertising  Executives  Association,  Annual 
Confererv^,  The  Hyatt  Regency  Hotel,  Sacramento,  Calif. 

16-18 — Interstate  Advertising  Managers  Association,  Fall  Conference, 
The  Seven  Springs  Resort,  Champion,  Pa. 

16- 19 — National  Newspaper  Association,  Annual  Convention,  The  Sheraton 

Harbor  Island  Hotel,  San  Diego,  Calif. 

17- 18 — Research  and  Engineering  Council  of  the  Graphic  Arts  Industry,  Fall 

Executive  Committee  Meeting,  The  Westin  Hotel,  Indianapolis,  Ind. 

17- 19— Association  of  Opinion  Page  Editors,  Annual  Conference,  The  St. 

Francis  Hotel,  San  Francisco,  Calif. 

18- 19 — New  York  Press  Association,  Fall  Convention,  The  Mirror  Lake  Inn, 

Lake  Placid,  N.Y. 

18-19 — South  Dakota  Newspaper  Association,  Annual  Fall  Advertising  Con- 
fererx»,  Al's  Oasis,  Chamberlain,  S.D. 

23 — Audit  Bureau  of  Circulations,  U.S.  Coupon  Forum,  The  Waldorf-As¬ 
toria  Hotel,  New  York,  N.Y. 

24- 26 — Nevada  Press  Association,  Annual  Convention,  Convention  Center, 

Fallon,  Nev. 

24-26 — Suburban  Newspap)ers  of  America,  Editorial  Conference,  The  Reg¬ 
istry  Hotel,  Bloomington,  Minn. 

24- 26 — Washington  Newspaper  Publishers  Association,  Annual  Meeting, 

The  Red  Lion  Inn,  Yakima,  Wash. 

25- 26 — Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 

tion,  The  Ritz-Carlton  Hotel,  PhiladelF>hia,  Pa. 

29- 10/1 — International  Newspaper  Group,  Annual  Conference,  The  Sheraton 

Premiere  Hotel,  Tysons  Comer,  Va. 

Seminars/Workshops/Clinics 

AUGUST 

13-16 — Society  of  Newspaper  Design,  Photo  Camp,  Medill  School  of 
Journalism/Northwestern  University,  Evanston,  III. 

16-19 —  Southern  Newspaper  Publishers  Association  Foundation,  Ciassified 
Advertising  Seminar,  The  Chattanooga  Choo-Choo  Hotel,  Chatta¬ 
nooga,  Tenn. 

25-28 —Graphic  Arts  T echnical  Foundation,  Process  Color  Stripping  Work¬ 
shop,  GATF  Headquarters,  Pittsburgh,  Pa. 

30- 31  — Iowa  Newspaper  Foundation,  Management  Seminar,  The  Hotel 

Fort  Des  Moines,  Des  Moines,  Iowa. 
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About  Awards 


Minority  Affairs  Scholarship  Program.  The  South¬ 
ern  Newspaper  Publishers  Association  Foundation  has 
named  three  scholarship  winners  for  the  1992-93  aca¬ 
demic  year  as  part  of  its  “Adopt  a  Student”  Minority  Af¬ 
fairs  Scholarship  Program.  The  students  will  receive 
$2,000  a  year  for  four  years  from  the  SNPA  Foundation, 
and  $1,000  a  year  from  the  paper  that  nominated  them. 

The  three  scholarship  recipients  are:  Isabel  Noriega, 
a  senior  at  South  San  Antonio  High  School,  who  was 
nominated  by  the  San  Antonio  Light;  Stephen  Robinson, 
a  senior  at  Woodmont  High  School  in  Piedmont,  S.C., 
who  was  nominated  by  the  Greenville  News/Piedmont; 
and  Travis  Trueblood,  a  senior  at  Lake  Gibson  High 
School  in  Lakeland,  Fla.,  who  was  nominated  by  the  Lake¬ 
land  Ledger. 
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THE  EEADING  edge 


By  Michael  Conniff 


One  newspaper’s  response  to  direct  response 


Terry  Hebert  is  a  born-again  newspaperman.  As  the 
1980s  wound  down  and  the  economy  went  south,  he  ad¬ 
mits  that  his  life  in  print  had  become  “pretty  boring.”  Af¬ 
ter  25  years,  there  just  did  not  seem  to  be  anything  “new” 
to  him  about  newspapers. 

Cut  to  1992,  and  Terry  Hebert,  advertising  director  of 
the  Evansville  (Indiana)  Courier  Co.,  is  a  new  man  be¬ 
cause  of  new  media.  The  Courier  Co.,  a  creature  of  a  joint 
operating  agreement  (JOA)  between  the  morning  Courier 
and  the  evening  Evansville  Press,  has  managed  to  bring 
together  audiotex,  database  marketing,  and  alternate  de¬ 
livery  schemes  into  an  integrated  package  that  also  brings 
fresh  hope  for  the  newspaper  as  a  direct-response  vehi¬ 
cle. 

“It’s  just  rejuvenated  me,”  Hebert  asserts.  “I  feel  re¬ 
born.  I  think  basically  it’s  the  future  of  newspapers.” 

Evansville  is  the  first  newspaper  to  position  audiotex, 
database  marketing,  and  alternate  delivery  as  three  legs 
of  the  same  “tripod,”  to  quote  the  company’s  mission 
statement:  “a  uniquely  integrated  system  of  marketing 
services  designed  and  developed  to  gain  .  .  .  [market] 
share  ....  Each  of  the  three  services  .  .  .  will  provide  a 
synergistic  effect  essential  to  the  success  of  the  total  sys¬ 
tem.”  Newspapers  across  the  country  have  been  imple¬ 
menting  these  same  three  techniques  and  technologies, 
but  not  in  tandem  —  and  that’s  the  new  twist. 

“We’re  doing  something  different  by  integrating  ev¬ 
erything,”  says  Nancee  Simms,  the  paper’s  audiotex  al¬ 
ternate  delivery  manager. 

Making  it  great 

Here’s  how  it  works.  Last  winter,  the  Courier  Co.  de¬ 
veloped  a  “Hoops  Hoopla”  promotional  program  with 
Pizza  Hut  for  the  Midwest  Collegiate  Conference  (MCC), 
which  includes  Evansville  University.  For  10  weeks. 
Pizza  Hut  sponsored  a  newspaper  advertisement  that  in¬ 
cluded  the  conference  schedule  and  a  phone  number  for 
a  monthly  pick-the- winners  contest.  Each  week,  one  caller 
was  guaranteed  to  win  $  1 00,  plus  one  free  pizza  per  month 
for  a  year. 

Readers  who  dialed  the  audiotex  number  had  to  enter 
their  phone  number,  ZIP  code,  and  Social  Security  num¬ 
ber  —  information  that  was  captured  by  the  Zimmers 
Voice  Publishing  audiotex  system  used  by  the  Courier 
Co.  Only  then  could  callers  make  their  picks  about  the 
upcoming  MCC  games. 

(ConnifT  is  editor  and  senior  consultant  of  the  Kelsey 
Report,  a  telecommunications  newsletter,  and  the 
principal  of  High  Comm  Group,  a  consulting  firm.) 


Once  the  audiotex  system  had  captured  the  caller  in¬ 
formation,  the  Courier’s  Claritas  database  marketing  sys¬ 
tem  came  into  play.  The  paper  was  able  to  turn  15,000 
phone  calls  into  a  net  of  7,300  active  addresses.  The  de¬ 
mographic  and  U.S.  Census  information  provided  by 
Claritas/NPDC,  a  unit  of  the  Dutch  VNU  International 
conglomerate,  allowed  those  7,300  names  to  be  “blown 
up”  into  a  list  of  31,000  like-minded  addressees,  “peo¬ 
ple  with  the  same  psychographics”  as  those  who  called 
during  the  Pizza  Hut  promotion,  according  to  Hebert. 
The  Courier  Co.’s  Delivery  Express,  the  third  leg  of  the 
newspaper  “tripod,”  then  delivered  Pizza  Hut  coupons 
directly  to  those  addresses  in  three  counties. 

“We  drove  that  promotion,  and  we  drove  the  database, 
Hebert  says.  “They  sold  more  pizzas  in  the  first  week 
than  any  other  week  that  year.  They  really  gained  in  mar¬ 
ket  share.” 

Before  the  promotion.  Pizza  Hut  had  used  the 
Evansville  paper  to  deliver  discount  inserts  only.  Dur¬ 
ing  “Hoops  Hoopla,”  the  Courier  Co.  generated  $30,000 
in  new  revenue. 

“With  audiotex,  we’re  able  to  get  a  better  idea  of  who 
our  customers  are,”  says  an  account  representative  from 
Jack  Levy  Associates,  the  Chicago  advertising  agency 
which  handled  the  Pizza  Hut  promotion.  “So  it  didn’t 
take  us  long  to  decide  it  was  something  great.” 

And  they’re  off! 

A  similar  “tripod”  promotion  with  the  Ellis  Park  race 
track  in  Kentucky  will  generate  another  $56,000  in  new 
revenue  this  year,  according  to  Hebert.  The  race  track 
pays  for  a  newspaper  advertisement  that  includes  au¬ 
diotex  information  such  as  tips  and  track  talk.  The  sys¬ 
tem  generated  5,300  phone  calls  in  two  weeks,  a  number 
that  was  “blown  up”  into  38,000  Claritas  addresses.  The 
Courier  Co.  designed  a  promotional  “Passport  for  a  Day” 

—  with  a  pocket  race  track  “credit  card”  and  discounts 

—  and  Delivery  Express  dropped  off  the  Passport  to  the 
designated  addressees.  Eight  hundred  people  have  taken 
advantage  of  the  Ellis  Park  promotional  offer. 

“We’re  looking  at  about  a  4%  return,”  Hebert  observed, 
“a  number  that  is  double  what  is  considered  a  successful 
rate  for  direct  mail  pieces.  “Our  philosophy  is  that,  if  you 
are  a  mass  medium,  you  need  to  get  involved  in  direct- 
response  promotions.  This  way  [with  audiotex]  the  news¬ 
paper  involved  collects  data  and  builds  a  database  and 
shares  it  with  the  advertiser.  That’s  truly  relationship 
marketing.  We’re  intimately  involved  in  a  relationship 
with  the  client,  and  the  client  is  connected  to  the  database 
(See  LEADING  EDGE  on  page  35) 
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THAT  CROPS,  BURNS,  DODGES, 
CAPTIONS,  COLOR  CORRECTS. 

AND  WEIGHS  ONLY  1Z6  LBS. 

When  you  need  to  get  the  news  out  fast,  easily  under  an  airline 
every  second  counts.  That's  why  you  need  the  new,  seat  or  into  an  over 
Nikon  NT-3000  digital  photo  transmitter.  Its  speed,  light  head  compartment, 
weight,  and  other  impressive  features  make  all  the  dif-  An  optional,  rugged, 
ference  in  the  world.  No  matter  where  in  the  world  an  hardshell  shipping 
assignment  may  be.  case  is  also  available. 


FROM  THE  FRONT  LINE  TO 
THE  FRONT  PAGE  IN  SECONOS. 

The  new  Nikon  NT-3000  provides  the  fastest 
high  quality,  digital  photo  transmission  currently  avail¬ 
able  in  a  single  portable  unit  Just  plug  it 
in.  Turn  it  on.  And  transmit  Its  calibra- 
^  tion  system  is  so  efficient  there’s  no 
warm-up  time. 


SO  VERSATILE,  IT  OPERATES 
ASA  SELF-CONTAINED 
WORKSTATION. 

From  2700  DPI  scanning,  to 
image  editing,  to  digital  transmission,  the  full-featured 
NT-3000  does  it  alt 

Cursor  keys  and  a  mouse  let  you  instruct  its  on¬ 
board  computer  which  has  a  full  color  LCD  display  i\ 
monitor,  and  a  full  keyboard  for  creating  captions,  iq 
There’s  even  a  hand-held,  black  and  white  scanner  so 
you  can  scan  handwritten  captions  or  printed  material. 

What’s  more,  the  NT-3000  can  store  up  to  80  / 

compressed  images.  And,  transmit  user  selected  con-  trans 
tact  sheets  of  low  resolution  images  so  editors  can  to  tht 
choose  the  image  they  want  to  print.  It  even  allows  withou 
remote  access  to  contact  sheets  or  individual  high  reso-  Anc 
lution  images.  we  offer 


SO  ADVANCED, 

YOU  KNOW  IT’S  A 
fastest  NIKON, 

avail-  The  NT-3000  was  carefully 
Jug  it  researched,  designed  and  tested  with  the  field  pho- 
libra-  tographer  and  photo  editor  in  mind.  It  features 
s  no  Nikon’s  latest  high-speed,  state-of-the-art  scanning 
of  color  or  monochrome,  positive  or  negative  film. 

And  offers  advanced  digital  transmission.  It  even 
^  has  built-in  multitasking  software  to  allow  for  simul¬ 
taneous  scanning,  captioning  and  transmission. 

Designed  to  accommodate  future  technological 
advances  and  improvements,  the  NT-3000  is  also 
fully  compatible  with  all  major  communications  and  , 
network  systems,  worldwide. 

And  for  those  with  analog  requirements,  the 
NT-3000  is  optionally  capable  of  simultaneous  ana¬ 
log  transmission. 


SO  COMPACT,  IT  FITS 
UNDER  AN  AIRLINE  SEAT. 

At  just  17.6  lbs.,  the  NT-3000  is  so  light,  you  can 
bring  it  anywhere,  set  it  up  anywhere.  Perfect  for 
on-location  use!  Its  well-designed,  durable  carry-on  bag 
has  room  for  all  the  NT-3000  accessories.  And  it  slides 


terial.  BUY  OR  LEASE. 

to  80  As  you  can  see,  the  Nikon  NT-3000  digital  photo 

1  con-  transmitter  is  a  true  Nikon  system  tool  so  essential 
>  can  to  the  job,  no  news  organization  can  afford  to  be 
lows  without  at  least  one. 

^so-  And  because  it’s  an  important  investment, 
we  offer  you  the  option  to  buy  or  lease  directly  from 
Nikon.  We  have  an  attractive  lease  package  with  flex¬ 
ible  rates  and  terms  to  meet  every  need.  For  more 
information,  write:  Nikon  Electronic  Imaging, 
Dept.E2,  101  Cleveland  Avenue,  Bayshore,  NY 
1 1706.  Or  call  1-800-52-NIKON  or  (516)  547-4355. 

Nikon. 

ELECTRONIC  IMMUNG 
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Some  restraint  needed  here 

We  are  all  aware  of  well-publicized  attempts  to  subpoena  tele¬ 
phone  records  of  newspeople  for  some  official  investigation.  One 
of  the  latest  was  the  effort  of  the  Senate’s  special  independent 
counsel  to  subpoena  records  of  reporters’  toll  calls  in  an  investiga¬ 
tion  of  leaked  information  during  the  Judge  Clarence  Thomas 
hearings.  Fortunately,  the  Senate  did  not  back  the  special  counsel 
and  the  fishing  expedition  was  called  off. 

Last  week’s  E&P,  however,  revealed  that  federal  agents  of  one 
kind  or  another  can  and  probably  are  subpoenaing  telephone 
records  all  over  the  place,  telephone  companies  acquiesce  Avithout 
question,  and  it  is  all  done  in  complete  secrecy.  The  people  con¬ 
cerned  are  not  told  it  is  being  done  or  why.  This  could  involve 
newspeople  or  ordinary  citizens. 

Recently  journalists  at  the  Alicia  Patterson  Foundation  in 
Washington,  D.C.,  learned  four  months  after  the  fact,  only  because 
the  secrecy  request  had  lapsed,  that  their  telephone  records  had 
been  turned  over  to  federal  agents.  The  shocking  thing  is  that  the 
investigation  had  nothing  to  do  with  the  activities  of  the  founda¬ 
tion  but  involved  an  article  about  the  IRS  written  by  a  Patterson 
fellow  five  months  before  he  joined  the  foundation.  The  IRS  didn’t 
like  the  article  so  it  called  in  the  Treasury  and  J ustice  departments 
to  make  the  investigation. 

This  is  more  than  shocking.  It  is  a  revolting  example  of  how  gov¬ 
ernment  agencies  use  their  extraordinary  powers  to  intimidate 
anyone  who  displeases  them. 

E&P  reported  that  47  federal  agencies  have  subpoena  power 
but  few  have  rules  about  subpoenas  involving  journalists.  Each  of 
the  Bell  companies  has  its  own  regulations  but,  generally,  they 
comply  with  all  requests  based  on  a  court  order,  subpoena  or 
search  warrant.  U  sually  they  notify  customers  of  the  requests  but 
an  official  request  for  secrecy  is  good  for  90  days  and  can  be  re¬ 
newed  at  intervals  of  90  days  thereafter. 

A  Bell  Atlantic  spokesman  told  E&P  that  in  the  first  six  months 
of ’92  it  had  received  1,492  requests  for  12,138  months  of  records 
for  37,249  listings.  That  represents  a  blatant  disregard  by  gov¬ 
ernment  agencies  of  the  rights  of  citizens.  It  is  above  and  beyond 
what  might  be  considered  justified  for  criminal  investigations. 

If  you  proj  ect  those  figures  for  the  entire  country,  it  is  entirely 
possible  that  more  than  10,000  requests  have  been  made  to  the 
seven  Bell  operating  companies  in  six  months  for  more  than  three 
million  telephone  listings  nationwide.  Even  if  that  is  an  exaggera¬ 
tion  it  reveals  the  existence  of  a  totalitarian  attitude  on  the  part  of 
some  government  officials  to  investigate  secretly  the  ordinary  cit¬ 
izen. 

At  least  two  congressmen  have  become  interested  in  the 
Patterson  Foundation  case.  We  hope  they  follow  through  with 
some  legislation  to  outlaw  this  practice  which  should  not  be  al¬ 
lowed  except  in  extreme  criminal  cases.  There  is  no  justification 
for  it  in  a  democratic  society. 
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Letters  to  the  Editor 

Another  side  of  the  story 


After  reading  the  Wal-Mart  story 
by  Mark  Fitzgerald,  I  feel  I  must  tell 
another  side  of  the  story.  Not  all  Wal- 
Marts  reject  the  print  media  and  drive 
mom-and-pop  stores  into  oblivion.  In 
Berlin,  Wis.,  a  town  of  under  6,000, 
Wal-Mart  was  a  welcome  newcomer. 
It  brought  consumers  to  our  commu¬ 
nity  to  visit  our  other  shops  and  out¬ 
lets  who  had  never  been  here  before. 
We  lost  only  one  dime  store  which 
seldom  advertised  anyway  and  was 
probably  going  to  close  sooner  or 
later.  One  appliance  store  converted 
into  a  gift  shop,  which  was  going  to 
happen  even  before  Wal-Mart. 

On  the  other  hand,  a  local  drugstore 
started  an  advertising  campaign  to 
combat  the  Wal-Mart  drugstore  and 
has  tripled  its  business  since  Wal- 
Mart  opened.  The  advertising  cam¬ 
paign  of  “old-fashioned  service” 
hasn’ t  diminished,  and  we  have  to  say 
that  we  haven’t  been  unhappy  with 
the  advertising  we’ve  received  from 
Wal-Mart.  Sure,  they  send  out  direct 

NEWSPAPERDOM© 

50  years  ago . . . 

The  Pittsburgh  Press  missed  five 
consecutive  issues  because  of  an  il¬ 
legal  strike  by  truck  drivers.  The 
union  insisted  14  drivers  be  kept  on 
the  payroll  even  though  their  trucks 
had  been  laid  up  for  six  weeks  be¬ 
cause  of  an  order  by  the  Office  of 
Defense  Transportation  limiting  de¬ 
liveries  to  three  per  day  and  requir¬ 
ing  an  additional  25%  reduction  in 
truck  mileage.  It  was  the  third  strike 
in  six  weeks  by  the  same  union. 

*  *  * 

The  Associated  Press  used  its  new 
emergency  transmission  station  and 
newsroom,  two  stories  underground, 
for  the  first  time  during  New  York 
City’s  first  city  wide  surprise  black¬ 
out  of  the  war. 

*  * 


mail  flyers  even  though  we  think  our 
full-mail  shopper  could  serve  them 
just  as  well,  but  they  also  give  us  much 
more  advertising  than  we  ever  lost 
with  their  arrival.  The  five  full-page 
ads  when  they  opened  were  more  than 
we  ever  got  from  any  dime  store  and 
there  have  been  periodic  full  pages 
since.  We  use  our  newspaper  to  tell 
the  community  about  Wal-Mart’s 
generous  donations  and  they  run  ads 
for  special  events  such  as  our  annual 
Progress  Edition. 


While  a  journalism  major  at  the 
University  of  New  Mexico,  I  did  are- 
port  on  the  media’s  overreaction  to 
Patty  Hearst’s  abduction-crime  spree. 

When  history  looks  back  at  the 
Ross  Perot  incident,  it  may  be  viewed 
as  the  deathblow  to  the  media. 

The  media  created  Ross  Perot. 
Never  did  he  announce  his  candidacy 
for  the  presidency.  Never  did  he  with¬ 
draw. 

So  why  was  Perot  on  the  cover  of 
most  newsmagazines,  morning  news 
shows  and  magazine-type  prime-time 
news  shows?  Where  was  the  story  of 
a  non-announced  candidate? 

Perot  knew  how  to  pluck  the  strings 
of  the  media  and  the  media  readily 
played  his  tune. 


With  32  cable  stations  to  choose 
from  and  about  20  radio  stations  serv¬ 
ing  this  part  of  our  state,  our  newspa¬ 
per-shopper  combination  still  offers 
the  most  effective,  targeted  advertis¬ 
ing  market  around,  and  undoubtedly 
Wal-Mart  recognizes  this.  Our  rela¬ 
tionship  has  been  good. 

Jim  Wolff 

(Wolff  is  editor  of  Berlin  [Wis.] 
Journal  Newspapers.) 


After  this  incident  it  is  up  to  the 
public  to  determine  if  the  media  are 
credible.  Can  they  be  trusted  to  pre¬ 
sent  any  story  accurately? 

Richard  Kelleher 
Phoenix,  Ariz. 


Correction 

E&P  incorrectly  reported  (June  20, 
P.  26)  the  amount  of  a  grant  by  the 
McCormick  Tribune  Foundation  to 
New  Directions  for  News.  The  grant 
was  for  $300,000  over  three  years  and 
includes  matching  new  or  increased 
contributions  up  to  $50,000  per  con¬ 
tributor. 


a  NYT  graphics  tell  the  story 
with  a  minimum  of  flash  and 
gimmicks,  so  the/re  easy  to 
adapt  to  our  pages.  And  they 
arrive  in  time  to  use  with  the 
wire  copy.  The  photos  are 
valuable  resources  as  well.” 

-  Howard  I.  Finberg,  assistant  managing  editor, 
The  Arizona  Republic 

She  j9ork  Stilus 


Photos  &  Graphics 


•  More  than  30  maps  &  graphics  each  day. 

•  Fifteen  to  20  photos  each  day. 

•  Electronic,  computer-to  computer,  dial-up 
or  mail  delivery. 
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Media  created  Ross  Perot 


Rep.  Elmer  Holland  (D-N.J.)  ac¬ 
cused  Capt.  Joseph  Patterson,  pub¬ 
lisher  of  the  New  York  Daily  News, 
and  his  sister,  Eleanor  (Cissy)  Pat¬ 
terson,  publisher  of  the  Washington 
Times-Herald,  ofbeingtheNo.  1  and 
2  exponents  of  the  Nazi  party  line. 
They  immediately  responded  in  print: 
“You  are  a  liar.” 

From  Editor  Publisher 
Augusts,  1942 
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Newspaper  prank  turns  serious 

Judge  says  prank  memo  on  his  stationery  created  by  pubiisher 
is  frauduient,  not  funny;  trio  who  distributed  it  face  hearing 


By  M.L.  Stein 

What  was  intended  as  a  “joke” 
memo  by  the  publisher  of  a  Los  An¬ 
geles  legal  newspaper  was  not  con¬ 
sidered  funny  by  its  target,  a  chief 
judge,  who  began  contempt  proceed¬ 
ings  against  three  of  the  paper’s  em¬ 
ployees  who  distributed  the  document 
in  the  Central  Courthouse. 

Superior  Court  Presiding  Judge  Ri¬ 
cardo  A.  Torres  ordered  the  three  to 
show  cause  on  Aug.  1 1  why  they 
should  not  be  held  in  “indirect  con¬ 
tempt  of  court.” 

However,  the  order  did  not  name 
Richard  M.  Grace,  co-publisher  and 
editor  of  the  Metropolitan  News-En¬ 
terprise,  who  wrote  the  memo  on 
Judge  Torres’  court  letterhead  as  be¬ 
ing  issued  by  Torres  and  addressed  to 
“All  Judicial  Officers.” 

Torres,  who  excused  himself  from 
sitting  at  further  proceedings  in  the 
matter,  also  referred  the  case  to  the 
City  Attorney’s  Office  for  possible 
criminal  prosecution  in  which  Grace 
could  be  charged  with  forgery,  the 
judge  said. 

While  handing  out  the  memo  in  the 
court  building  about  8:30  a.m.,  Scott 
Patrick,  legal  advertising  supervisor, 
and  advertising  clerks  Lolita  Chan 
and  Thelma  Sinocruz,  were  detained 
by  a  clerk  and  a  sheriff’ s  deputy,  who 
escorted  them  to  the  reception  area  of 
Torres’  office,  where  they  were  ques¬ 
tioned  and  searched. 

According  to  a  MetNews  story  of 
the  incident,  Patrick,  a  law  student, 
asked  if  they  were  under  arrest  and 
was  told  they  were  being  detained, 
not  arrested.  They  were  later  brought 
before  Torres,  who  questioned  them 
about  the  memo. 

Patrick  said  the  three  were  not  read 
their  Miranda  rights  to  remain  silent 
and  that  when  he  told  Torres  he  had 
a  right  to  an  attorney,  the  judge  re¬ 
torted,  “No,  you  don’t.” 

Torres  denied  that  Patrick  asked 
for  an  attorney,  saying  a  bailiff,  who 


was  present,  would  back  him  up. 

“Of  course,  I  would  have  granted 
him  the  right  to  a  lawyer,”  the  judge 
told  E&P.  In  fact,  Torres  continued, 
he  delayed  the  trio’s  formal  court  ap¬ 
pearance  until  2  p.m.  that  day  to  give 
them  time  to  hire  counsel. 

Grace’s  memo  reflected  a  long¬ 
standing  attack  against  Torres  by  the 
MetNews. 

The  publisher  told  E&P  that  he  had 
written  the  memo  to  express  his  “satir¬ 
ical”  objection  to  the  judge’s  July  1 
order  drastically  limiting  the  number 
of  MetNews  subscriptions  for  the  Su¬ 
perior  Court.  Torres,  Grace  said,  ruled 
that  judges  could  subscribe  to  either 
MetNews  or  its  competitive  legal 
newspaper,  the  Los  Angeles  Daily 
Journal,  but  not  both.  If  a  judge  did 
not  decide,  he  or  she  would  receive 
the  Daily  Journal,  Grace  reported. 

The  court  pays  for  the  subscrip¬ 
tions,  which  are  considered  “educa¬ 
tional  matter.” 


“It  has  been  determined  that  the 
Metropolitan  News-Enterprise  con¬ 
tains  material  of  a  questionable  na¬ 
ture,”  the  memo  stated.  “For  exam¬ 
ple,  use  of  such  epithets  as  ‘despotic 
twit,’  when  applied  to  a  judicial  of¬ 
ficer  with  august  status  cannot  be 
countenanced.  Accordingly,  it  has 
been  determined  that,  henceforth,  the 
possession  of  that  publication  within 
the  confines  of  the  Los  Angeles  Su¬ 
perior  Court  facility  shall  not  be  per¬ 
mitted.” 

The  memo  further  announced  that 
the  judge  had  instructed  executive  of¬ 
ficer  James  Dempsey  to  “conduct 
searches  of  offices  at  off-hours  to  de¬ 
termine  if  copies  of  the  MetNews  or 
any  other  contraband  is  present. 

“This  will  entail  a  cursory  inven¬ 
torying  of  the  contents  of  offices,  in¬ 
cluding  chambers.  You  are  advised 
that  amorous  escapades  would  more 
appropriately  be  conducted  in  off-site 
locations  to  avoid  embarrassment  on 


"The  First  Amendment  allows  him  the  right  to  call 
me  names  in  his  newspaper  but  it  does  not  give  him 
the  right  to  commit  forgery”  the  jurist  snapped. 


Grace  said  his  paper  stands  to  lose 
$30,000  a  year  if  subscriptions  are  cut. 

The  publisher  has  hired  attorney 
Rex  Heinke  of  Gibson,  Dunn  &  Crutch¬ 
er,  one  of  the  top  media  lawyers  in  the 
country,  who  frequently  represents  the 
Los  Angeles  Times. 

“I  think  any  reasonable  person 
reading  th(if  memo  would  see  it  as  a 
parody,”  Heinke  told  reporters. 

The  phony  memorandum  on  Judge 
Torres’  “Presiding  Judge”  letterhead 
and  bearing  the  seal  of  the  Superior 
Court  of  Los  Angeles,  was  entitled 
“Prohibition  on  Possession  of  Un¬ 
suitable  Materials”  and  purported  to 
forbid  judicial  officers  to  possess 
copies  of  the  MetNews  in  the  court 
building. 


the  part  of  Mr.  Dempsey  conducting 
his  survey.” 

Any  officer  found  to  have  any 
“contraband”  would  receive  a  phone 
call  from  Judge  Torres  on  his  car 
phone  “and  will  be  assured  of  a  re¬ 
assignment  to  a  courthouse  at  an  ap¬ 
preciably  more  distant  location  from 
his  or  her  home,”  the  memo  read. 

Grace  said  he  has  referred  to  Tor¬ 
res  as  a  “despotic  twit”  in  his  columns 
and  editorials. 

The  publisher,  who  is  a  lawyer, 
also  has  written  that  Torres  is  per¬ 
ceived  by  many  observers  as  a  “petty 
and  spiteful  autocrat  whose  greatest 
commitment  is  getting  his  own  way.” 

Torres,  in  the  pages  of  MetNews 
(See  PRANK  on  page  10) 
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Prank 

( Continued  from  page  9) 

and  its  sister  paper,  the  Los  Angeles 
Bulletin,  has  been  additionally  de¬ 
scribed  as  the  “Queeg  of  Hill  Street” 
(the  location  of  the  court  building), 
a  “power-hungry  jerk”  and  a  “mis¬ 
fit.” 

On  the  day  after  his  three  employ¬ 
ees  were  seized,  Grace,  in  his  column, 
termed  Torres  a  “despicable  miscre¬ 
ant  who  makes  Joseph  McCarthy 
seem,  in  contrast,  to  be  a  swell  fellow.” 

A  MetNews  editorial  called  on  the 
Commission  on  Judicial  Performance 
to  “examine  the  conduct  of  this  very 
peculiar  and  ruthless  jurist.” 

Grace  said  his  past  criticisms  of 
Torres  were  based  on  his  “ironfisted 
rule”  as  presiding  judge. 

Torres,  in  an  interview,  said,  “There 
is  no  feud  on  my  side,  although  the 
MetNews  has  been  harassing  me  for 
the  last  year-and-a-half.” 

The  judge  stated  he  has  not  replied 
to  the  paper  because  “As  a  judge,  I 


cannot  get  into  a  public  discussion 
over  this.” 

Torres  said  he  believes  that  Grace’ s 
feelings  toward  him  stem  from  the 
publisher’s  belief  that  Torres  forced 
the  retirement  of  Frank  Zolin,  the 
court’s  executive  officer  for  22  years. 

In  a  Dec.  31,  1991,  column,  Grace 
wrote,  “The  mere  thought  of  working 
with  Torres  caused  Frank  Zolin  .  .  . 
to  flee  his  job  ....  Torres  did  not 
want  a  strong  executive  officer,  be¬ 
ing  determined  to  run  things  his  own 
way.” 

“That  was  nonsense,”  Torres  said. 
“Frank  retired  of  his  own  accord  and 
there  was  no  animosity  between  us.” 

Los  Angeles  presiding  judges  serve 
two  one-year  terms. 

Torres  scoffed  at  Grace’s  allega¬ 
tion  that  he  had  violated  the  consti¬ 
tutional  rights  of  Patrick,  Chan  and 
Sinocruz. 

“The  First  Amendment  allows  him 
the  right  to  call  me  names  in  his  news¬ 
paper  but  it  does  not  give  him  the  right 
to  commit  forgery,”  the  jurist  snapped. 

“And  that’s  what  that  memoran¬ 
dum  was  —  forgery.  He  used  my  let¬ 


terhead  with  my  name  and  office  on 
it.” 

According  to  Torres,  the  city  at¬ 
torney  will  confer  with  the  district  at¬ 
torney  on  the  possible  filing  of  crim¬ 
inal  forgery  charges  against  the  pa¬ 
per  and  Grace. 

As  to  Grace’s  charge  of  his  being 
“ironfisted,”  Torres  replied,  “I’ve  got 
300  individual  judges  to  deal  with. 
How  can  any  presiding  judge  be  iron¬ 
fisted?” 

Torres  said  also  that  his  order  ask¬ 
ing  judges  to  choose  between  the  two 
legal  newspapers  was  simply  a  mat¬ 
ter  of  cost  cutting  and  not  aimed  at 
the  MetNews. 

“Any  judge  can  pay  for  the  second 
paper  out  of  his  own  pocket  if  he  or 
she  wants  both,”  the  judge  added. 

Grace  said  the  false  memo  was  a 
“cut-and-paste  job.”  He  explained 
that  he  had  taken  one  of  the  many  Tor¬ 
res  memos  that  come  into  the  news¬ 
paper,  papered  over  the  space  beneath 
the  heading,  photocopied  it  and 
turned  out  the  letter. 

“At  worst  it  was  a  silly  prank,”  he 
said. 


Wirs  extradited  on  bad-check  charge 

Self-proclaimed  publisher’s  quixotic  odyssey 


By  Mark  Fitzgerald 

The  bizarre  tale  of  self-proclaimed 
publisher  Peter  Wirs  has  taken  an¬ 
other  twist. 

On  July  28  Wirs  was  extradited  to 
York,  Pa.,  after  spending  more  than 
six  months  in  a  jail  cell  on  New  York 
City’s  Rikers  Island. 

Wirs  had  been  arrested  Feb.  10  on 
a  fugitive  warrant  in  New  York  after 
failingtoappear  in  June  1991  for  sen¬ 
tencing  on  a  $25,000  bad-check 
charge  arising  from  his  quixotic  at¬ 
tempts  to  establish  two  new  daily 
newspapers  in  a  small  city  that  al¬ 
ready  has  two  dailies  publishing  un¬ 
der  a  joint  operating  agreement  {E&P, 
April  6,  1991). 

For  reasons  that  are  not  entirely 
clear,  Wirs  vigorously  fought  extra¬ 
dition  to  Pennsylvania  even  though  it 
meant  spending  far  more  time  in  the 
notoriously  tough  Rikers  Island 
lockup  than  he  would  likely  ever  have 
spent  in  the  relatively  tranquil  con¬ 
fines  of  York  County  Jail. 

The  extradition,  ordered  by  a 
Brooklyn  court  July  21,  was  just  the 
latest  chapter  in  the  story  of  a  bright 
and  articulate  37-year-old  whose  fan¬ 
tasies  of  being  a  big-time  newspaper 
industry  figure  led  first  to  general 


ridicule,  and  then  to  serious  legal 
trouble. 

Wirs  first  came  to  industry  atten¬ 
tion  in  1988  when  he  announced  that 
he  intended  to  buy  United  Press  In¬ 
ternational  and  expand  to  a  size  “three 
times  bigger  than  any  existing  news 
service.” 

It  quickly  became  clear,  however, 
that  he  had  no  money  and  that  his 
claimed  partnerships  with  prominent 
industry  figures  and  institutions  — 
including,  at  one  point,  E&P  —  were 
spurious. 

He  next  surfaced  in  York,  Pa.,  first 
claiming  he  would  buy  the  York  Daily 
Record  to  prevent  a  planned  joint  op¬ 
erating  agreement  with  the  compet¬ 
ing  York  Dispatch. 

When  the  JOA  was  approved  in 
February  1990,  Wirs  then  announced 
he  would  start  two  competing  dailies 
of  his  own,  the  York  Independent  and 
the  York  Post. 

Wirs  began  to  attract  legal  trouble 
when  he  started  passing  bad  checks, 
or  simply  declined  to  pay,  for  equip¬ 
ment  and  services.  He  also  collected 
some  subscription  money  for  the  non¬ 
existent  newspapers. 

Y ork  County  Assistant  District  At¬ 
torney  Glenn  Coffey  said  in  a  tele¬ 
phone  interview  that  before  Wirs  fled 


sentencing,  prosecutors  had  been 
planning  to  recommend  a  four-month 
jail  term,  plus  restitution  for  the 
$25,000  bad-check  charge. 

“Now  we’ll  have  to  give  him  an¬ 
other  four  months  on  top  of  that,  plus 
restitution  plus  court  costs,”  Coffey 
said. 

Coffey  said  prosecutors  will  rec¬ 
ommend  a  23-month  prison  term  with 
19  months  suspended.  Wirs  would 
have  four  years  to  make  restitution, 
Coffey  said. 

“He’s  got  a  lot  to  pay  back  now,” 
the  assistant  D.A.  said. 

Wirs  faces  further  punishment  if 
probation  officers  determine  he  vio¬ 
lated  terms  of  his  probation  in  a  re¬ 
lated  bad-check  conviction. 

Wirs  had  pleaded  guilty  March  29, 
199 1 ,  to  passing  a  bad  check  to  a  pri¬ 
vate  airplane  pilot  who  took  him  from 
Harrisburg,  Pa.,  to  Carthage,  Texas, 
on  another  all-too-familiar  flight  of 
journalistic  fantasy. 

He  was  attempting  to  arrange  a 
partnership  with  a  local  publisher  to 
create  two  daily  newspapers  and  a  na¬ 
tionwide  daily  media  trade  journal 
from  two  existing  Carthage  weeklies 
with  a  combined  circulation  of 
13,000.  The  publisher,  not  surpris¬ 
ingly,  declined  to  deal  with  Wirs. 
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According  to  terms  of  his  guilty 
plea,  Wirs  was  given  23  months  of 
probation  and  ordered  to  undergo  psy¬ 
chiatric  examination.  He  apparently 
failed  to  do  that. 

Wirs  also  told  the  court  he  would 
be  staying  with  a  family  in  Philadel¬ 
phia.  That  appears  to  have  been  an  in¬ 
vention. 

Instead,  Wirs  disappeared  until  the 


arrest  in  New  York  City,  failing  to 
show  for  sentencing  on  the  $25,000 
bad-check  conviction. 

That  conviction  arose  from  writing 
a  worthless  check  to  pay  a  Gaithers¬ 
burg,  Md.,  printer  for  80,000  sets  of 
an  elaborate  subscription  offer  for  the 
two  chimerical  York  dailies. 

As  part  of  his  extradition  fight, 
Wirs  submitted  a  106-page  writ  of 


habeas  corpus.  Assistant  District  At¬ 
torney  Coffey  said. 

“Now,  a  habeas  writ  you  could  di¬ 
gest  into  two  pages  at  most,”  Coffey 
said. 

Coffey  said  as  best  he  could  figure 
out,  Wirs  was  claiming  he  would  be 
killed  if  returned  to  York.  Coffey  said 
York  prison  authorities  were  not 
aware  of  any  danger  to  Wirs. 


$1  million  libel  judgment  overturned 


Ending  a  case  that  had  already 
changed  the  state’s  libel  law,  the 
Michigan  Supreme  Court  struck  down 
a  $1  million  libel  judgment  against 
the  Battle  Creek  Enquirer. 

In  a  5-2  decision,  the  high  court 
said  that  cereal  factory  worker  David 
P.  Rouch  could  not  collect  a  libel 
judgment  simply  because  the  En¬ 
quirer  had  inaccurately  reported  that 
Rouch  had  been  “charged”  with  rape 
when  Rouch  had  actually  only  been 
arrested. 

“We  cannot  agree  that  the  gist  or 
the  sting  of  the  article  is  changed  by 
these  minor  differences,”  the  major¬ 
ity  opinion  stated. 

The  case  had  been  closely  watched 
in  Michigan  and  the  nation  because 
it  centered  on  whether  newspapers 
can  be  found  libelous  when  they  ac¬ 
curately  report  statements  made  by 
law  enforcement  figures. 

In  Rouch’s  case,  the  newspaper’s 
initial  six-paragraph  story  was  based 
on  telephone  interviews  with  officers 
at  two  police  departments. 


The  Dec.  22,  1979,  article  accu¬ 
rately  reported  that  Rouch  had  been 
arrested  on  suspicion  in  the  knife¬ 
point  rape  of  a  teen-age  baby  sitter 
who  was  watching  Rouch’s  stepchil¬ 
dren  at  the  home  of  his  former  wife. 

However,  based  on  the  telephone 
interviews,  the  article  erroneously  re¬ 
ported  that  a  prosecutor  had  autho¬ 
rized  the  arrest;  that  Rouch  had  been 
“charged”  with  the  crime;  and  that  the 
victim  had  been  watching  Rouch’s 
own  children  rather  than  his  stepchil¬ 
dren. 

In  fact,  Rouch  was  held  overnight 
and  was  never  arraigned  in  court.  No 
one  was  ever  charged  in  the  assault, 
but  the  Enquirer  did  not  print  a  cor¬ 
rection  for  nearly  a  year. 

In  wending  its  way  through  Michi¬ 
gan’s  courts,  the  Rouch  case  dramat¬ 
ically  reduced  press  protections 
against  suits  under  state  libel  law. 

Rouch’s  claims  were  initially 
thrown  out  before  trial. 

However,  when  the  case  was  ap¬ 
pealed  to  the  Michigan  Supreme 


Court,  the  justices  held  unanimous¬ 
ly  that  private  citizens  need  prove 
only  negligence  in  a  libel  suit,  even 
if  important  public  issues  are  in¬ 
volved. 

Previously,  the  state  court  had  held 
that  private  individuals  in  such  cases 
needed  to  meet  the  more  demanding 
“actual  malice”  standards  required  of 
public  figures. 

At  the  same  time,  the  court  ruled 
5-2  that  police  reports  —  or  infor¬ 
mation  relayed  verbally  by  police  of¬ 
ficers  —  are  not  protected  from  libel 
under  the  so-called  shield  law  unless 
there  is  also  court  action. 

Rouch’s  libel  claim  was  reinstated 
and  went  to  trial  in  1988. 

A  Calhoun  County  jury  agreed 
with  Rouch’s  contention  that  the  ar¬ 
ticle  had  caused  him  emotional  dis¬ 
tress,  humiliation  and  loss  of  repu¬ 
tation.  The  jury  awarded  $1  million, 
which  had  climbed  to  about  S3  mil¬ 
lion  by  the  time  of  the  Supreme 
Court’s  decision. 

—  Mark  Fitzgerald 


Judge  snatches  journalist’s  tape 


A  federal  appeals  court  judge,  re¬ 
garded  as  a  defender  of  First  Amend¬ 
ment  rights,  reportedly  snatched  a 
journalist’s  tape  of  his  speech  because 
permission  for  recording  it  had  not 
been  sought. 

John  Wing  Wo,  a  free-lance  pho¬ 
tographer  on  assignment  for  the 
Sacramento  (Calif.)  Recorder,  a  le¬ 
gal  newspaper,  said  Judge  Alex 
Kozinski  of  the  U.S.  Circuit  Court  of 
Appeals  refused  to  return  the  tape  of 
a  recent  address  he  made  before  200 
members  of  the  Sacramento  Valley 
Bankruptcy  Forum,  an  organization 
composed  of  lawyers  and  others  in¬ 
volved  in  bankruptcy  proceedings. 

Wing  Wo  said  he  had  placed  the 
tape  recorder  on  Kozinski’s  podium 
while  he  shot  pictures.  The  photog¬ 
rapher  said  he  often  tapes  speeches 
to  assist  caption  writers  for  his  pho¬ 
tos.  The  Recorder  had  not  assigned 
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a  reporter  to  the  event. 

“My  tape  recorder  was  two  feet 
from  him  and  the  volume  red  light 
was  blinking  all  the  time,”  recalled 
Wing  Wo.  “He  must  have  known  it 
was  there.  Why  didn’t  he  ask  me  to 
remove  it  then?” 

Although  Wing  Wo  promised  to 
erase  the  tape,  Kozinski  pocketed  it 
and  said  he  would  erase  it  himself  be¬ 
fore  returning  it,  the  cameraman  said. 

Interviewed  by  Hallye  Jordan  of 
the  Los  Angeles  Daily  Journal,  which 
owns  the  Sacramento  Recorder, 
Kozinski  said  he  took  the  tape  because 
he  thought  the  photographer  was  “im¬ 
polite”  for  not  asking  permission  to 
tape  his  remarks. 

It  is  common  practice  for  journal¬ 
ists  to  tape  speeches  before  gather¬ 
ings  without  asking  permission. 

Kozinski,  who  has  been  mentioned 
as  a  possible  Supreme  Court  nomi¬ 


nee,  has  argued  for  the  right  of  ho¬ 
mosexuals  to  use  the  term  “Gay 
Olympics”  and  has  stated  the  First 
Amendment  entitles  pornographic 
film  producers  to  show  they  were  rea¬ 
sonably  mistaken  in  believing  actors 
in  their  movies  were  of  legal  age. 

However,  Kozinski  cast  a  dissent¬ 
ing  opinion  in  the  famed  Masson  v. 
New  Yorker  magazine,  which  gave 
authors  the  right  to  alter  quotations 
if  the  meaning  is  preserved. 

The  judge  told  the  Daily  Journal 
he  saw  no  conflict  in  his  First  Amend¬ 
ment  defenses  and  his  seizing  of 
Wong  Ho’s  tape. 

“There  is  no  contradiction,”  he  was 
quoted  as  saying.  “I  had  no  idea  he 
was  with  a  newspaper.  I  thought  [fo¬ 
rum  members]  had  hired  him  to  take 
pictures  for  the  organization.” 

Kozinski  said  he  did  not  have  time 
(See  SNATCH  on  page  34) 
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Newspaper  financial  reports 

Lower  costs  power  higher  second-quarter  profits 


Compiled  by  George  Garneau 

Most  publicly  traded  newspaper  companies  recorded 
strong  profit  increases  in  the  second  quarter,  but  nobody 
was  cheering. 

Higher  profits  stemmed  not  from  brisk  advertising  but 
from  smaller  payrolls,  higher  rates  and  cheaper  newsprint. 
Advertising  volume  was  flat,  with  retail  the  weakest,  and 
revenue  growth  was  modest,  below  inflation. 

Yet,  double-digit  gains  were  the  order  of  the  second 
quarter,  the  cosmetic  improvement  enhanced  by  the  com¬ 
parison  with  a  miserable  second  quarter  last  year. 

Newspaper  executives  expressed  caution  about  the 
speed  of  the  industry’s  recovery  from  the  worst  reces¬ 
sion  to  hit  newspapers  since  World  War  II. 

Nevertheless,  strong  quarterly  earnings  growth  was  a 
welcome  relief  from  two  grim  years  of  plunging  profits. 

The  nation’s  largest  newspaper  publisher,  Gannett  Co., 
reported  that  per-share  net  earnings  grew  13%.  Bottom- 
line  net  incomes  grew  25.2%  at  Dow  Jones,  10.9%  at 
Knight-Ridder,  25%  at  McClatchy  and  Media  General, 
53.5%  at  Times  Mirror,  and  1 8 1  %  at  the  New  Y ork  Times 
Co. 

Tribune  Co.’s  losses  from  newsprint  manufacturing 
pulled  quarterly  earnings  down  17%. 

Here  is  the  quarterly  wrap-up: 

Afniiated  Publications 

Affiliated  Publications  Inc.  more  than  doubled  sec¬ 
ond-quarter  earnings. 

The  publisher  of  the  Boston  Globe  reported  earnings 
for  the  three  months  ended  June  28  rose  to  $7.4  million, 
or  1 10  a  share,  from  $3.1  million,  or  40  a  share,  in  the 
period  last  year. 

Higher  profit  resulted  from  increased  advertising  in 
the  Globe  and  steeply  discounted  newsprint  prices. 

A  $3.6  million  pretax  charge  for  42  Globe  employees 
to  retire  early  reduced  net  earnings  $2.2  million,  or  30  a 
share.  A  tax  credit  from  last  year’s  net  operating  loss 
raised  quarterly  earnings  10  a  share. 

Quarterly  revenues  rose  6%  to  $106.7  million,  com¬ 
pared  with  a  year  earlier,  as  operating  income  increased 
to  $12.2  million. 

The  quarter  raised  half-year  net  earnings  to  $  1 1 . 1  mil¬ 
lion,  or  150  a  share,  compared  with  $2.1  million,  or  30  a 
share,  a  year  earlier,  on  revenues  5.5%  higher  to  $204 
million. 

A.H.  Belo 

A.H.  Belo  Corp.  reported  a  second-quarter  earnings 
spike  as  its  flagship  Dallas  Morning  News  cashed  in  on 
the  closure  last  December  of  its  rival,  the  Dallas  Times 
Herald. 

With  stronger  television  advertising  also  helping  earn¬ 
ings,  Belo  reported  that  net  income  nearly  doubled  to 
$12.5  million,  or  630  a  share,  from  $6.5  million,  or  340 
a  share,  a  year  earlier. 

Revenue  jumped  19.9%  to  $134.2  million  and  operat¬ 
ing  profits  vaulted  39%  to  $26.7  million. 


With  the  help  of  the  Morning  News’  new  position  as 
the  only  daily  in  town,  operating  earnings  in  publishing 
soared  138%  to  $14.1  million.  Publishing  revenues 
jumped  29.2%  to  $80.9  million  on  higher  ad  volume,  pric¬ 
ing  and  circulation,  which  surged  25%  daily,  30%  Sun¬ 
day. 

Broadcast  operations  raised  revenues  8%  to  $53.2  mil¬ 
lion  as  operating  earnings  rose  to  $17.1  million. 

The  quarter  more  than  tripled  six-month  earnings, 
which  soared  to  $18.9  million,  or  950  a  share,  from  $4.6 
million,  or  240  a  share,  in  the  first  half  of  1991. 

Capital  Cities/ABC 

Capital  Cities/ABC  Inc.  raised  second-quarter  net  earn¬ 
ings  to  $147.5  million,  or  $8.84  a  share,  from  $  1 27.8  mil¬ 
lion,  or  $7.60  a  share,  in  the  corresponding  period  last 
year. 

The  quarter  included  a  gain  on  the  sale  of  a  German 
television  network,  a  loss  on  the  sale  of  New  York  City 
real  estate  and  write-downs  on  other  assets  yielded  a  non¬ 
recurring  net  gain  of  $1 1.4  million,  or  680  a  share. 

Not  counting  the  special  items,  per-share  earnings 
would  have  increased  7%,  instead  of  16%. 

Quarterly  revenues  edged  up  2%  to  $1.4  billion.  Pub¬ 
lishing  operations  reaped  6%  higher  revenues,  or  $273.5 
million,  for  the  quarter.  Broadcast  television  operations 
posted  a  2%  revenue  increase,  to  $1.1  billion,  despite 
“the  current  recessionary  environment,”  the  company 
said. 

Second-quarter  operating  income  gained  8%  to  $268.7 
million,  as  publishing  led  other  segments  by  posting  a 
43%  gain. 

The  quarter  left  the  company  with  half-year  net  earn¬ 
ings  2%  higher  to  $  1 89.3  million,  or  $  1 1 .35  a  share. 

Central  Newspapers 

Central  Newspapers  Inc.,  publisher  of  the  Indianapo¬ 
lis  Star-News,  reported  second-quarter  earnings  edged 
up  3.7%  to  $7.5  million,  or  280  a  share,  from  $7.1  mil¬ 
lion,  or  270  a  share,  a  year  earlier. 

Revenues  increased  3.3%  to  $109.1  million,  and  op¬ 
erating  earnings  rose  28. 1  %  to  $  1 5.9  million,  as  expenses 
were  flat. 

While  operating  results  benefited  from  lower  newsprint 
costs.  Central  was  hit  with  higher  expenses  from  the  new 
production  plant  for  the  Arizona  Republic  and  Phoenix 
Gazette  and  higher  losses  from  the  Ponderay  newsprint 
mill. 

The  results  raised  net  earnings  for  the  first  half  of  the 
year  to  $12.5  million,  or  470  a  share,  compared  with  $11 
million,  or  420  a  share,  a  year  earlier,  as  revenues  rose 
2.3%  to  $213.3  million. 

Cowles  Media 

Cowles  Media  Co.  nearly  tripled  its  earnings  for  the 
three  months  ended  June  27. 

Cowles,  whose  flagship  is  the  Minneapolis,  Minn., 
Star  Tribune,  reported  net  earnings  of  $6  million,  or  $2.6 1 
a  share,  for  the  quarter,  the  first  in  its  fiscal  year,  com- 
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pared  with  $2.1  million,  or  910  a  share,  the  year  before. 

Revenue  for  the  quarter  climbed  7.9%  to  $82  million. 

Crediting  lower  costs  and  depressed  newsprint  prices 
for  the  profit  gain,  president  and  CEO  David  C.  Cox  said 
the  revenue  boost  was  “encouraging.  We  hope  it  is  a  sign 
of  improvement  in  the  economy,  but  it  is  still  not  clear 
how  strong  the  recovery  really  is.” 

Dow  Jones  &  Co. 

Buoyed  by  rebounding  advertising  in  its  flagship  Wall 
Street  Journal,  Dow  Jones  &  Company  Inc.  posted  25.2% 
higher  net  income  for  second-quarter  1992. 

Dow  Jones  posted  net  income  of  $43.5  million,  or  430 
a  share,  compared  with  $34.7  million,  or  340  a  share,  in 
the  second  quarter  of  last  year. 

Revenue  for  the  period  rose  5.6%  to  $467.5  million 
and  operating  profits  jumped  $25.4  million  to  $89.3  mil¬ 
lion. 

The  quarter  helped  raise  six-month  earnings  36.4%  to 
$71.8  million,  compared  with  the  first  half  of  1991. 

In  business  publishing,  including  the  Journal  and  Bar¬ 
ron  ’s,  quarterly  operating  income  leaped  36.9%  to  $44.7 
million  on  revenue  6.7%  higher.  Journal  ad  linage  rose 
6.4%  for  the  second  quarter,  7.7%  over  six  months. 

Ottaway  newspapers,  despite  ad  linage  down  4.8%, 
produced  22.7%  higher  quarterly  earnings,  which  rose 
to  $10.4  million  on  revenues  2.3%  higher. 

Information  services,  including  Telerate,  generated 
9.6%  higher  operating  profits  on  5.4%  higher  revenues. 

Gannett  Co. 

Gannett  Company  Inc.  raised  net  earnings  13%  in  the 
second  quarter. 

The  Arlington,  Va. -based  publisher  of  USA  Today  and 
79  other  dailies,  reported  second-quarter  net  income  of 
$98.7  million,  or  690  a  share,  compared  with  $95  mil¬ 
lion,  or  610  a  share,  a  year  earlier. 

Operating  revenues  rose  2%  to  $892.1  million  as  ex¬ 
penses  rose  marginally.  Operating  income  increased  9% 
to  $176.7  million,  an  operating  profit  margin  of  19.7%. 

The  company  said  higher  ad  and  circulation  revenues 
and  lower  newsprint  costs  improved  newspaper  earnings. 

Not  counting  results  from  the  Arkansas  Gazette,  which 
the  company  closed  last  October,  newspaper  ad  revenue 
grew  2%  for  the  quarter  as  volume  shrank  1%. 

Gannett’s  money-losing  flagship,  USA  Today,  in¬ 
creased  ad  pages  3%  and  ad  revenues  2%. 

Quarterly  television  revenues  grew  2%.  Billboard  rev¬ 
enue  slipped  4%. 

The  three  months  brought  per-share  net  income  up  1 6% 
to  $1.07  for  the  first  half  of  1992,  compared  with  a  year 
earlier.  Net  income  rose  6.2%  to  $154.2  million,  and  op¬ 
erating  income  advanced  9%  to  $281.8  million,  on  rev¬ 
enue  1%  higher  to  $1.69  billion. 

Knight-Ridder 

Knight-Ridder  Inc.  reported  second-quarter  net  in¬ 
come  grew  10.9%  to  $46.1  million,  compared  with  the 
quarter  a  year  earlier. 

Per-share  earnings  rose  to  840,  from  820  a  year  ago. 

The  period  included  a  previously  announced  $  1 0.5  mil¬ 
lion,  or  120  a  share,  charge  against  earnings  to  pay  for 
job  reductions  at  the  Detroit  Newspaper  Agency,  a  part¬ 
nership  with  Gannett  Co. 

Quarterly  revenue  increased  2.7%  to  $590.5  million, 
and  operating  income  rose  4.7%  to  $79.1  million  as  op¬ 
erating  costs  rose  2.4%. 

The  charge  left  the  newspaper  division’ s  operating  earn¬ 


ings  1.4%  higher,  to  $80.6  million,  on  revenues  up  1.9% 
to  $495  million,  compared  with  year-earlier  figures. 

Newspaper  ad  revenue  increased  marginally  on  2% 
less  advertising.  National  ad  revenue  rose  5.8%,  retail 
decreased  slightly  and  classified  was  flat. 

“Several  of  our  newspaper  markets,  including  Miami, 
St.  Paul,  Philadelphia  and  Detroit,  showed  some  im¬ 
provement  in  advertising  revenue,”  said  chief  financial 
officer  Robert  F.  Singleton,  “but  most  of  our  markets 
continued  to  reflect  the  overall  sluggish  performance  of 
the  national  economy.” 

The  Philadelphia  Inquirer  and  Philadelphia  Daily 
News  in  June  started  the  first  two  of  nine  presses  at  its 
new  $300  million  printing  plant.  The  start-up  raised  op¬ 
erating  costs,  which  are  expected  to  rise  during  the  next 
12  months  as  the  start-up  continues. 

Singleton  said  the  company  remained  “on  track  for  a 
respectable  year  of  earnings  growth”  this  year. 

Lee  Enterprises 

Lee  Enterprises  Inc.  increased  earnings  61.9%  for  the 
three  months  ended  June  30. 

Lee,  based  in  Davenport,  Iowa,  reported  earnings  for 
the  period,  the  third  in  its  fiscal  year,  of  $1 1.8  million, 
compared  with  $7.3  million  in  the  corresponding  period 
a  year  earlier. 

Per-share  earnings  rose  to  500,  from  310  a  year  ago. 

Revenue  increased  7 . 1  %  to  $93.2  million  as  both  news¬ 
papers  and  television  stations  reported  increases  and 
NAPP  Systems  increased  shipments  of  printing  plates. 

CEO  Richard  Gottlieb  said  cost  controls  and  lower 
newsprint  expenses  “contributed  greatly”  to  the  earnings 
improvements  but  cautioned  that  the  improving  econ¬ 
omy  will  intensify  pressure  to  increase  newsprint  prices. 

The  period  brought  earnings  for  the  first  three  quar¬ 
ters  of  Lee’s  fiscal  year  15.1%  higher,  to  $27.7  million, 
or  $1.19  a  share,  compared  with  $24.1  million,  or  $1.04 
a  share,  a  year  before. 

The  publisher  of  19  dailies  raised  its  quarterly  divi¬ 
dend  10  to  200  a  share,  payable  Sept.  30  to  shareholders 
of  record  of  Common  and  Class  B  Common  stock  as  of 
Sept.  1. 

Gottlieb  remained  “cautiously  optimistic  about  Lee’s 
prospects  for  the  fiscal  year.  We  see  some  signs  of  rev¬ 
enue  growth  and  we  will  continue  to  hold  our  costs  in  line.” 

McClatchy  Newspapers 

Second-quarter  earnings  rebounded  25%  to  $7.8  mil¬ 
lion  at  McClatchy  Newspapers  Inc. 

Per-share  earnings  rose  to  270,  from  220  in  the  same 
period  last  year. 

Revenues  inched  up  1.6%  to  $111.2  million  as  rev¬ 
enues  from  advertising  grew  slightly  to  $87.5  million, 
and  circulation  revenue  grew  6.4%  to  $19.8  million. 

Costs  declined  slightly  and  operating  income  rose  to 
$16.2  million,  from  $14  million  last  year. 

The  quarter  brought  the  company  ’  s  half-year  earnings 
to  $  1 2  million,  or  420  a  share,  from  $9.2  million,  or  320 
a  share,  a  year  earlier. 

President  and  CEO  Erwin  Potts  said  advertising  re¬ 
mained  soft  as  the  recession  dampened  the  state’s  eco¬ 
nomic  growth. 

“The  quarter  started  strong  and  fizzled  in  June.  If  we 
don’t  see  improvements  in  the  California  economy,  more 
cost  cutting  will  be  in  order,”  Potts  said. 

The  Sacramento,  Calif.-based  publisher  of  the  Sacra¬ 
mento  Bee  and  1 0  other  dailies  upped  its  dividend  for  the 
third  quarter  to  5.750  a  share,  from  50. 

(See  FINANCIAL  REPORTS  on  page  14) 
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Financial  reports 

(Continued  from  page  13) 

Media  General 

Media  General  Inc.’  s  second-quarter  net  profit  jumped 
25%,  to  $6.4  million,  or  240  a  share,  from  $5.1  million, 
or  200  a  share,  a  year  earlier. 

The  company  benefited  from  a  $1.5  million  insurance 
settlement  resulting  from  a  1991  fire  at  its  Garden  State 
Paper  plant  in  New  Jersey. 

Quarterly  operating  income  declined  27%  to  $  12.4  mil¬ 
lion  as  revenues  slipped  1.9%  to  $147.1  million.  Rev¬ 
enues  for  the  period  dipped  1.9%  to  $147.1  million. 

While  profits  improved  at  newspapers  and  cable  tele¬ 
vision  operations,  the  company  said  broadcast  television 
has  failed  to  rebound  and  newsprint  operations  produced 
sharply  lower  results  because  of  oversupply  and  steep 
discounting. 

Newspapers,  including  the  company’s  flagship  Rich¬ 
mond  Newspapers  Inc.  in  Virginia,  increased  revenues 
$  I  million  to  $76.3  million.  The  Richmond  papers  merged 
into  the  Times  Dispatch  June  1 ,  and  circulation  of  2 1 7,000 
and  growing  is  ahead  of  plans. 

Results  from  Garden  State  Paper  were  hurt  by  the  low¬ 
est  newsprint  prices  since  1980.  Newsprint  revenues  fell 
23%  as  the  segment  generated  an  operating  loss  of  $1.8 
million,  compared  with  an  operating  profit  of  $6.1  mil¬ 
lion  a  year  earlier. 

The  results  raised  the  company’s  six-month  net  earn¬ 
ings  to  $9.1  million,  or  350  a  share,  compared  with  a 
year-earlier  net  of  $7.5  million,  or  290  a  share.  Six-month 
revenues  dropped  2.4%  to  $288.8  million  and  operating 
income  dropped  to  $19.7  million. 

Chairman,  president  and  CEO  J.  Stewart  Bryan  III  ex¬ 
pected  continued  improvement  in  newspaper  earnings 
this  year,  despite  weakness  in  retail  advertising. 

Multimedia 

Multimedia  Inc.  reported  second-quarter  net  earnings 
rose  to  $15.8  million,  or  420  a  share,  from  $14.4  million, 
or  390  a  share,  a  year  earlier. 

Quarterly  revenues  rose  6.1%  to  $142.8  million  and 
operating  profit  rose  7.2%  to  $45.4  million. 

Newspaper  revenues  notched  up  1.8%  to  $33.7  mil¬ 
lion.  Revenue  rises  in  other  segments  included  broad¬ 
cast,  2.7%;  cablevision,  13%;  entertainment,  8.2%. 

The  quarter  left  the  Greenville,  S.C. -based  company 
with  six-month  net  earnings  up  1 1.8%  to  $26.2  million 
and  operating  earnings  up  5%  to  $80.2  million,  on  rev¬ 
enues  5.9%  higher  to  $253.8  million. 

New  York  Times  Co. 

On  the  strength  of  higher  newspaper  and  magazine  ad 
revenues  and  lower  newsprint  costs,  the  New  Y ork  Times 
Co.  reported  second-quarter  net  profits  rose  181%  to 
$15.2  million,  or  190  a  share,  from  $5.4  million,  or  60  a 
share,  a  year  ago. 

Revenues  for  the  quarter  increased  marginally  to  $448 
million. 

The  quarter  included  an  $  1 1  million  pretax  charge  from 
a  strike  against  New  York-area  newspaper  wholesalers, 
two  of  which  were  acquired  by  the  Times  Co.  and  two  by 
New  Jersey  businessman  Arthur  Imperatore.  The  charge 
included  $3  million  for  advertising  and  circulation  re¬ 
funds  to  compensate  for  disrupted  deliveries  plus  $8  mil¬ 
lion  for  lawyers,  damaged  equipment  and  substitute 
drivers. 


Second-quarter  results  last  year  included  a  $20  mil¬ 
lion  pretax  charge  for  staff  reductions  at  the  New  York 
Times. 

Not  counting  charges  in  both  years,  per-share  earn¬ 
ings  for  the  second  quarter  would  have  been  270,  com¬ 
pared  with  210  last  year. 

The  company  expects  to  start  production  by  Septem¬ 
ber  at  its  new  $450  million  production  plant  in  Edison, 
N.J.  The  plant  has  been  collecting  dust  for  18  months 
pending  labor  agreements. 

With  $24  million  remaining  from  a  $30  million  1989 
charge  for  production  staff  cuts,  the  company  expected 
a  recent  settlement  with  its  drivers  union  to  cost  $  14  mil¬ 
lion.  If  negotiations  yield  settlements  with  the  mailers 
and  other  unions,  an  additional  charge  might  be  needed. 

Excluding  the  special  charges,  the  Times,  32  regional 
papers  and  50%  of  the  International  Herald  Tribune 
raised  second-quarter  operating  profits  17.3%  to  $41.9 
million,  as  revenues  rose  slightly  to  $328.7  million.  In¬ 
creases  stemmed  from  higher  ad  and  circulation  rates, 
higher  circulation  and  low  newsprint  costs. 

Ad  linage  in  the  Times  declined  2.4%  from  second- 
quarter  1991,  while  circulation  reached  a  record  of  nearly 
1.2  million  daily,  1.8  million  Sunday. 

Ad  volume  at  the  regional  papers  slipped  slightly  as 
circulation  rose  slightly. 

Quarterly  operating  profits  from  the  magazine  group 
were  $5.5  million,  up  from  $1.3  million  a  year  earlier, 
on  revenues  5.4%  higher. 

Broadcasting  and  information  services  improved  re¬ 
sults,  and  forest  products  generated  an  equity  in  earnings 
loss  of  $2.7  million  for  the  quarter,  compared  with  the 
same  sized  profit  a  year  earlier. 

For  the  first  six  months  of  the  year,  the  company  nearly 
tripled  its  net  earnings  to  $29.2  million,  compared  with 
$10.5  million  a  year  earlier. 

The  company  declared  a  regular  quarter  dividend  of 
140  a  common  share  payable  Sept.  25  to  shareholders  of 
record  as  of  Sept.  4. 

Park  Communications 

Park  Communications  Inc.  reported  net  income  rose 
10%  in  the  second  quarter  to  $4.9  million,  or  240  a  share, 
compared  with  $4.5  million,  or  220  a  share,  a  year  ear¬ 
lier. 

Revenue  for  the  quarter  rose  to  $40.8  million,  from 
$39  million. 

Chairman  and  CEO  Roy  H.  Park,  said  the  Ithaca,  N.Y.- 
based  company  benefited  from  television  advertising  and 
ratings  improvements,  higher  radio  revenues  and  lower 
newsprint  prices. 

The  quarter  pushed  six-month  earnings  up  2 1  %  to  $7.3 
million,  or  350  a  share,  from  $6  million,  or  290  a  share, 
in  the  first  half  of  last  year  as  revenues  rose  to  $76.7  mil¬ 
lion,  from  $72.3  million. 

Pulitzer  Publishing 

Pulitzer  Publishing  Co.,  publisher  of  the  St.  Louis  Post- 
Dispatch,  more  than  doubled  second-quarter  net  earnings. 

Pulitzer  netted  $9.2  million,  or  880  a  share,  compared 
with  $4  million,  or  390  a  share,  in  second-quarter  1991. 

The  period  included  two  nonrecurring  items  that 
yielded  $2.5  million,  or  240  a  share,  on  the  bottom  line. 
One  was  a  tax  settlement  of  $3.4  million  in  the  company  ’  s 
favor.  The  other  was  a  $1.5  million  write-off,  $900,000 
after  taxes,  from  its  investment  in  a  feature-length  com¬ 
edy,  The  Lounge  People  by  director  Frank  Popper.  It  has 
been  produced  but  not  distributed.. 

Not  counting  the  nonrecurring  items,  net  income  would 
have  increased  66%  to  $6.7  million,  or  640  a  share,  pri- 
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marily  because  of  lower  operating  expenses. 

“We  continue  to  experience  sluggish  demand  for  ad¬ 
vertising  in  both  publishing  and  broadcasting,  with  news¬ 
paper  classified  especially  weak,”  said  chairman  Joseph 
Pulitzer  Jr. 

Revenues  increased  a  bit  to  $  102. 1  million.,  while  pub¬ 
lishing  revenues  edged  down  slightly  to  $72.8  million 
and  broadcasting  revenues  notched  up  to  $29.2  million. 

Compared  with  the  year-earlier  quarter,  operating  ex¬ 
penses  were  6.1%  lower. 

For  the  six  months  ended  June  30,  the  company  re¬ 
ported  net  income  jumped  to  $10.8  million,  or  $1.03  a 
share,  from  $3.3  million,  or  320  a  share,  a  year  before, 
when  the  second  quarter  included  a  $2.5  million  charge 
for  staff  reductions  at  the  Post-Dispatch.  Revenue  for  the 
six  months  rose  slightly  to  $194.6  million  as  operating 
profit  jumped  61%  to  $16.7  million. 

Full-run  Post-Dispatch  advertising  linage  decreased 
3.2%  for  the  six  months.  Ad  volume  at  the  Tucson  News¬ 
paper  Agency  increased  8.4%. 

Times  Mirror  Co. 

Times  Mirror  Co.  boosted  net  income  53.5%  in  the 
second  quarter. 

The  publisher  of  the  Los  Angeles  Times  reported  quar¬ 
terly  income  of  $47.2  million,  or  370  a  share,  for  the  three 
months  ended  June  30,  compared  with  $30.7  million,  or 
240  a  share,  a  year  earlier. 

Revenues  increased  in  all  segments  but  newspapers, 
which  took  in  2.4%  less  money  than  a  year  before. 

President  and  CEO  Robert  Erburu  credited  controls 
for  the  earnings  gains. 

“Newspaper  advertising  revenue  continues  to  suffer 
from  weakness  in  the  Southern  California  and  New  York 
regional  economies,”  he  said.  “Thus  while  we  are  very 
pleased  with  the  performance  this  quarter,  we  remain 
cautious  about  the  outlook  for  the  year.” 

Quarterly  earnings  were  reduced  100  per  share  by  costs 
of  voluntary  job  buyouts  at  Newsday  and  were  increased 
40  a  share  by  the  sale  of  cable  assets.  The  quarter  last 
year  included  a  90  a  share  loss  from  the  sale  of  Broad¬ 
casting  magazine. 

Excluding  the  special  items,  quarter-to-quarter  earn¬ 
ings  would  have  increased  100  to  430. 

Quarterly  revenues  grew  1.3%  to  $1.8  billion,  com¬ 
pared  with  second-quarter  1991. 

Operating  profits  grew  22.5%  overall  with  increases 
of  5.4%  in  newspapers,  75%  in  broadcast  television, 
30.4%  in  magazines,  7.5%  in  cable  television. 

For  the  first  six  months  of  1 992,  net  income  rose  55.2% 
to  $83.8  million,  or  650  a  share,  on  revenues  slightly 
higher  to  $1.78  billion. 

Tribune  Co. 

Saying  higher  newspaper  earnings  failed  to  offset 
losses  from  newsprint  manufacturing.  Tribune  Co.  re¬ 
ported  second-quarter  net  income  down  17%  from  a  year 
earlier. 

The  publisher  of  the  Chicago  Tribune  reported  net  in¬ 
come  of  $44.8  million,  or  630  a  share,  compared  with  $53.7 
million,  or  770  a  share,  in  the  quarter  a  year  earlier. 

Newspaper  operating  profits  rose  8%  to  $65.3  million 
for  the  quarter  as  Canadian  newsprint  operations  recorded 
a  $15.4  million  operating  loss,  compared  with  $2.4  mil¬ 
lion  in  earnings  a  year  earlier. 

Operating  profits  in  broadcasting  and  entertainment 
dipped  4%  to  $43.4  million. 

Newspaper  profitability  stemmed  mainly  from  lower 
newsprint  prices,  but  the  Chicago  Tribune  reported  rev¬ 
enue  gains  in  all  advertising  categories. 


Overall  revenues  rose  3%  to  $556.8  million,  with  news¬ 
papers  up  2%,  broadcasting  up  8%,  and  newsprint  sharply 
lower. 

For  the  first  six  months  of  1992,  net  income  dropped 
20%  to  $60.2  million  on  revenues  up  2%  to  $1  billion 
and  operating  profit  down  17%  to  $125  million. 

Washington  Post  Co. 

The  Washington  Post  Co.’s  net  income  surged  34%  to 
$45.8  million  in  the  second  quarter,  compared  with  a  year 
earlier,  as  per-share  earnings  jumped  to  $3.87,  from  $2.86. 

Excluding  a  $3.5  million,  or  300  a  share,  charge  in  sec¬ 
ond-quarter  1991  for  staff  cuts  at  the  Washington  Post, 
earnings  would  have  increased  22%. 

Second-quarter  1992  revenue  rose  6%  to  $376.9  mil¬ 
lion  compared  with  a  year  earlier,  and  operating  income 
leaped  42%  to  $81.1  million. 

Quarterly  newspaper  revenue  grew  7%  on  3.8%  less 
advertising  in  the  Post.  Newspaper  results  include  the 
Gaithersburg  Gazette  Inc.,  a  Maryland  company  in  which 
the  Post  Co.  acquired  an  84%  stake  last  March. 

Broadcast  revenue  declined  2%  in  the  quarter, 
Newsweek  revenue  grew  7%  and  cable  television  opera¬ 
tions  took  in  8%  more  money.  Other  businesses  boosted 
revenue  4%. 

Net  income  for  the  first  six  months  was  $65.4  million, 
or  $5.53  a  share,  compared  with  a  loss  of  $1.3  million, 
or  1 20  a  share,  a  year  earlier,  when  the  company  recorded 
a  $47.9  million  charge  to  account  for  retirement  bene¬ 
fits.  Six-month  revenues  increased  5%  to  $706  million. 
Not  counting  the  charge,  six-month  earnings  would  have 
risen  31%. 


Chi  pols  bristle 
at  Raccoon  story 

Chicago  politicians  are  howling  mad  over  a  Chicago 
Sun-Times  story  that  they  say  compares  swarming  sub¬ 
urban  raccoons  with  inner-city,  minority  gang  members. 

Critics  contend  the  story — headlined  “Big  Raccoons 
Rampaging  in  Suburbia” — included  racist,  stereotypical 
references  to  black  and  other  minority  urban  youths. 

Criticism  came  from  politicians  of  all  colors. 

“If  any  one  of  us  ever  wrote  this  article  or  said  this,  or 
a  police  officer  in  Chicago,  there  would  be  editorials  to 
fire  the  individual  or  any  employee  of  city  government,” 
Mayor  Richard  Daley  said  in  a  speech  to  the  City  Council. 

There  was  even  talk  of  boycotting  the  Sun-Times  and 
its  advertisers. 

Sun-Times  editor  Dennis  Britton  at  first  defended  the 
story,  saying  accusations  of  racism  were  a  “ludicrous” 
effort  to  fabricate  a  racial  issue  where  none  existed. 

He  later  said,  “Clearly,  the  article  was  not  meant  to  of¬ 
fend.  But  if  it  did,  we  apologize  for  it.” 

Phrased  humorously,  the  offending  story  by  reporter 
Tom  McNamee  refers  to  raccoons  as  “shuffling”  and  says 
that  police  cannot  do  much  about  them  except  “chase 
them  off  street  corners  and  make  them  walk  through  metal 
detectors  at  school.” 

“Some  blame  it  on  society;  hard  economic  times,  a 
lack  of  opportunity  to  become  something  better  (like  a 
quiet  possum),  and  the  disadvantages  of  growing  up  in  a 
single-parent  family,”  the  story  said.  “Others  blame  it  on 
misguided  liberals,  those  soft-headed  people  who  feed 
raccoons  each  day,  just  as  they  gave  money  to  street  gangs 
in  the  1960s.” 

The  council  was  considering  a  resolution  denouncing 
the  account  as  racist. 
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Tulsa  Tribune  to  fold 

$30  million  buyout  ends  joint  operating  agreement 


By  Tony  Case 

On  Sept.  30,  the  Tulsa  Tribune  be¬ 
comes  the  latest  in  a  long  line  of  af¬ 
ternoon  newspapers  to  bite  the  dust. 

The  Tribune  has  announced  that  it 
is  ending  a  51 -year-old  joint  operat¬ 
ing  agreement  with  the  morning  Tulsa 
World,  three-and-one-half  years  be¬ 
fore  the  arrangement  was  slated  to  ex¬ 
pire. 

The  Tulsa  newspapers,  which  are 
editorially  independent  and  owned  by 
separate  companies,  have  shared  ad¬ 
vertising,  production  and  circulation 
operations  through  their  jointly 
owned  agency.  Newspaper  Printing 
Corp.,  since  1941. 

The  closing  will  cost  the  jobs  of 
1 00  news  staffers  and  200  employees 
in  mechanical,  administrative  and 
other  jobs  at  the  Tribune,  according 
to  Ken  Fleming,  Newspaper  Printing 
general  manager. 

The  JOA  was  scheduled  to  expire 
March  31,  1996,  but  Tribune  Co. 
chairman  G.  Douglas  Fox  said  that 
pulling  out  early  was  “in  the  best  in¬ 
terest  of  both  parties.” 

In  a  Tribune  news  story.  Fox  was 
quoted  as  saying:  “For  us  to  continue 
in  the  partnership  arrangement 
would  have  been  akin  to  a  couple 
agreeing  to  live  together  for  three- 
and-a-half  years  after  deciding  to  get 
a  divorce.” 

For  terminating  the  agreement. 
World  Publishing  Corp.  will  pay 
Tulsa  Tribune  Co.  a  total  of  $30  mil¬ 
lion — $11.5  million  up  front  and 
$450,000  monthly  for  41  months  be¬ 
ginning  in  November. 

Newspaper  Printing  will  be  dis¬ 
solved,  with  the  Tribune  receiving 


40%  of  net  proceeds  and  the  World 
60%  plus  newspaper-related  assets, 
including  printing  presses. 

Changing  readership  trends,  com¬ 
petition  from  television  and  other 
sources,  and  diminished  advertising 
revenues  all  have  contributed  to  the 
death  of  afternoon  papers  in  recent 
years,  among  them  the  Spokane 
Chronicle,  which  published  its  final 
edition  July  31. 

The  Tulsa  Tribune’s  average  daily 
circulation  of  67,000  makes  it  con¬ 
siderably  larger  than  other  evening 
papers  that  have  closed — for  exam¬ 
ple,  the  Spokane  paper,  which  had  a 
circulation  of  20,000. 


placement  assistance. 

“In  some  ways,  1  would  have  liked 
to  have  stayed  and  fought  it  out,  but 
in  terms  of  staff,  we  would  have  had 
a  gradual  drifting  away,  and  more  and 
more  work  by  fewer  and  fewer  peo¬ 
ple  makes  for  a  less  quality  product,” 
he  said.  “We  decided  we  would  quit 
while  we  could  both  put  out  a  qual¬ 
ity  paper  and  take  care  of  our  people 
as  much  as  possible.” 

For  Jones,  folding  the  Tribune 
marks  the  end  of  a  73-year  family  af¬ 
fair:  His  grandfather,  Richard  Lloyd 
Jones  Sr.,  purchased  the  Tulsa  Demo¬ 
crat  in  1919  and  changed  the  name  to 
the  Tulsa  Tribune.  Jenk’s  father,  Jen- 


Family  ties  and  the  urge  to  fight  it  out  notwithstand¬ 
ing,  Jenk  Jones  says  there  was  no  chance  the  Tribune 
couid  have  iived  without  the  JOA. 


The  circulation  of  the  Tulsa  World 
is  128,000  daily,  238,000  Sunday. 

Tribune  editor  and  publisher  Jenk 
Jones  Jr.  said  that  terminating  the  JOA 
made  good  business  sense  and  would 
allow  the  paper  to  better  provide  for 
its  employees. 

“We  will  make  more  money  end¬ 
ing  it  now,  and  we’ll  have  consider¬ 
ably  more  money  to  plow  into  sever¬ 
ance  and  to  cover  benefits,”  he  ex¬ 
plained. 

According  to  Jones,  the  Tribune 
w'll  provide  for  each  employee:  two 
weeks’  pay  for  every  year  with  the 
company;  $  1 ,000  for  staying  with  the 
paper  until  it  closes;  partial  insurance 
benefits  for  three  months;  and  job 


kin  Jones  Sr.,  was  publisher  until  his 
retirement  last  year.  Jenk’s  brother, 
David  Jones,  is  a  columnist  for  the  pa¬ 
per,  and  Jenk’s  son,  Landon  Jones,  is 
a  sportswriter. 

Family  ties  and  the  urge  to  fight  it 
out  notwithstanding,  Jenk  Jones  says 
there  was  no  chance  the  T ribune  could 
have  lived  without  the  JOA. 

Not  only  could  the  market’s  ad¬ 
vertising  base  not  support  two  wholly 
independent  newspapers,  he  ob¬ 
served,  but  acquiring  printing  equip¬ 
ment,  computers,  office  furniture,  de¬ 
livery  trucks  and  other  assets  would 
have  cost  the  Tribune  about  $75  mil¬ 
lion,  a  figure  he  called  “mind-bog¬ 
gling.” 


Southam  reports  higher  losses 


Higher  operating  earnings  were  in¬ 
sufficient  to  offset  a  loss  from  dis¬ 
continued  operations,  leaving  South¬ 
am  Inc.  with  a  net  loss  of  $127.9  mil¬ 
lion  (Canadian)  for  the  three  months 
ended  June  30. 

A  year  earlier  Southam  reported  a 
quarterly  net  loss  of  $3.9  million.  Per 
share  losses  in  the  comparable  quar¬ 
ters  increased  to  $2.13,  from  60. 

The  quarter  included  a  $140  mil¬ 
lion  loss  from  the  sale  of  its  printing 
businesses.  The  Toronto-based  com¬ 


pany  also  recorded  a  gain  of  $3.4  mil¬ 
lion  from  the  sale  of  Telemedia  Pub¬ 
lishing  Inc.  stock  and  the  costs  of  staff 
cuts  in  newspapers. 

Powered  by  cost  cutting  and  low 
newsprint  prices,  second-quarter  op¬ 
erating  earnings  surged  to  $9.7  mil¬ 
lion,  from  a  $3.4  million  loss  in  the 
quarter  a  year  earlier.  Revenue  rose 
1.9%  to  $297  million  and  expenses 
declined  1.8%. 

Income  from  continuing  operations 
of  $  1 2. 1  million  compared  with  a  loss 


of  $0.4  million  a  year  earlier. 

ROP  newspaper  ad  linage  declined 
4.7%  for  the  quarter,  below  the  7.7% 
linage  drop  recorded  in  the  first  quar¬ 
ter  of  this  year. 

Southam  newspapers,  including  the 
Vancouver  (B.C.)  Province  and  Sun, 
turned  in  operating  profits  of  $24. 1 
million,  business  communications 
turned  a  loss  to  a  profit,  and  losses 
worsened  in  book  retailing. 

Also,  Southam  sold  its  remaining 
22%  of  Torstar  Corp. 
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Spanish-language  weekly 
launched  in  California 
by  Freedom  Newspapers 

In  a  move  to  capture  Orange  County’s  huge  and  grow¬ 
ing  Hispanic  population.  Freedom  Newspapers  Inc.  has 
launched  Excelsior,  a  new  Spanish-language  weekly 
newspaper. 

The  tabloid,  which  published  its  first  issue  July  22, 
may  eventually  become  a  three-day  newspaper  and  even 
a  daily.  Freedom  officials  said. 

Named  after  the  large  daily  paper  in  Mexico  City,  Ex¬ 
celsior  consisted  of  a  28-page  tabloid  news  section  and 
a  six-page  broadsheet  classified  section. 

“We’ll  be  the  largest  and  most  comprehensive  Span¬ 
ish-language  newspaper  in  Orange  County  and  our  goal 
is  to  stay  in  that  position,”  said  Doug  Hanes,  chief  oper¬ 
ating  officer  of  Freedom’s  Golden  West  Publishing  unit 
that  publishes  1 3  other  weekly  community  papers  in  Or¬ 
ange  County. 

N.  Christian  Anderson,  Golden  West’s  chief  execu¬ 
tive  officer  and  editor  of  Freedom’s  flagship  paper,  the 
Orange  County  Register,  announced  that  Golden  West 
will  start  four  more  weeklies  in  the  near  future. 

Meanwhile,  Excelsior  will  be  competing  with  the  Los 
Angeles  daily.  La  Opinion  and  the  Los  Angeles  Times’ 
monthly  Nuestro  Tiempo,  both  of  which  circulate  in  Or¬ 
ange  County. 

In  addition,  there  are  about  10  local  Spanish-language 
weeklies  in  the  county  for  a  Hispanic  population  esti¬ 
mated  at  about  700,000.  The  1990  census  put  the  figure 
at  564,828. 

Excelsior  is  serviced  by  Associated  Press,  Reuters  and 
Scripps  Howard  services  in  addition  to  its  own  editorial 
staff. 

Its  publisher  is  Joseph  Arbona,  a  former  columnist  and 
foreign  correspondent,  who  has  founded  Spanish-lan¬ 
guage  newspapers  in  San  Fernando  and  Chatsworth,  Calif. 
He  began  his  career  with  Venice  magazine  in  Venezuela, 
where  he  later  was  a  correspondent  for  Agence  France- 
Presse. 

Excelsior’ s  managing  editor  is  D.  Miguel  Jimenez,  for¬ 
mer  Los  Angeles  director  of  Notomex,  the  Mexican  News 
Agency.  He  previously  was  news  editor  of  Excelsior  in 
Mexico  City. 

“Our  aim  at  Excelsior  is  to  provide  the  most  complete, 
professional  and  effective  news  and  advertising  Spanish 
language  print  medium  in  Orange  County,”  said  Arbona. 

Joe  L.  Arbona  Jr.,  the  paper’s  marketing  director,  said 
advertiser  response  has  been  “very  good.” 

Initially,  he  added.  Excelsior  will  be  distributed  free 
in  newsracks  and  other  outlets  until  it  gains  acceptance. 
It  also  is  planned  to  wrap  the  tabloid  with  the  Register 
for  home  delivery  to  selected  areas. 

According  to  Strategy  Research  Corp.  and  the  U.S. 
Hispanic  Chamber  of  Commerce,  the  buying  power  of 
Orange  County  Hispanics  in  1990  was  $3.9  billion  and 
is  expected  to  reach  $7.8  billion  by  2000. 

—  M.L.  Stein 

Finberg  heads  SND  Foundation 

Arizona  Republic  assistant  managing  editor  and  graph¬ 
ics  guru  Howard  Finberg  has  been  named  the  first  pres¬ 
ident  of  the  newly  created  Society  of  Newspaper  Design 
Foundation. 

The  foundation,  formed  earlier  this  year  to  contribute 
to  newspaper  design  and  graphics,  is  the  research  and  ed¬ 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

8/4/92  7/28/92 

8/6/91 

Affiliated  Publications  Inc.  (NY) 

12.00 

11.875 

8.50 

A.H.  Belo  Corp.  (NY) 

45.75 

45.00 

30.625 

Capitol  Cities/ABC  Inc.  (NY) 

453.375 

442.75 

467.00 

Central  Newspapers  Inc.  (NY) 

22.00 

21.875 

18.875 

Dow  Jones  &  Co.  Inc.  (NY) 

34.125 

32.875 

26.00 

Gannett  Co.  Inc.  (NY) 

47.625 

47.00 

45.00 

Knight  Bidder  Inc.  (NY) 

61.25 

61.875 

51.75 

Lee  Enterprises  Inc.  (NY) 

30.125 

29.75 

26.00 

McClatchy  Newspapers  Inc.  (NY) 

20.25 

19.25 

21.50 

Media  General  Inc.  (AM) 

18.50 

19.375 

21.50 

Multimedia  Inc.  (OTC)  * 

26.75 

27.00 

29.75 

New  York  Times  Co.  (AM) 

28.50 

28.125 

22.125 

Park  Communications  Inc.  (OTC) 

16.00 

16.00 

14.75 

Pulitzer  Publishing  Co.  (OTC) 

30.25 

30.75 

24.25 

E.W.  Scripps  Co.  (NY) 

25.50 

25.625 

21.375 

Times  Mirror  Co.  (NY) 

34.75 

35.375 

31.125 

Tribune  Co.  (NY) 

41.25 

41.25 

45.50 

Washington  Post  Co.  (NY) 

*  3  for  1  stock  split 

216.50 

222.50 

222.75 
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Foreign  Media  Stock  Values 

1  (Weekly  Stock  Quotes) 

Stock 

8/4/92  7/28/92 

8/6/91 

McLean  Hunter  Ltd.  (a) 

12.125 

11.75 

10.50 

Hollinger  Inc.  (a) 

11.125 

10.625 

11.75 

Quebecor  Inc.  Class  A  (a)(d) 

12.00 

11.875 

8.75 

Reuters  (c) 

59.875 

59.125 

41.75 

Southam  Inc.  (a) 

16.50 

16.375 

17.75 

Thomson  Corp.  (a) 

14.375 

14.50 

14.375 

Toronto  Sun  ^blishing  Corp.  (a) 

16.50 

16.25 

16.25 

TorStar  Corp.  (a) 

21.50 

21.375 

24.75 

Pearson  Ltd.  (b)(e) 

3.37 

3.35 

3.74 

News  Corp.  Ltd.  (c) 

33.75 

34.00 

13.00 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  January  24, 1992 

(e)  2  for  1  stock  split  -  June  15, 1992 

1  Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 

ucation  arm  of  SND.  Beginning  next  year  it  will  take 
over  some  programs  now  run  by  SND. 

Feds  investigate  leak  to  Herald 

A  U.S.  magistrate  has  ordered  an  investigation  into  a 
leak  of  secret  grand  jury  testimony  to  the  Miami  Herald. 

Magistrate  Lurana  Snow  wants  the  U.S.  attorney’s  of¬ 
fice  to  probe  whether  a  corruption  indictment  against  a 
judge  should  be  dismissed  as  a  result  of  the  leak. 

Lawyers  for  suspended  Dade  Circuit  Judge  Alfonso 
Sepe,  who  was  indicted  after  an  investigation  of  corrup¬ 
tion  in  Dade  County  courts,  asked  Snow  to  throw  out  the 
charges  because  the  leak  threatened  his  right  to  a  fair  trial. 

The  Herald  reported  that  a  restaurateur  told  the  grand 
jury  that  a  Miami  lawyer  paid  for  Sepe’s  meals,  and  in 
return  the  judge  allegedly  assigned  the  lawyer  to  court- 
appointed  work. 
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Crackdown  on  athlete  “journalists 

Olympic  committee  tells  superstar  athletes  to  cease  columns; 
exemption  stays  for  Olympic  diaries  in  “hometown’'  papers 


99 


By  George  Garneau 

Hoopster  and  huckster  Charles 
Barkley  has  put  his  byline  on  hold — 
at  the  insistence  of  the  International 
Olympic  Committee. 

The  IOC — in  a  crackdown  on  mar¬ 
quee  Olympic  athletes  who  write 
about  the  games  for  big  newspapers 
in  violation  of  IOC  rules — enforced 
the  rules  against  Barkley,  whose  com¬ 
mentary  was  running  in  USA  Today, 
and  track  star  Carl  Lewis,  whose  by¬ 
line  was  running  in  several  European 
publications  and  who  appeared  in 
television  commercials.  Neither  was 
being  paid. 

The  rule  prohibits  Olympic  con¬ 
testants  from  acting  as  journalists  dur¬ 
ing  the  games. 

After  an  unnamed  magazine  com¬ 
plained,  the  IOC  ordered  the  U.S. 
Olympic  Committee  to  enforce  the 
rule.  The  USOC  informed  Barkley 
and  Lewis  and  the  publications,  and 
a  settlement  was  worked  out  whereby 
the  format  of  their  work  changed. 

In  the  case  of  Barkley,  instead  of 
writing  a  bylined,  first-person  col¬ 
umn,  he  was  interviewed  by  a  staffer, 
who  wrote  the  story. 

“It  isn’t  like  PattiSue  Plumer  do¬ 
ing  a  hometown  diary  for  the  San  Jose 
Mercury  News,”  USOC  spokesman 
Mike  Moran  said. 

However,  the  IOC  continued  its 
policy  of  allowing  athletes  to  write 
diaries  or  columns  for  their  “home¬ 
town”  papers. 

Moran  said  that  Lewis  was  writing 
for  three  major  “mass-circulation” 
European  publications  and  was  doing 
tv  commercials  for  his  daily  column 
in  El  Periodico,  a  Spanish  sports 
daily.  Barkley’s  column  appeared  in 
Barcelona  in  the  international  edition 
of  USA  Today,  the  nationwide  U.S. 
paper  selling  close  to  2  million  copies 
daily. 

IOC  rules  say  that  “under  no  cir¬ 
cumstances”  may  an  Olympic  athlete 
“act  as  a  journalist  or  in  any  other  me¬ 
dia  capacity”  during  the  games. 

The  enforcement  leaves  superstar 
athletes  in  the  position  of  being  paid 
millions  of  dollars  a  year  to  play 
sports  and  endorse  products  but  un¬ 
able  to  write  what  they  see  at  the 
Olympics  if  their  work  appears  in 


some  of  the  more  visible  publications 
during  the  games. 

Moran  said  he  personally  did  not 
understand  the  rule  against  reporting, 
in  light  of  the  fortunes  athletes  make 
in  sports  and  endorsements,  but  the 
USOC  was  required  to  follow  IOC 
rules. 

“I  personally  don’t  know  what  the 
rule  means,  but  they  are  telling  us  to 
enforce  it,”  he  said.  “I  don’t  get  the 
rule  at  all.” 

After  the  crackdown,  Barkley’s 
item  in  USA  Today’s  daily  Olympics 
section  was  labeled  “A  conversation 
with  Charles  Barkley”  and  included 


Olympics,  Policinski  suggested  that 
the  problem  this  year  arose  from 
“larger  issues”  involving  the  Olympic 
committees,  the  U.S.  basketball  team, 
and  Lewis,  whose  biographer  was  be¬ 
ing  paid  for  correspondence,  accord¬ 
ing  to  a  USA  Today  story  by  Steve 
Woodward. 

In  New  Jersey,  The  Record  in 
Hackensack  and  the  News-Tribunehn 
Woodbridge,  two  Macromedia  Inc. 
papers,  carried  a  first-person  “Olym¬ 
pic  diary”  column  by  Rutgers  Uni¬ 
versity  soccer  player  Alexi  Lalas, 
who  called  in  the  column  by  phone. 

Record  assistant  editor  Rob  T anen- 


“It  isn’t  like  PattiSue  Plumer  doing  a  hometown 
diary  for  the  San  Jose  Mercury  News,”  Moran  said  of 
the  superstar  athletes  writing  columns. 


an  editor’s  note  explaining  that  it  was 
based  on  interviews.  The  text  appears 
in  quotation  marks  and  in  the  first  per¬ 
son. 

The  crackdown  prompted  the  com¬ 
bative  Barkley  to  accuse  the  IOC  of 
being  “jealous”  of  him  and  the  Dream 
Team,  the  moniker  attached  to  the 
U.S.  entry  of  a  team  of  mostly  pro¬ 
fessional  basketball  millionaires  in 
the  Olympic  basketball  competition. 

The  IOC  also  ordered  the  Swiss 
Olympic  Committee  to  enforce  the 
rules  on  a  Swiss  athlete  who  covered 
an  event  by  cellular  telephone. 

Because  the  issue  was  easy  to  re¬ 
solve,  without  changing  the  concept 
of  Barkley  expressing  his  views  in  his 
own  words,  USA  Today  sports  editor 
Gene  Policinski  said  he  did  not  pur¬ 
sue  the  apparent  contradiction  that  al¬ 
lows  other  athletes  to  continue  to  ap¬ 
pear  in  their  “hometown”  papers. 

Barkley  never  “wrote”  the  com¬ 
mentary  piece  in  the  first  place.  He 
talked  to  staffer  David  DuPree,  who 
wrote  it.  So  the  impact  on  readers  was 
“negligible,”  Policinski  said. 

He  said  the  U.S.  Olympic  Com¬ 
mittee  may  have  to  revisit  the  issue 
when  the  summer  games  move  to  At¬ 
lanta  in  1996. 

Since  USA  Today  has  run  com¬ 
mentary  pieces  by  athletes  at  past 


baum  said  the  column  provided  such 
“remarkable  insight”  into  the  games 
that  the  sports  staff  joked  about  hir¬ 
ing  the  athlete. 

Because  of  the  overwhelming  com¬ 
mercialization  of  the  games,  he  did 
not  in  theory  oppose  rules  against  the 
most  commercial  players  writing 
columns,  but  remained  “open”  about 
whether  the  Olympic  committees 
“went  overboard.” 

Joint  coverage 
of  election  by 
newspaper,  tv 

The  Providence  (R.I.)  Journal- 
Bulletin  and  WJAR  Channel  10  will 
collaborate  on  an  election  news  cov¬ 
erage  project  entitled  ElectionWatch 
’92. 

The  joint  effort  between  the  paper 
and  the  television  station  will  focus 
on  selected  issue  coverage  and  pro¬ 
jects  during  the  1992  national  and 
state  elections. 

The  newspaper  and  television  sta¬ 
tion  collaboration  will  include  joint 
sponsorships  of  debates,  polling  on 
issues  and  candidates,  and  coordi¬ 
nated  candidate  profiles  and  release 
of  poll  information. 
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Pressure  mounts  for  N.Y.  Daily  News  sale 


By  George  Garneau 

Raising  the  pressure  on  three  bid¬ 
ders  to  reach  a  deal  to  buy  the  New 
York  Daily  News,  a  federal  bank¬ 
ruptcy  judge  gave  the  Daily  News  un¬ 
til  Aug.  10  to  file  a  reorganization 
plan  that  would  give  the  troubled 
tabloid  another  new  lease  on  life. 

The  News  asked  for  the  1 0-day  ex¬ 
tension  so  it  could  scrutinize  complex 
proposals  by  the  three  major  bidders; 
Canadian  publisher  Conrad  Black, 
U.S.  News  &  World  Report  publisher 
Mortimer  Zuckerman,  and  two  film 
investors  who  have  approved  a  stand¬ 
alone  plan  to  make  unions  and  man¬ 
agement  equity  owners. 

The  successful  bidder  must  ap¬ 
pease  creditors  with  as  much  cash  as 
possible  and  the  paper’s  10  unions  by 
retaining  as  many  jobs  as  possible. 

“Everybody  recognizes  that  time 
is  running  out.  Something  has  to  be 
done  relatively  quickly,”  said  Jack 
Kennedy,  president  of  the  New  York 
Newspaper  Printing  Pressmen’s  Un¬ 
ion  No.  2. 

The  paper  is  under  intense  pressure 
to  find  a  white  knight  quickly  because 
it  lost  at  least  $6  million  this  year  and 
expects  to  run  out  of  cash  in  Septem¬ 
ber  or  October. 

Bankruptcy  Judge  Tina  Brozman 
in  New  York  hinted  she  might  take 
action  if  an  agreement  does  not  ma¬ 
terialize  by  the  Aug.  10  deadline. 

“It’ s  essential  the  parties  galvanize 
their  efforts,”  she  said,  “and,  if  there’s 
a  logjam,  break  the  logjam.  I  don’t 
want  to  sound  like  I’m  threatening, 
but  if  there’s  not  tangible  progress,  I 
may  consider  changing  the  status 
quo.” 

Brozman  scheduled  a  hearing  for 
four  days  before  the  deadline  so  she 
can  be  apprised  of  developments. 

According  to  press  accounts,  the 
lead  contender.  Black,  has  pitched  his 
plan  to  unions  in  person.  The  chair¬ 
man  of  Hollinger  Inc.,  the  corporate 
parent  of  the  Daily  Telegraph  in  Lon¬ 
don  and  80  small  dailies  of  the  Amer¬ 
ican  Publishing  Co.,  called  the  last- 
minute  maneuvering  “the  end  game.” 

He  has  offered  creditors  $20  mil¬ 
lion,  most  of  it  to  be  paid  on  closing 
with  the  balance  due  within  four 
months.  He  has  proposed  eliminating 
94  Newspaper  Guild  workers  and  re¬ 
hiring  30. 

Zuckerman  has  offered  an  $18 
million  package,  with  $6  million 
payable  on  closing,  $6  million  after 
one  year,  and  $6  million  after  two 


years.  He  has  asked  the  Guild,  the 
biggest  union  with  more  than  500 
employees  in  various  departments, 
for  the  right  to  eliminate  newsroom 
employees  as  he  sees  fit.  The  Guild 
has  rejected  that  offer. 

Zuckerman’ s  plan  calls  for  more 
concessions  from  the  Guild,  while 
Black’ s  proposal  hits  the  craft  unions 
for  more  jobs,  adding  up  to  possible 


disagreement  from  the  union  side. 

Tom  Bernstein  and  Roland  Betts, 
principals  in  the  New  York-based 
film  investment  company  Silver 
Screen  Management,  have  offered  to 
give  management  and  unions  a  50% 
stake  in  the  paper.  Their  attorney, 
Lewis  Kaden,  told  Guild  negotiators 
they  were  offering  $25  million  to  pay 
(See  PRESSURE  on  page  35) 
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NEWSPEOPLE  IN  THE  NEWS 


Dennis  Royalty,  formerly  city 
editor  of  the  Indianapolis  Star,  now 
is  features  editor;  Dick  Cady,  who 
worked  with  the  newspaper’s  arts  and 
entertainment  department,  becomes 
a  columnist,  succeeding  newly  ap¬ 
pointed  assistant  city  editor  Dan 
Carpenter. 

*  *  * 

Bette  Ann  Yarus,  formerly  vice 
president  of  sales  for  Gannett  Na¬ 
tional  Newspaper  Sales,  is  promoted 
to  executive  vice  president. 

Earlier,  Y arus  was  New  Y ork  sales 
manager  and  Eastern  sales  director  of 
GNNS  and  worked  for  Gannett’s 
Westchester-Rockland  Newspapers 
in  upstate  New  York. 

*  *  * 

Lance  McKerley,  formerly  as¬ 
sistant  city  editor  and  a  general  as¬ 
signment  and  federal  courts  reporter 
with  the  Nashville  Banner,  now  is 
lifestyles  editor. 

McKerley  has  covered  federal, 
state  and  local  courts  for  the  Macon 
(Ga.)  Telegraph. 

*  *  * 

Robin  Givhan,  who  has  covered 
fashion,  film  and  lifestyles  for  the  De¬ 
troit  Free  Press,  has  joined  the  San 
Francisco  Chronicle,  where  she  will 
write  about  men’s  fashion  and  popu¬ 
lar  culture. 

Givhan  also  has  covered  spot  news 
for  the  Detroit  News  and  the  St.  Pe¬ 
tersburg  Times. 

Ken  Hoover,  who  came  to  the 
Chronicle  to  work  on  a  short-term  as¬ 
signment,  now  is  a  full-time  Cityside 
reporter  for  the  paper. 

Previously,  Hoover  worked  for 
United  Press  International,  the  Los 


Journalism  Fellowship 
in  Japan 

CNov.-E)ec.,1992) 

Applications  are  being  accepted 
for  a  two-week  working  fellow¬ 
ship  in  Japan  including  an  indi¬ 
vidual  reporting/research  project 
and  introductory  tour  of  the  Japa- 
nesepress.  Application  deadline 
is  September  11.  For  application 
information,  call: 

THE  Center  for 
Foreign  Journalists 

(Reston,  Viiqnia) 

(703)  620-5984 


Angeles  Daily  News  and  the  Star- 
Free  Press  in  Ventura,  Calif. 

Yumi  Wilson,  formerly  with  the 
Associated  Press,  also  is  a  Cityside 
reporter. 

*  *  * 

Christine  A.  John,  formerly  man¬ 
ager  of  corporate  communications  for 
the  National  Rural  Utilities  Cooper¬ 
ative  Finance  Corp.,  has  joined  the 
Newspaper  Association  of  America 
as  councils  and  satellite  network  man¬ 
ager. 

John  has  been  with  DCl  Publish¬ 
ing  in  Alexandria,  Va.,  CNN  in  Wash¬ 
ington  and  local  ABC  television  af¬ 
filiates  in  Ohio.  She  has  produced 
satellite  network  programming  for  the 
International  Newspaper  Advertising 
and  Marketing  Executives  and  cov¬ 
ered  marketing  issues  for  INAME’s 
publication. 

*  *  * 

Billy  Cornwell  Jr.,  formerly  edi¬ 
tor  and  publisher  of  the  Scottsboro 
(Ala.)  Daily  Sentinel,  has  moved  to  the 
Brazosport  Facts  in  Clute,  Texas,  as 
editor  and  publisher.  He  succeeds 
Bruce  Morisse,  who  retires  but  re¬ 
tains  the  title  of  vice  president  of  the 
newspapers’  parent  Southern  Newspa¬ 
pers  Inc.  of  Houston. 

Rick  Coring,  formerly  managing 
editor  at  the  Angleton  (Texas)  Times, 
succeeds  Cornwell  as  editor  and  pub¬ 
lisher  in  Scottsboro. 

*  *  * 

Keith  A.  Cutler,  director  of 
sports  and  event  marketing  with  USA 
Today,  has  assumed  the  additional  ti¬ 
tle  of  publisher  of  the  paper’s  Base¬ 
ball  Weekly  publication. 

Cutler  has  been  regional  director 
of  sports  marketing  for  Miller  Sports 
Group/Rogers  Merchandising  Inc. 
and  manager  of  sports  marketing  at 
USA  Today. 

Antoinette  (Toni)  B.  Miller, 
formerly  vice  president  of  finance  at 
USA  Today,  now  is  vice  president  for 
business  operations  and  joins  the  pa¬ 
per’s  management  committee. 

Earlier,  Miller  served  as  director 
of  finance  with  USA  Today,  director 
of  budgeting  and  financial  analysis  at 
U.S.  News  &  World  Report,  vice  pres¬ 
ident  of  corporate  advertising  for  Roll 
Call  and  a  senior  business  analyst  at 
Xerox  Corp. 

*  *  * 

John  Strauss,  formerly  assistant  to 
the  managing  editor  at  Associated 
Press  headquarters  in  New  York,  has 
been  named  AP  news  editor  in  Indi- 


ARTHUR  BROWNE,  formerly 
deputy  managing  editor  for  poli¬ 
tics  with  the  New  York  Daily  News, 
Joins  DEBBY  KRENEK  as  a  man¬ 
aging  editor  at  the  paper. 

The  promotion  reorganizes  edi¬ 
torial  responsibilities  following 
the  departure  of  executive  editor 
MATT  STORIN,  who  rejoins  the 
Boston  Globe  as  executive  edi¬ 
tor. 

Browne  oversees  metro,  na¬ 
tional,  sports  and  business  story 
content  for  the  daily  and  Sunday 
editions.  Krenek  supervises  story 
play,  including  Page  One,  and 
has  administrative  responsibility 
for  the  news  desk,  copy  desk, 
photos,  graphics,  systems  and 
features. 

Browne  joined  the  Daily  News 
as  a  copyboy  and  has  also  been 
a  reporter.  City  Hall  bureau  chief 
and  metropolitan  editor  at  the 
paper. 


anapolis.  He  succeeds  Fran  Richard¬ 
son,  the  new  assistant  chief  of  bureau 
in  Kansas  City. 

Strauss  has  worked  in  Nashville  and 
Evansville,  Ind.,  for  the  AP  and  previ¬ 
ously  was  a  television  reporter  in 
South  Bend,  Ind. 

Geoffery  Haynes,  formerly  AP 
broadcast  editor  in  Detroit,  succeeds 
Strauss  in  New  York. 

Haynes  has  worked  for  newspapers 
in  Atlanta,  Painesville,  Ohio,  and  Fos- 
toria,  Ohio. 

Wiliam  C.  Hidlay,  formerly  a  cor¬ 
respondent  in  Portland,  Maine,  and 
previously  a  World  Desk  editor  in 
New  York  for  the  AP,  now  is  news  ed¬ 
itor  in  Hartford,  Conn. 

Earlier,  Hidlay  was  a  reporter  for  the 
Charlotte  Observer,  the  Fayetteville 
(N.C.)  Times  and  the  Bloomsburg  (Pa.) 
Press  Enterprise. 

David  Wilkinson,  formerly  AP 
newsman  in  Charleston,  W.Va.,  as¬ 
sumes  the  post  of  correspondent  in 
Morgantown,  W.Va.  He  succeeds  Ray 
Formanek  Jr.,  now  a  correspondent 
for  the  AP  in  Providence,  R.I. 

Michelle  Williams,  formerly 
newswoman  in  Milwaukee  and  earlier 
an  editorial  assistant  in  Nashville  for 
the  AP,  has  moved  to  Chattanooga, 
Tenn.,  as  a  correspondent. 
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Kathleen  Sullivan 


Douglas  Clancy 


Janet  Raasch 


The  following  appointments  have 
been  announced  at  the  Hackensack, 
N.J. -based  Record: 

Kathleen  M.  Sullivan,  formerly 
metro  assignment  editor,  now  is  busi¬ 
ness  editor;  Deirdre  M.  Sykes,  who 
has  served  as  a  copy  editor,  Passaic, 
N.J.,  bureau  chief  and  metro  desk  ed¬ 
itor,  moves  to  state  editor,  responsi¬ 
ble  for  the  Washington,  D.C.,  and 
Trenton,  N.J.,  operations;  Lois  Di- 
Tommaso,  formerly  deputy  manag¬ 
ing  editor,  investigative  editor  and 
sections  editor  at  the  News  Tribune, 
Woodbridge,  N.J.,  becomes  special 
sections  editor  in  Hackensack; 
Steven  P.  Marsh,  who  previously 
worked  in  the  paper’s  Passaic  bureau 
and  on  the  metro  desk,  is  the  new 
weekend/special  projects  editor;  Tim¬ 
othy  L.  Nostrand,  formerly  assis¬ 
tant  bureau  chief  in  Passaic,  now 
heads  the  bureau;  Mike  Semel,  for¬ 
merly  city  editor  with  the  North  Jer¬ 
sey  Herald  and  News  in  Passaic,  is 
assistant  Passaic  editor  for  the  Re¬ 
cord;  WiLDREDO  Caraballo,  recent¬ 
ly  resigned  public  advocate  for  New 
Jersey,  joins  the  Record  as  its  public 
advocate;  Patricia  Mack  assumes 
responsibility  for  the  food  sections  of 
the  Record  and  the  News  Tribune;  and 
Douglas  J.  Clancy  is  Bergen  editor 
with  responsibility  for  organizing  and 
supervising  school  and  community 
task  forces  as  well  as  managing  daily 
news  coverage  in  Bergen  County. 


Tribune,  has  been  promoted  to  sub¬ 
urban  circulation  manager;  Fred 
Hunter,  formerly  city  single-copy 
manager,  succeeds  Gallivan  as  city 
home  delivery  manager;  and  John 
Anderson,  who  has  worked  in  the 
suburban,  city  single-copy  and  ad¬ 
ministrative  areas  of  the  Tribune’s  cir¬ 
culation  department,  now  is  city  sin¬ 
gle-copy  manager. 

♦  *  * 

Janet  Raasch,  formerly  editor  of 
the  West  Group  of  newspapers, 
owned  by  Community  Newspapers 
Inc.,  Wauwatosa,  Wis.,  now  is  man¬ 
aging  editor  of  the  suburban  chain. 
She  succeeds  Mary  Schuchmann, 
who  returned  to  her  previous  post  as 
editor  of  the  company’s  North  Shore 
Herald  publications. 

Bob  Warde,  who  has  served  as  ed¬ 
itor  of  the  East  Side  Community  News 
in  Milwaukee  and  the  Ixonia  (Wis.) 
News,  succeeds  Raasch  as  West  Group 
editor. 

*  *  * 

David  Braton,  general  manager  at 
the  Fargo,  N.D.,  Forum,  was  elected 
president  of  the  North  Dakota  News¬ 
paper  Association  at  the  group’s  re¬ 
cent  meeting  in  Medora,  N.D. 

Also  elected  were:  Robert  Den¬ 
ison,  the  Towner  County  Record- 
Herald,  Cando — first  vice  president; 
Duane  Schatz,  the  Grant  Coun¬ 
ty  News,  Elgin — second  vice  presi- 


*  * 


* 
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dent;  and  Mark  Carlson,  the  Pierce 
County  Tribune,  Rugby — third  vice 
president. 

*  *  * 

Susan  Kelly,  formerly  retail  re¬ 
gional  sales  manager  at  the  Morning 
Call,  Allentown,  Pa.,  has  joined  the 
Pennsylvania  Newspaper  Publishers 
Association  as  director  of  Mid-At¬ 
lantic  Newspaper  Services  Inc.,  the 
group’s  advertising  network;  and  Su¬ 
san  Morgan,  formerly  a  Pennsylva¬ 
nia  high  school  teacher,  now  serves  as 
Newspaper  in  Education/literacy  co¬ 
ordinator  for  the  PNPA  Foundation. 

*  *  * 

Terrie  Mitchell,  formerly  pub¬ 
lic  relations  manager  with  the  Fort 
Lauderdale  Sun-Sentinel,  has  joined 
the  Orlando  Sentinel  as  creative  ser¬ 
vices  manager. 

Mitchell  has  worked  with  USA  To¬ 
day  and  marketing  agencies  in  south¬ 
ern  Florida. 


Correction 

Two  articles  in  the  May  23  edition 
about  top  management  promotions  at 
the  Chicago  Sun-Times  failed  to  men¬ 
tion  that  Thomas  J.  Neri,  senior  vice 
president  for  finance  and  operations, 
is  a  member  of  the  Sun-Times  exec¬ 
utive  committee. 

The  articles  also  incorrectly  de¬ 
scribed  a  previous  position  of  Michael 
J.  Veitch,  named  the  paper’s  execu¬ 
tive  vice  president  and  general  man¬ 
ager.  He  had  been  with  the  Journal 
Newspapers,  a  group  of  weeklies  in 
the  Washington,  D.C.,  suburbs. 


Paul  Back  has  announced  his  re¬ 
tirement  as  director  of  design  at  News- 
day  of  Long  Island,  N.  Y.,  but  he  plans 
to  continue  his  publication  design 
business  from  his  Northport,  N.Y., 
base. 

*  *  * 

Bill  McKinney,  who  has  served 
as  publisher  of  the  Marietta  (Ohio) 
Times  and  the  Lansdale,  Pa.,  Reporter 
and  president  and  publisher  at  the 
Knoxville  (Tenn.)  Journal,  has  been 
named  general  manager  of  the  Times- 
Gazette,  Ashland,  Ohio. 

*  :|C  * 

Dan  Gallivan,  formerly  city  home 
delivery  manager  with  the  Chicago 


the  most  ex^rienced 
executive  recruiting  Arm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
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Advice  for  the  next  century 

Future  role  of  newspapers  discussed  by  panel 


By  Ann  Marie  Kerwin 

What  is  a  newspaper?  Is  it  a  printed 
vehicle  to  convey  information?  Or  is 
it  a  place  for  a  community  to  exchange 
information?  Is  it  a  guide  to  the  re¬ 
gion  it  serves?  Or  is  it  a  catalyst  that 
formulates  and  defines  issues  that 
concern  readers? 

How  does  all  of  the  new  media 
technology  fit  into  the  newspaper’s 
mission? 

With  the  array  of  new  technology 
available  to  newspapers,  audiotex, 
videotex,  databases  and  fax  services, 
the  decision  about  what  to  invest  in 
can  be  daunting.  In  order  to  make  an 
informed  decision,  a  newspaper’s 
leaders  need  to  sit  down  and  decide 
where  it  wants  to  be  in  10  years. 

The  role  a  newspaper  should  take 
in  the  next  century  was  discussed  by 


leads  one  to  see  the  end  as  the  infor¬ 
mation  itself.  The  business  of  news¬ 
papers  seems  to  be  about  providing 
more  and  more  information. 

However,  Schrage  argued  that  the 
business  of  newspapers,  media,  and 
all  the  new  media  technology,  is  to 
help  people  communicate  with  one 
another. 

“New  media  technology  is  a 
medium  for  relationships.  New  me¬ 
dia  affect  how  people  communicate 
with  each  other,  how  people  relate  to 
each  other.  If  you  change  the  medium, 
you  change  the  relationship,”  Schrage 
said.  “New  technology  creates  new 
relationships.” 

He  argued  that  new  media  tech¬ 
nologies  are  about  the  essence  of  be¬ 
ing  human,  things  like  relationships, 
like  community,  how  people  com¬ 
municate  with  each  other. 


In  Stockton  at  a  meeting  with  readers  and  top  editors, 
a  man  stood  up  and  said,  “Show  us  our  heroes.” 


several  speakers  at  the  recent  Inter¬ 
national  Newspaper  Marketing  As¬ 
sociation  conference  in  Dallas.  How 
to  reinvent  the  newspaper  for  survival 
in  the  next  century’s  media  environ¬ 
ment  was  the  question  being  an¬ 
swered. 

Information  or  community? 

For  the  newspaper  business  to  sur¬ 
vive,  it  needs  to  define  what  role  it 
wants  to  serve  in  its  community.  The 
message  from  Michael  Schrage,  a  vis¬ 
iting  scholar  at  the  Center  for  Coor¬ 
dination  Science  at  the  Massachusetts 
Institute  of  Technology,  was  that 
newspapers,  and  media,  should  be  in 
the  community-building  business. 

“How  you  define  your  business  is 
key  in  how  you  relate  to  customers 
and  what  you  offer  your  customers,” 
Schrage,  a  technology  expert,  said. 

The  Information  Age  isn’t,  ac¬ 
cording  to  Schrage.  It  never  hap¬ 
pened,  and  isn’t  going  to  happen. 

People  are  not  as  interested  in  in¬ 
formation  as  they  are  in  the  relation¬ 
ships  that  are  built  with  the  sharing 
of  information. 

All  the  new  media  technology  that 
allows  newspapers  to  present  infor¬ 
mation  in  a  better,  faster  way  often 


“Humans  are  information  proces¬ 
sors,  but  anybody  who  defines  them 
that  way  would  be  better  off  pro¬ 
gramming  a  computer  instead  of  edit¬ 
ing  or  publishing  a  newspaper,” 
Schrage  said. 

The  first  thing  Gutenberg  printed 
was  not  an  almanac  or  encyclopedia, 
it  was  the  Bible,  the  symbol  of  the 
community  and  the  time.  The  point  is 
simple,  Schrage  explained,  when  it 
comes  to  media  —  the  importance  of 
information  is  subordinate  to  the  im¬ 
portance  of  community. 

So  the  real  value  of  a  medium  is 
not  in  the  information  it  carries,  but 
in  the  community  it  creates,  he  said. 

The  notion  of  designing  a  newspa¬ 
per  that  is  a  faster  read  seems  wrong, 
Schrage  believes.  Newspapers  should 
be  inviting  people  to  spend  more  time 
with  them,  not  less.  Create  a  news¬ 
paper  that  people  want  to  spend  time 
with. 

Schrage  believes  a  major  problem 
is  that  newspapers  have  stopped  be¬ 
lieving  they  are  a  medium  for  com¬ 
munities.  He  said  the  media  should 
mediate  between  advertisers  and  cus¬ 
tomers.  Newspapers  should  not  just 
act  as  a  broker  of  information  but  be¬ 
come  people  who  manage  the  rela¬ 


tionship  between  advertisers  and  peo¬ 
ple,  he  said. 

By  creating  new  communities, 
newspapers  add  value  to  what  they 
offer,  Schrage  said. 

A  fax  newspaper  is  the  wrong  ap¬ 
proach,  according  to  Schrage  who 
sees  it  as  a  pure  packaging  job. 

Fax  services  could  be  used  for 
polling  and  to  provide  services  such 
as  menus  and  maps  to  restaurants  by 
adding  a  fax  number  to  the  bottom  of 
a  review,  he  said.  He  added  that  fax 
technology  should  be  used  to  build  a 
rapport  with  the  reader,  not  just 
repackage  the  news. 

Newspaper  marketers  should  be 
looking  at  ways  to  integrate  the  com¬ 
munity  into  the  newspaper,  accord¬ 
ing  to  Schrage.  He  believes  value  is 
added  by  creating  the  community,  and 
media  need  to  treat  people  like  peo¬ 
ple  who  want  to  communicate  with 
one  another. 

Building  communities 

Already  using  this  idea  of  build¬ 
ing  communities  is  the  Gannett  Com¬ 
pany’ s  News  2000  project.  News 
2000  is  being  implemented  at  all  the 
Gannett-owned  newspapers.  The  idea 
of  community  is  a  large  part  of  this 
effort. 

Addressing  INMA  attendees,  Betty 
Liddick,  executive  editor  of  the 
Stockton  (Calif.)  Record,  related  her 
first  encounter  with  readers  when  she 
arrived  in  Stockton  a  year  ago. 

“I  was  stunned  by  reader  reaction. 
Many  folks  weren’t  indifferent  to  the 
paper  as  many  readers  have  become 
these  days.  They  bitterly  hated  us.  So 
much  so,  staffers  said  they  often  were 
reluctant  to  tell  people  outside  the  pa¬ 
per  where  they  worked,”  Liddick 
said. 

Reader  complaints  included  too 
much  negative  news  about  their  com¬ 
munity  and  home.  They  did  not  want 
crime  news  to  be  the  only  thing  their 
paper  covered. 

News  2000  works  to  discover  what 
readers  want  in  their  paper.  In  Stock- 
ton  at  a  meeting  with  readers  and  top 
editors,  a  man  stood  up  and  said, 
“Show  us  our  heroes.” 

The  community  was  asking  for  a 
balance,  not  just  crime  news  but  sto¬ 
ries  that  showed  when  Stockton  res¬ 
idents  were  achieving  positively,  Lid¬ 
dick  said. 
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people,  seniors,  the  poor,  and  gays. 

Newspapers  should  also  foster  in¬ 
teraction  with  readers  by  establish¬ 
ing  a  genuine  dialogue,  she  said. 
Readers  should  be  encouraged  to  feel 
ownership  in  the  paper. 

Gannett  newspapers  have  been 
promoting  reader  participation  in  all 
sections  with  recipe  exchanges  in 
food  sections,  pro  and  con  debates  on 
editorial  pages,  a  hot  line,  commu¬ 


The  notion  of  designing  a  newspaper  that  is  a  faster 
read  seems  wrong,  Schrage  beiieves.  Newspapers 
shouid  be  inviting  peopie  to  spend  more  time  with 
them,  not  iess. 


The  paper  now  features  an  upbeat 
column  on  a  person  or  project.  An  ed¬ 
ucation  page  was  added,  Liddick  said, 
because  teachers  and  parents  com¬ 
plained  that  the  only  time  the  schools 
were  mentioned  was  when  there  was 
a  drug  bust  or  low  test  scores. 

Liddick  pointed  out  that  the 
changes  are  not  just  “happy  talk.” 
Centering  on  community  interest  is 
the  most  important  building  block  of 
the  News  2000  program,  she  said. 
Each  newspaper  determines  the  top¬ 
ics  most  important  to  its  community, 
and  develops  its  own  strategy  for  bet¬ 
ter  covering  those  topics. 

Issues  Stockton  readers  were  most 
interested  in  were  crime,  education, 
agriculture,  expenditure  of  tax  money, 
jobs,  growth  and  health. 

“Those  are  the  same  topics  for 
many  of  our  papers,  and  probably  for 
a  majority  of  readers  everywhere,” 
Liddick  said. 

The  goal  of  News  2000  is  to  build 
editorially  successful  newspapers  so 
that  First  Amendment  rights  can  be 
preserved  and  advanced. 

The  project  was  conceived  through 
companywide  brainstorming,  and 
launched  for  reasons  that  did  not  in¬ 
volve  the  current  advertising  reces¬ 
sion  but  the  long-term  decline  in 
newspaper  readership  nationally. 

The  decline  in  penetration  and  high 
subscription  turnover  suggested  to 
Gannett  leaders  that  newspapers  were 
not  covering  readers’  concerns  in  a 
way  that  added  meaning  to  their  lives, 
or  in  a  way  that  helps  them  and  that 
is  easy  to  use. 

The  idea  is  to  improve  content  by 
focusing  on  the  changing  needs  of 
readers. 

In  Lansing,  Mich.,  if  State  Journal 
readers  missed  an  election  preview 
story,  they  could  call  and  receive  a 
copy  by  fax.  On  the  last  Election 
Night,  the  Journal  provided  ballot  up¬ 
dates  to  hundreds  of  callers. 

The  Journal  had  greater  success 
with  its  hourly  telephone  updates  on 
Santa’s  journey  to  that  area  last 
Christmas  Eve.  More  than  2,000  calls 
were  logged  in  four  hours. 

Some  papers,  in  order  to  include 
reader  opinion,  invite  community 
members  to  participate  in  story-plan¬ 
ning  sessions,  daily  budget  meetings 
and  editorial  boards. 

The  Stockton  Record  now  has  a  cir¬ 
culation  van  outfitted  as  the  “Roving 
Record,”  a  newsroom  on  wheels.  Each 
Saturday  the  truck  travels  to  a  dif¬ 
ferent  community  and  the  paper  pro¬ 
files  the  neighborhood.  Local  heroes, 
issues,  community  problems  and 
schools  are  all  topics  that  are  covered. 

“The  Roving  Record  has  been  a  big 
hit  with  readers,”  said  Liddick. 

Another  objective  in  the  News 
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2000  project,  according  to  Liddick, 
is  to  uphold  First  Amendment  re¬ 
sponsibilities  by  producing  public 
service  journalism  that  is  crusading 
and  relevant  to  readers. 

First  Amendment  journalism  shows 
readers  the  impact  of  government  ac¬ 
tion  on  their  lives,  Liddick  said.  Good 
newspapers  have  a  responsibility  to 
empower  readers  to  control  and  im¬ 
prove  their  lives,  to  serve  as  a  watch¬ 


dog  over  government  and  other  insti¬ 
tutions,  and  to  defend  the  public’ s  right 
to  free  expression,  Liddick  added. 

A  piece  of  empowerment  the 
Record  has  included  is  to  break  out 
information  on  government  into  short 
sidebars  labeled,  “What  it  means  to 
you,  what  it  will  cost  you,  and  what 
you  can  do.” 

Requiring  diversity  so  that  news¬ 
papers  mirror  the  racial,  cultural,  re¬ 
ligious,  economic,  lifestyle,  and  eth¬ 
nic  diversity  of  these  communities 
is  also  important  to  the  project,  she 
said,  adding  newspapers  should  aim 
for  coverage  that  includes  young 


nity  forums,  and  sports  and  trivia 
quizzes.  They  have  also  installed  800 
and  900  number  phone  lines,  audio- 
tex  and,  in  some  cases,  public  access 
to  newspaper  libraries. 

The  accessible  newspaper 
An  important  part  of  establishing 
a  community  of  readers  is  to  win 
reader  loyaltj.  The  Knight  Ridder 
25/34  Project  at  the  News  in  Boca  Ra¬ 
ton,  Fla.,  worked  to  achieve  a  loyal 
readership  among  the  baby  boomers. 
Boomers  are  the  audience  newspa¬ 
pers  have  lost  during  a  continual  20- 
(See  ADVICE  on  page  35) 
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Sll  changes  chiefs 

Reisenweber  named  president  after  Edwards  resigns 


Alden  L.  Edwards,  president  and 
chief  executive  officer  at  Sacramento- 
based  System  Integrators  Inc.,  re¬ 
signed  July  22  citing  personal  reasons. 

The  company’s  board  of  directors 
named  chief  operating  officer  Mich¬ 
ael  Reisenweber  to  succeed  him. 

The  announcement  came  an  hour 
after  the  company  had  informed  per¬ 
sonnel  at  a  noon  meeting,  according 
to  an  SII  spokesman,  who  added  that 
Edwards  plans  to  remain  in  Sacra¬ 
mento  and  work  with  newspapers  in 
the  multimedia  projects. 

SII  designs,  makes  and  sells  com¬ 
puterized  publishing  systems  for  the 


news  publishing  industry.  It  has  in¬ 
stalled  more  than  300  systems  at  large 
and  midsized  newspapers  around  the 
world. 

Edwards  was  with  SII  for  close  to 
1 1  of  his  20  years  in  the  publishing 
systems  business. 

A  prepared  statement  quoted  Ed¬ 
wards  as  saying  he  had  accomplished 
what  he  set  out  to  do  and  wanted  to 
make  a  change.  He  added  that  he  will 


Edwards  bows  out . . . 


retain  his  equity  in  SII  and  remain 
available  as  a  consultant. 

Edwards  could  not  be  reached  im¬ 
mediately  for  comment. 

He  joined  SII  as  sales  vice  president 
under  its  founder,  James  P.  Lennane, 
and  was  named  sales  and  marketing 
vice  president  in  1 984.  Two  years  later 
he  was  promoted  to  president  and  chief 
operating  officer. 

Formed  in  the  early  1 970s,  the  com¬ 
pany  went  public  in  the  1980s.  With 
financial  backing  from  CitiCorp  Cap¬ 
ital  Investors  Ltd.,  Edwards  led  a 
management  buyout  of  the  company 
that  was  completed  in  1989.  Com¬ 


peting  with  Edwards’  group,  Lennane 
tried  to  reacquire  SII  in  1988,  but 
bowed  out  that  fall,  eventually  sell¬ 
ing  all  but  5%  of  his  large  stake  in  SII. 
Lennane  was  then  48;  Edwards  was 
49  in  July.  The  size  of  Edwa-ds’  hold¬ 
ings  is  unknown.  Citicorp  is  said  to 
remain  the  largest  shareholder. 

Before  1982,  Edwards  held  exec¬ 
utive  positions  in  sales  and  market¬ 
ing  with  Atex  Inc.,  SII’s  principal 
competitor  (and  then  a  recent  acqui¬ 
sition  of  Eastman  Kodak  Co.,  which 
now  seeks  to  sell  the  subsidiary). 

An  editor  at  a  major  metropolitan 
daily  once  referred  to  Edwards  as 
Atex’s  “supersalesman.”  It  was  the 
reason  Lennane  hired  him,  according 
to  the  editor.  Edwards,  he  recalled, 
sold  his  paper  an  Atex  system,  then 
returned  a  few  years  later  and  per¬ 
suaded  the  same  paper  to  replace  it 
with  an  SII  system. 

Before  joining  Atex,  Edwards  was 
director  of  development  products  at 
the  Singer  Corp.  Graphics  Division, 
where  he  led  a  team,  funded  by  eight 
newspapers,  that  designed  and  im¬ 
plemented  an  early  text  editing  sys¬ 
tem  in  cooperation  with  IBM.  He  had 
earlier  worked  as  director  of  business 
data  processing  at  McDonnell  Doug¬ 
las  Corp. 

Reisenweber,  43,  has  been  with  SII 


for  nine  years,  holding  diverse  man¬ 
agement  posts  in  areas  such  as  cus¬ 
tomer  service,  manufacturing  and 
field  engineering.  Noting  that  Ed¬ 
wards  was  responsible  for  Reisen¬ 
weber’  s  last  three  promotions,  a  com¬ 
pany  spokesman  said  his  move  to  the 
top  was  viewed  as  a  “natural  succes¬ 
sion”  to  the  outgoing  chief  executive. 

Prior  to  his  appointment  as  COO 
and  member  of  the  board  of  directors, 
Reisenweber  served  in  London  as  ex¬ 
ecutive  vice  president  of  System  In¬ 
tegrators  Europe. 

The  new  chief  executive  told  E&P 
that  events  seemed  to  coincide  with 
Edwards’  intention  to  leave  when  he 
had  accomplished  his  goals.  He  said 
Edwards  had  positioned  SII  well  and 
was  comfortable  with  the  manage¬ 
ment  team  he  left. 

“Knowing  the  marketplace  and  the 
recession  and  all  that,”  said  Reisen¬ 
weber,  “it  was  probably  a  good  time 
to  just  make  the  transition.”  He  sug¬ 
gested  that  the  decision  probably 
would  become  more  difficult  for  Ed¬ 
wards  if  he  waited  until  the  economy 
improves  and  sales  pick  up. 

“I  think  we  were  properly  prepared 
for  the  transition,”  said  Reisenweber, 
who  “took  over  day-to-day  operations 
about  a  year  ago,”  upon  returning 
from  Europe. 

Asked  if  he  expected  the  promo- 
(See  SII  on  page  34) 


. . .  and  Reisenweber  takes  charge. 


Edwards,  he  recalled,  sold  his  paper  an  Atex  system, 
then  returned  a  few  years  later  and  persuaded  the 
same  paper  to  replace  It  with  an  SII  system. 
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NEWS/TECH 

Orders  and  installations 


Rockwell  Graphic  Systems, 
Westmont,  Ill. 

A  Goss  MetroColor  press  for  the 
New  York  Times  Co.’s  Santa  Bar¬ 
bara  (Calif.)  News-Press  for  news¬ 
paper  and  commercial  printing  ca¬ 
pacity.  The  new  color  offset  press  will 
replace  a  32-year-old  Goss  Mark  II 
letterpress  converted  to  Dilitho.  The 
press  will  comprise  two  four-high 
MetroColor  units,  one  with  eight  print 
couples  and  another  with  six  couples, 
a  three-color,  seven-cylinder  Head¬ 
liner  Offset  unit,  five  CT45  running 
belt  RTFs  and  a  i44-page  3:2  folder. 
The  press,  to  be  shipped  in  January, 
will  be  installed  in  a  23,000-square- 
foot  bay  to  be  added  to  a  recently  ac¬ 
quired  factory  in  Goleta,  which  will 
be  converted  for  newspaper  produc¬ 
tion. 

In  addition  to  on-  and  off-site  train¬ 
ing,  the  order  includes  the  MFCS  II 
control  system  with  remote  press- 
control  consoles,  a  Fage  Area  Reader, 
and  the  Layout  Assistant  program  for 
impositioning,  scheduling  and  re¬ 
porting. 

*  *  * 

Mycro-Tek  Inc., 

Wichita,  Kan. 

New  systems  and/or  upgrades  for 
two  dailies,  three  weeklies,  a  profes¬ 
sional  journal  and  three  city  busi¬ 
ness  journals.  Thomson  Newspapers’ 
Daily  Citizen  Times,  Dalton,  Ga., 
bought  a  Mycro-Comp  Series  4000 
with  19  FC-based  editorial  and  clas¬ 
sified  ad  workstations  and  seven  Mac¬ 
intosh  workstations  for  imaging, 
graphics  and  pagination.  The  system 
can  support  up  to  48  workstations  and 
input/output  devices.  The  paper  uses 
Mycro-Comp  Color  Fre-Press  soft¬ 
ware  to  generate  and  adjust  color  sep¬ 
arations.  Photos  are  placed  using  Page 
2.0,  Mycro-Tek’ s  QuarkXPress  XTen- 
sion,  then  sent  to  an  imagesetter. 

The  other  publications,  including 
three  Thomson  papers  in  Indiana  and 
Wisconsin,  and  Park  Communica¬ 
tions’  Evening  Sun,  Norwich,  N.Y., 
received  Mycro-Comp  3000  systems 
with  PC  workstations  for  editorial  and 
classified  advertising  and  Macintosh 
workstations  for  full-page  layout.  The 
Series  3000  can  support  up  to  24 
workstations  and  devices. 

*  *  4: 

Bellatrix  Systems, 

Bend,  Ore. 

Single-Trak  Systems  for  single¬ 
copy  newsrack  circulation  manage¬ 


ment  to  the  Antelope  Valley  Press, 
Palmdale,  Calif.,  The  Forum,  Fargo, 
N.D.,  the  News-Journal,  Mansfield, 
Ohio,  and  Casa  Grande  (Ariz.)  News¬ 
papers.  The  purchases  include  elec¬ 
tronic  totalizer  coin  mechanisms, 
hand-held  data-collection  wands, 
computer  interface  units,  ’386  PCs 
and  single-copy  sales  management 
software,  installation,  training  and 
support. 

*  *  * 

National  Digital  Corp., 

Falls  Church,  Va. 

Orders  for  NewsEvent  electronic 
picture  desk  software  from  eight 
Colombian  newspapers,  each  con¬ 
sisting  of  an  OS/2-based  picture  desk 
and  two  or  four  Windows-based 
workstations.  The  orders  follow  last 
year’s  NewsEvent  installation  at  El 
Tiempo,  Bogota.  Customers  are  El 
Colombiano,  Medellin,  La  Patria, 
Manizales,  La  Vanguardia  Liberal, 
Bucaramanga,  El  Universal,  Carta¬ 
gena,  La  Tarde,  Pereira,  and  La  Opin¬ 
ion,  Bogota,  as  well  as  publishers  Col- 
prensa  and  El  Nuevo  Dia. 

The  networkable  product  manages 
images  from  various  sources  and  ac¬ 
commodates  most  output  require¬ 
ments.  In  addition  to  OS/2  and  Win¬ 
dows,  the  software  is  available  for 
Macintosh  environments.  All  ver¬ 
sions  can  make  use  of  third-party  im¬ 
age  editing  and  other  applications, 
several  of  which  can  coexist  on  the 
same  network. 

With  the  new  orders,  NewsEvent 
is  installed  in  1 1  countries.  The  first 
South  American  installation  was  at 
Brazil’s  Editora  Abril  in  1989,  which 
bought  several  Photo  Management 
Workstations,  including  base  stations 
in  Sao  Paulo  that  receive  image  trans¬ 
missions  from  portable  systems  in 
New  York  and  Paris  bureaus.  Last 
year  it  added  NewEvent  software. 

*  *  * 

System  Integrators  Inc., 
Sacramento,  Calif. 

A  PC-based  editorial  and  adver¬ 
tising  system  for  the  Santa  Maria 
(Calif.)  Times.  The  22,000-circula¬ 
tion  daily  in  Santa  Barbara  County, 
the  third  SII  System/55  XR  customer, 
will  install  26  Coyote/PC  worksta¬ 
tions  and  the  basics  of  the  news  and 
ad  applications  from  the  System/55 
used  in  the  new  midrange  system,  in¬ 
tegrating  them  and  Macintosh-based 
pagination  with  the  compact  CLX/R 
Tandem  database  server.  Coyote/PC 


runs  on  an  Intel  i386  with  an  add-on 
card  and  software  from  SII. 

*  *  * 

Edgil  Associates, 

Chelmsford,  Mass. 

EdgCapture  automated  credit  card 
processing  at  Newsday,  Melville, 
N.Y.,  and  the  Orange  County  Regis¬ 
ter,  Santa  Ana,  Calif. 

Newsday  uses  EdgCapture  to 
streamline  existing  credit  card  pro¬ 
cedures  and  increase  the  volume  of 
such  transactions.  It  is  integrated  with 
the  paper’ s  Atex  IAS  order-entry  sys¬ 
tem  for  on-line  authorization.  News- 
day’s  Credit  and  Billing  departments 
both  have  access  to  its  networked  ver¬ 
sion  of  EdgCapture.  Bad  debt  is  de¬ 
creased  by  applying  credit  payments 
to  outstanding  balances  before  new 
ads  are  accepted.  Credit  card  pay¬ 
ments  can  also  be  made  on  open  ac¬ 
counts.  Personal  verification  is  re¬ 
quired  only  for  cards  not  accepted  by 
EdgCapture. 

The  Register  introduced  credit  card 
payment  with  the  start-up  of  Edg¬ 
Capture.  Ad  sales  staffers  type  in¬ 
formation  into  an  Atex  IAS  form  for 
ad  verification,  automatic  informa¬ 
tion  routing,  credit  authorization  and 
electronic  funds  transfer.  Credit  per¬ 
sonnel  use  EdgCapture  to  enter  pay¬ 
ments  and  adjustments  and  generate 
reports. 

*  *  * 

Diadem, 

Moonachie,  N.J. 

A  Diadem  Carat  500  electronic 
color  system  with  RISC-based  Onyx- 
RIP  PostScript  interpreter  at  the  State 
Journal-Register,  Springfield,  III. 
The  workstation  runs  on  a  DEC  VAX 
4000  CPU  with  32MB  RAM,  1 .6MB 
disk  drives  for  storage,  and  4mm  dig¬ 
ital  tape  for  archiving.  Extra  storage 
capacity  will  accommodate  pending 
commercial  color  work.  Interfaces 
with  existing  Diadem  220S  LED 
drum  scanners  allow  for  simultane¬ 
ous  input,  output,  assembly  and  stor¬ 
age.  Running  on  a  DECstation 
5000/25  with  40MB  RAM  and  a 
1.2GB  disk  drive,  the  Onyx-RIP  al¬ 
lows  an  operator  to  view  a  RIPped 
page  to  verify  page  element  posi¬ 
tioning.  It  automatically  recognizes 
color  transparencies  and  linework, 
processing  them  at  independent,  op¬ 
erator-specified  resolutions. 

The  Carat  system  supports  OPI  au¬ 
tomatic  replacement  of  low-resolu- 
(See  ORDERS  on  page  26) 
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Orders 

(Continued  from  page  25) 

tion  images  for  page  placement  and 
fit  with  high-resolution  image  files 
for  output  of  color  separations.  The 
installation  included  an  interface  to 
the  AP  Leafdesk,  two  Autokon  input 
interfaces,  a  Scan-Link  interface  that 
connects  the  Macintosh  with  the  V  AX 
and  Ethernet  network,  and  Synergy 
color  retouching  software  running  on 
the  Mac.  The  paper  uses  a  Diadem 
large-format  410L  film  recorder  for 
output. 

In  Indiana,  the  South  Bend  Tribune 
installed  a  Diadem  220S  LED  scan¬ 
ner,  which  it  also  puts  to  use  in  pro¬ 
duction  of  the  nationally  distributed 
Irish  Sports  Report,  a  monthly  that 
covers  Notre  Dame  football  (weekly 
in  season). 

Replacing  a  six-year-old  RZ210L 
laser  scanner,  the  220S  offers  im¬ 
proved  reliability  and  lower  replace¬ 
ment  cost  for  the  diode  light  source 
than  for  the  older  scanner’s  laser,  ac¬ 
cording  to  the  Tribune.  The  paper  said 
it  sought  better  color  quality  and  pro¬ 
ductivity  in  order  to  run  up  to  five 
times  the  current  number  of  color 
pages  when  its  new  offset  press  is  op¬ 
erating  in  1994. 

*  *  * 

Information  International  Inc., 
Culver  City,  Calif. 

InfoFax  systems  to  support  remote 
production  at  a  new,  $54  million  plant 
erected  by  The  Sun  about  five  miles 
from  its  San  Bernardino,  Calif.,  edi¬ 
torial  offices  and  for  Investor’s  Busi¬ 
ness  Daily’s  multiple  remote  sites. 

To  be  operating  this  month,  the 
Sun’s  plant  will  also  print  USA  To¬ 
day.  Two  triple-I  3750/F  InfoFax 
laser  scanners  (upgradable  to  full 
pagesetters)  will  interface  to  the  Ri¬ 
coh  Telepress  data  compressor/net¬ 
work  controller  sending  to  a  Ricoh 
data  reconstructor  connected  to  two 
broadsheet-sized  3800/F  InfoFax 
laser  recorders  at  the  receiving  site. 
The  scanners  support  film  and  re¬ 
flective  copy;  the  recorders  will  out¬ 
put  plate-ready  film.  A  scanner  in  ed¬ 
itorial  will  support  pagination  by  cap¬ 
turing  photos,  line  art  and  camera- 
ready  ads  for  electronic  composition. 
Assembled  pages  will  then  be  raster¬ 
ized  and  digitally  faxed  to  the  new 
plant.  Under  software  control,  pages 
can  be  recorded  at  user-selectable 
resolutions  to  balance  quality  and 
throughput  requirements. 

The  155,000-circulation  IBD  will 
use  InfoFax  for  printing  at  seven  lo¬ 
cations.  The  IBD  said  its  existing 
transmission  equipment  was  too  slow 


to  meet  a  prepress  window  shrunk  by 
longer  market  trading  hours  up  front 
and  earlier  press  times  on  the  back 
end  created  by  increasing  circulation. 

To  be  delivered  in  June,  the  order 
included  two  3750/F  scanners  at  the 
Los  Angeles  sending  site  interfaced 
to  a  Telepress  25  data  compressor  and 
network  controller,  sending  to  10 
3800/EF  laser  recorders  connected  to 
Telepress  25  data  reconstructors  at 
print  sites  in  four  states. 

*  *  * 

GMA  Inc., 

Southborough,  Mass. 

Integrated  Inserting  Systems  for 
the  Cleveland  Plain  Dealer  and  the 
Grand  Rapids  (Mich.)  Press. 

For  its  Brooklyn,  Ohio,  production 
center  (to  be  completed  in  1994),  the 
Plain  Dealer  will  install  seven  SLS- 
1000  inserters  with  SG-1000  single 
gripper  conveyors,  each  with  up  to  28 
hoppers  for  both  daily  and  Sunday  in¬ 
serting.  The  system  includes  1 1 
Model  AFIOO  Insert  Hopper  Loaders 
for  automatic  insert  feeding. 

Grand  Rapids’  building  expansion 
program  includes  installation  of  four 
SLS- 1000  inserters  with  up  to  18  hop¬ 
pers  for  daily  and  Sunday  packaging, 
as  well  as  40  AFIOO  Insert  Hopper 
Loaders.  SG-1000  News-Grip  con¬ 
veyors  will  move  products  from  two 
presses  to  the  mailroom  and  distri¬ 
bution  center.  GMAX  software  inte¬ 
grates  and  controls  the  entire  system. 
The  more  than  1 ,200  feet  of  conveyor 
allows  individual  copy  control  of 
newspapers  up  to  1 60  pages  at  speeds 
up  to  80,000  cph. 

SLS- 1000  inserting  systems  were 
also  ordered  by  the  Boston  Globe  and 
Design  Mail,  Dallas,  Texas.  The 
Globe  will  put  one  27-hopper  and  two 
30-hopper  systems  in  its  new  $20  mil¬ 
lion  Sunday  inserting  plant  in  West- 
wood,  Mass.  Each  includes  SG-1000 
single  gripper  conveyor  and  will  be 
controlled  by  GMAX  software,  in¬ 
corporating  the  Missed  Insert  Repair 
Sy  stem  and  Package  Monitoring  Sys  ¬ 
tem.  Also,  to  its  existing  equipment 
at  the  Globe’s  Billerica  plant,  GMA 
will  add  three  seven-hopper  SLS- 
1000  inserters  with  SG-1000  con¬ 
veyor.  As  part  of  the  paper’s  upgrade 
program,  GMA  will  equip  the  Globe 
with  its  Group  Management  System, 
which  will  permit  monitoring  and 
control  of  both  the  Westwood  and  Bil¬ 
lerica  operations  from  the  downtown 
headquarters. 

Design  Mail,  a  direct-mail  firm  un¬ 
der  contract  with  the  Dallas  Morning 
News,  ordered  an  eight-hopper  SLS- 
1000  equipped  with  SG-IOOO  con¬ 
veyor  and  the  Package  Monitoring 
System.  The  order  also  includes  two 
extra  hopper  module  frames  and  an 


additional  hopper. 

Other  inserting  equipment,  ship¬ 
ping  in  September  to  Goodhead  Press 
Ltd.,  Oxon,  England,  includes  a  4- 
into-1  SLS- 1000  inserter,  an  AF-100 
automatic  hopper  loader,  and  the 
Package  Monitoring  System  (PMS). 
Capable  of  accommodating  up  to  1 20 
tabloid  pages,  Goodhead’s  inserter 
will  be  built  to  handle  96  tabloid 
pages.  Providing  control  for  up  to 
1,000  zones,  zone  sequencing,  and 
reorder  capabilities  and  on-line  back¬ 
up  repair,  PMS  will  handle  misfeeds, 
silence  inoperative  grippers  and 
pockets,  and  generate  management 
reports.  The  British  contract  printing 
firm’s  order  is  its  first  for  inserting 
equipment  and  mailroom  manage¬ 
ment  software. 

*  *  * 

Western  Lithotech, 

St.  Louis,  Mo. 

Automatic  Inspection  Stations  for 
improved  color  plate  registration  and 
exposure  accuracy  at  the  E.W.  Est- 
low  Facility  of  the  Rocky  Mountain 
News  and  the  North  Creek  produc¬ 
tion  plant  of  the  Seattle  Times. 

Using  two  cameras  in  different  lo¬ 
cations,  the  in-line  AIS  automatically 
inspects  plates  for  register  as  they 
leave  the  bender,  notifying  the  oper¬ 
ator  of  any  misregister.  An  optional 
third  camera  simultaneously  checks 
plate  exposure  and  development  to 
assure  proper  processing  to  reach  a 
preset  microline  reading  on  the 
UGRA  scale. 

*  *  * 

Idab  Inc., 

Hampton,  Va. 

An  automatic  palletizer  operating 
and  another  two  now  installing  at  the 
Washington  Post.  The  palletizer  com¬ 
bines  requirements  of  Post  personnel 
and  ideas  of  Idab  engineers.  To  elim¬ 
inate  jams  in  the  infeed  and  layer¬ 
forming  areas,  the  bundle  stream 
aligner  corrects  bundles’  orientation 
after  their  discharge  from  the  tray  dis¬ 
tribution  system.  To  reduce  jams 
through  the  machine’s  stacking  unit, 
the  Horizontal  Layer  Wrap  module 
can  be  programmed  to  wrap  large, 
rounded,  unstable  bundles  in  plastic 
for  compact  stacking  on  pallets.  Also, 
software  provides  the  operator  with 
graphic  touch-screen  control  of  the 
palletizer.  The  controls  are  part  of  an 
integrated  mailroom  control  system 
that  communicates  in  real-time  with 
the  tray  distribution  system.  One  per¬ 
son  can  operate  several  machines. 

*  *  ♦ 

Accu-Weather  Inc., 

State  College,  Pa. 

Perfect  Date  voice  personals  for 
New  Mexico’s  Daily  Times,  Farm¬ 
ington,  and  Las  Cruces  Sun-News. 
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The  service  combines  personal  ads 
in  print  and  in  voice  mail.  The  news¬ 
papers  provide  the  ads  and  space  to 
promote  the  service,  while  Accu- 
Weather  takes  the  toll-free  ad  calls, 
helps  advertisers  with  wording,  pre¬ 
pares  camera-ready  ad  layouts  and  sets 
up  the  voice  mailboxes.  It  also  sup¬ 
plies  the  expertise,  equipment  and 
maintenance,  prepares  the  monthly  ac¬ 
counting  of  call  minutes  for  each  pa¬ 
per’s  900  number,  and  returns  to  each 
paper  its  share  of  revenue.  Callers  are 
also  mailed  pamphlets  to  help  them 
make  better  use  of  the  service. 

*  ♦  * 

AM  Graphics, 

Dayton,  Ohio 

An  NP 1 372  inserter  for  each  of  three 
Ogden  Newspapers;  the  Wheeling  In¬ 
telligencer  and  the  Parkersburg  Sen¬ 
tinel,  both  in  West  Virginia,  and  for 
the  Jamestown,  N.Y.,  Post-Journal. 

Another  1372  was  sold  to  the  Ken¬ 
nebec  Journal,  Augusta,  Maine,  and 
an  NP1472  inserter  was  sold  to  the 
Calgary  (Alta.)  Sun. 

*  *  * 

International  Telesystems  Corp., 
Herndon,  Va. 

Predictive  dialers  for  telemarket¬ 
ing  and  collections  at  the  Chicago  Tri¬ 
bune,  Seattle  Times,  Los  Angeles 
Daily  News  and  Orange  County  Reg¬ 
ister.  The  sales  include  PowerCirc 
proprietary  newspaper  telemarketing 
software,  and  all  but  Seattle  also 
bought  SmartLink  mainframe  con¬ 
nections. 

The  Tribune  contracted  for  50  op¬ 
erator  and  three  supervisor  work¬ 
stations  for  its  Chicago  offices  and 
two  other  sites.  The  Daily  News  will 
use  26  operator  and  three  supervi¬ 
sor  stations,  plus  five  verification 
stations  directly  connected  to  the 
DEC  system  in  circulation.  Seattle 
is  using  10  operator  and  four  verifi¬ 


cation  stations.  The  Register  will  get 
35  operator  and  three  supervisor  sta¬ 
tions. 

*  *  * 

Muller  Martini  Corp., 

Smithtown,  N.Y. 

The  Colorado  Springs  Gazette 
Telegraph  is  installing  a  12-statio.n 
Model  375  inserter.  TV  Program 
Stitchers  went  into  the  Pueblo  (Colo.) 
Chieftain  and  into  Thomson  News¬ 
papers’  Steubenville  Herald  Star  and 
Ashtabula  Star  Beacon,  both  in  Ohio. 

In  Munster,  Ind.,  Howard  Publica¬ 
tions’  Hammond  County  Times  in¬ 
stalled  a  Model  335  saddle  stitcher 
with  stacker  to  run  commercial  work. 
Eagle  Web  Press,  the  Salem,  Ore., 
printer  of  weekly  newspapers,  month¬ 
ly  magazines  and  other  publications, 
installed  a  Model  341  rotary  trimmer 
at  the  delivery  of  its  22-unit  Goss 
Community  press. 

*  *  * 

John  Juliano  Computer  Services  Co., 
Atlanta,  Ga. 

After  successful  testing  by  art  de¬ 
partment  staffers.  New  York’s  Vil¬ 
lage  Voice  has  begun  using  Atan  Ex¬ 
press  to  import  formatted  text  from 
its  Atex  system  into  QuarkXPress  for 
pagination  of  its  Voice  Literary  Sup¬ 
plement. 

*  *  * 

Brite  Voice  Systems, 

Wichita,  Kan. 

Expansion  of  the  audiotex  Cityline 
Affiliate  Network  to  include  the  Wi¬ 
chita  Eagle,  Houston  Chronicle  and 
Sarasota  (Fla.)  Herald-Tribune.  The 
new  affiliates  download  satellite  feeds, 
then  make  the  numerous  categories  of 
news  and  information  available  to 
callers  around  the  clock  and  at  no 
charge.  Brite’s  hometown  Eagle  will 
serve  as  a  beta  test  site  for  new  prod¬ 
ucts,  including  Class  Ad  Mailboxes 
and  target-marketing  products. 


Micro  Voice  Applications  Inc., 
Minneapolis,  Minn. 

New  900  Talking  Personals  clients 
include  the  Detroit  News,  Detroit  Free 
Press,  Asheville  (N.C.)  Citizen-Times, 
Indianapolis  Star  and  News,  Rich¬ 
mond  Times  Dispatch,  Birmingham 
News,  Birmingham  Post  Herald,  St. 
Joseph,  Mo.,  Gazette,  Los  Angeles 
Daily  News,  Philadelphia  Magazine, 
The  Forum,  Fargo,  N.D.,  Michigan’s 
Observer  &  Eccentric  newspapers, 
and  the  Daily  Herald,  Arlington 
Heights,  Ill.  Several  papers  contracted 
for  full  service,  which  includes  pro¬ 
viding  promotional  ads,  taking  cus¬ 
tomers’  ads,  and  producing  the  cam¬ 
era-ready  classified  page. 

The  audiotex  service  bureau  and 
equipment  supplier  completed  the 
Southern  California  Voice  Personals 
Network,  allowing  callers  to  access 
talking  personals  from  any  of  the  fol¬ 
lowing  clients:  Orange  County  Reg¬ 
ister  (Santa  Ana),  Press  Telegram 
(Long  Beach),  Daily  Breeze  (Tor¬ 
rance),  Daily  News  (Los  Angeles)  and 
Press-Enterprise  (Riverside). 

A  similar  network  for  Northern  Cal¬ 
ifornia,  expected  to  be  running  later 
this  year,  will  initially  include  the  Oak¬ 
land  Tribune,  San  Francisco  Chroni¬ 
cle  and  San  Francisco  Examiner. 

*  *  * 

Du  Pont  Co., 

Wilmington,  Del. 

Camex  Whirlwind  1000  editorial 
and  advertising  systems  for  II  Secolo 
XIX,  Genoa,  Italy.  The  order  includes 
1 34  centrally  sited  and  nine  remote  ed¬ 
itorial  terminals,  a  Breeze  display  ad 
system,  classified  and  editorial  pagi¬ 
nation  and  SuperSetter  output  RIPs  and 
recorders.  The  paper  will  continue  us¬ 
ing  its  2300  system  to  take  classified 
ads.  Crosfield  Italia  was  instrumental 
in  making  the  sale  to  the  1 80,000-cir¬ 
culation  paper,  the  city’s  largest. 


New  plant  for  Record-Eagle 


Ottaway  Newspapers’  Traverse 
City  (Mich.)  Record-Eagle  moved  pro¬ 
duction  and  distribution  this  spring  to 
a  new  35,000-square-foot  plant  in  an 
industrial  park  south  of  the  city. 

All  contracting  was  locally  ar¬ 
ranged.  The  investment,  estimated  at 
$  10  million,  included  new  pressroom 
and  mailroom  equipment. 

General  manager  Frank  Senger  said 
the  mailroom  moved  in  early  May,  fol¬ 
lowed  by  pressroom  operations  in  mid- 
June.  The  newsroom,  composing  room 
and  business  offices  of  the  26,000-cir¬ 
culation  daily  (33,000  Sundays)  re¬ 
main  downtown,  where  offices  will  be 
remodeled  using  space  vacated  by  pro¬ 
duction. 


The  Record-Eagle  had  been  print¬ 
ing  on  a  single-width  offset  press  but 
had  no  room  to  expand  press  capac¬ 
ity  downtown,  said  Senger.  The  new 
plant  prints  on  a  TKS  double-width 
press  consisting  of  five  units  with  a 
half-deck  and  a  satellite  color  unit. 

Formerly  available  on  only  two 
pages,  color  can  now  be  printed 
throughout  the  newspaper.  “We  can 
run  process  color  on  every  section 
front  and  back,”  said  Senger,  who 
added  that  the  pressroom  can  now  run 
a  six-section  paper. 

Built  into  a  sloping  landscape,  the 
essentially  one-story  plant’ s  reelroom 
“basement”  is  exposed  on  two  sides, 
giving  access  for  deliveries  of  news¬ 


print  and  ink,  which  are  stored  in  the 
lower  level.  The  press  operating  level 
is  on  the  ground  floor,  as  are  plate¬ 
making  and  the  mailroom. 

New  mailroom  equipment  includes 
a  GM A  SLS- 1 000  eight-into-one  in¬ 
serter,  Quipp  conveyers  and  strap¬ 
ping  equipment  from  Power  Strap. 
Quipp  counter  stackers  were  brought 
over  from  the  old  plant. 

Remarking  on  the  staff’s  pride  in 
having  accomplished  a  “relatively 
smooth”  transition,  Senger  said  most 
personnel  were  pleased  Ottaway  had 
been  willing  to  invest  during  very  dif¬ 
ficult  economic  times  for  newspapers. 
He  said  it  showed  corporate  confi¬ 
dence  in  the  paper  and  in  its  market. 
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NNA  gets  an  overhaul 


Following  the  lead  of  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion,  the  National  Newspaper  Asso¬ 
ciation  is  overhauling  itself. 

NNA,  representing  5,000  paid  and 
free  community  dailies  and  weeklies, 
is  reuniting  with  its  wholly  owned  but 
independently  operated  advertising 
sales  organization,  American  News¬ 
paper  Representatives  Inc. 

The  move  resembles  how  ANPA 
rejoined  the  Newspaper  Advertising 
Bureau  on  June  1  to  form  the  News¬ 
paper  Association  of  America. 

In  addition,  NNA  has  hired  Mark 
Sheehan,  a  lawyer  and  veteran  gov¬ 
ernment  public  relations  hand,  as  di¬ 
rector  of  public  affairs  to  spruce  up 
the  association’s  image. 

Both  organizations  have  replaced 
male  leaders  with  younger  females 
with  souped-up  CEO  titles. 

In  an  odd  twist  to  the  shuffling  of 
personnel  at  the  nation’s  biggest 
newspaper  associations,  NNA  hired 
Sheehan  from  NAA — ^just  a  couple  of 
weeks  after  NAA  hired  NNA  general 
counsel  Robert  Brinkmann  and  a  cou¬ 
ple  of  months  after  NNA  hired  for¬ 
mer  ANPA  lawyer  and  lobbyist  Tonda 
R.  Rush  to  the  upgraded  job  title  of 


chief  executive  officer. 

“There’s  no  grand  scheme  going 
on  here,”  Rush  said.  “The  newspaper 
business  is  changing.  The  comfort¬ 
able  way  we  used  to  do  business  has 
changed.” 

If  changes  at  NNA  resemble  those 
at  NAA,  it  is  because  “similar  forces 
of  change  are  hitti  ng  us  both  the  same 
way,”  she  said. 

While  the  merger  of  ANPA,  NAB 
and  five  advertising,  marketing  and 
circulation  groups  stirred  some  con¬ 
troversy,  NNA’s  is  quieter. 

ANR,  based  in  Minneapolis,  Minn., 
is  “the  best-kept  secret  in  the  commu¬ 
nity  newspaper  business,”  even  though 
it  has  sold  ads  in  community  papers  for 
50  years  as  a  wholly  owned  subsidiary 
of  NNA,  said  Charlotte  Schexnayder, 
editor  and  publisher  of  the  Dumas 
(Ark.)  Clarion  and  NNA  president. 

NNA,  based  in  Washington,  says 
it  intends  to  market  ANR  vigorously. 
The  consolidation  involves  more 
closely  associating  ANR  as  an  NNA 
function.  The  consolidation  involves 
mostly  accounting  and  computer  sys¬ 
tems.  No  layoffs  are  planned.  Both 
groups  are  expected  to  stay  where 
they  are. 


Sheehan,  a  lawyer  and  former  Jus¬ 
tice  Department  spokesman,  will  set 
up  a  press  office  for  NNA  and  will 
help  with  lobbying. 

NNA  is  still  looking  for  a  director 
of  government  relations  to  replace 
Brinkmann  as  chief  lobbyist,  spe¬ 
cializing  in  postal  matters 

NNA  was  expected  to  discuss  de¬ 
tails  of  the  merger  Sept.  16-18  at  its 
annual  convention  in  San  Diego. 

Its  repositioning  was  set  in  motion 
after  a  membership  survey  and  a 
meeting  last  year  with  state  press  as¬ 
sociation  managers.  Rush  said. 

Besides  focusing  on  bread-and- 
butter  lobbying  issues  such  as  postal 
rates  and  the  deregulation  of  the  Bell 
operating  companies,  NNA  will  con¬ 
tinue  to  focus  on  the  interests  of  com¬ 
munity  newspapers,  including  help¬ 
ing  members  deal  with  the  growth  of 
discount  retailers,  desktop  publish¬ 
ing  and  electronic  information  ser¬ 
vices. 

Sheehan’s  hiring  indicates  an  ef¬ 
fort  to  communicate  better. 

“We  are  the  best  at  burning  a  can¬ 
dle  under  a  bushel  of  any  association 
I  have  run  into,”  said  Rush,  who 
joined  NNA  in  May. 


Southam  retains  two  Vancouver  papers 


Southam  Inc.  has  approved  a  plan 
to  continue  its  two  daily  newspapers 
in  Vancouver,  British  Columbia,  but 
does  not  specify  how  to  reverse  losses 
at  its  biggest  newspaper  operation. 

Pacific  Press,  publisher  of  the  Van¬ 
couver  Sun  and  Province,  lost  money 
last  year,  contributing  to  Southam’ s 
annual  loss  in  its  worst  year  ever.  The 
papers  expect  a  small  loss  this  year. 

“Pacific  Press  must  generate  earn¬ 
ings  that  will  pay  for  the  technologi¬ 
cal  upgrades  and  new  facilities  that  are 
necessary  both  to  protect  the  health  of 
the  Sun  and  Province,  and  to  provide 
an  acceptable  return  to  the  company  ’  s 
shareholders,”  Southam  president 
William  Ardell  said  in  a  release. 

Southam  offered  no  specifics  for 
layoffs  or  other  cost  cutting,  leaving 
those  decisions  to  management  and 
employees. 

“Nobody  approached  me  with  any 
kind  of  plan,”  said  Mike  Booking, 
president  of  the  Vancouver  Newspa¬ 
per  Guild  Local  15,  which  represents 
1 ,200  Pacific  Press  workers  and  is  the 
largest  of  the  nine  Pacific  Press  unions. 


Contracts  with  all  the  unions  ex¬ 
pire  in  1993. 

Booking  called  Southam’s  plan 
“mostly  a  political  document”  de¬ 
signed  to  show  shareholders  that  man¬ 
agement  is  in  charge. 

Southam  spokesman  John  K.  Simp¬ 
son  said  the  labor  costs  in  Vancouver 
are  proportionally  higher  than  at  other 
Southam  papers. 

“There’ s  no  question  the  labor  por¬ 
tion  of  the  bill  is  too  high,”  he  said, 
adding  that  the  company  has  not  per¬ 
formed  well  for  a  long  time. 

Booking  said  the  company  had  been 
top-heavy  with  managers  for  years 
until  recently,  but  admitted  that  con¬ 
tracts  won  last  year,  after  a  job  action 
shut  the  papers  for  a  day,  are  “the  best 
contracts  in  North  America.”  He  said 
the  Guild  unit  has  lost  about  75  em¬ 
ployees  through  attrition  in  the  last 
year. 

Pacific  Press  spokeswoman  Daphne 
Gray-Grant  said  management  had  no 
plans  to  reopen  union  contracts.  She 
said  the  “strategic  direction”  to  keep 
two  papers  was  disclosed  to  dispel 


fears  Southam  would  close  one  of 
them. 

Last  year  the  tabloid  Province 
switched  to  the  morning  cycle,  where 
it  competes  with  the  upscale  broad¬ 
sheet  Sun. 

Gray-Grant  said  the  papers  plan  to 
further  differentiate,  with  the  Sun  im¬ 
proving  business  coverage  and  the 
Province  upgrading  sports. 

Freedom  Forum 


grants 


The  Freedom  Forum  granted  a  to¬ 
tal  of  $105,000  to  three  university- 
based  programs  in  journalistic  mul- 
ticulturalism. 

The  grants:  $40,000  to  the  Uni¬ 
versity  of  Missouri-Columbia  for  the 
Multicultural  Mid-Career  Manage¬ 
ment  Program;  $35,000  to  Ohio  Uni¬ 
versity  for  the  1992  Midwest  News¬ 
paper  Workshop  for  Minorities;  and 
$30,000  to  the  University  of  South 
Carolina  for  the  Southeastern  Multi¬ 
cultural  Newspaper  Workshop. 
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Museum  collection  going  to  Fiorida 


By  David  Astor 

Moving  day  for  the  International 
Museum  of  Cartoon  Art  is  scheduled 
for  August  1 1. 

The  18-year-old  museum  actually 
closed  its  Rye  Brook,  N.Y.,  building 
to  the  public  on  June  30,  after  which 
its  collection  was  packed  up. 

Museum  founder/chairman  Mort 
Walker  said  the  collection  —  which 
includes  more  than  100,000  original 
drawings  —  will  be  stored  in  a  Boca 
Raton,  Fla.,  bank  building  that  will 
also  house  temporary  museum  of¬ 
fices. 

“It’s  only  two  blocks  from  where 
we’re  going  to  build,”  noted  Walker, 
who  does  “Beetle  Bailey”  for  King 
Features  Syndicate. 

The  new  permanent  museum  is 
scheduled  to  open  in  Boca  Raton’s 
Mizner  Park  —  a  European-style 
shopping/dining/residential/office 
village  —  in  late  1993.  In  the  mean¬ 
time,  Walker  is  trying  to  get  permis¬ 
sion  for  a  small,  temporary  museum 


Mort  Walker 

at  the  Mizner  site  that  would  possi¬ 
bly  open  next  month. 

September  is  also  when  the  next 
phase  of  the  museum’s  $8.8  million 
fund-raising  campaign  will  begin. 
Philanthropists  and  others  will  be  ap¬ 
proached. 

About  $2  million  in  cash  and 
pledges  has  already  come  in  from 
sources  such  as  newspaper  companies, 
foundations,  and  cartoonists.  Walker 


noted,  for  instance,  that  a  number  of 
National  Cartoonists  Society  mem¬ 
bers  have  already  responded  gener¬ 
ously  to  a  fund-raising  mailing  sent 
out  this  summer. 

Also,  Walker  reported  that  the  mu¬ 
seum’s  historic  Ward  Castle  building 
in  Rye  Brook  has  been  sold  for 
$565,000. 

The  planned  Boca  Raton  building 
will  be  a  two-story,  45,000-square- 
foot  structure  much  bigger  than  the 
Rye  Brook  facility. 

Included  will  be  more  than  25  per¬ 
manent-exhibition  galleries,  special- 
exhibition  space,  the  Cartoon  Hall  of 
Fame,  a  “Prehistoric  Cartoon  Cave,” 
a  “Toon  Town”  that  will  recreate  the 
habitats  of  some  famous  cartoon  char¬ 
acters,  a  simulated  cartoonist’s  stu¬ 
dio  that  will  feature  an  occasional  vis¬ 
iting  creator  at  work,  a  200-seat  the¬ 
ater,  a  cartoon  playground,  a  library, 
and  more. 

Also,  the  museum  plans  to  offer 
educational  programs  for  adults, 
teens,  and  children. 


Tiede  ends  27-year  NEA  career  to  run  paper 


Columnist  Tom  Tiede  has  retired 
from  Newspaper  Enterprise  Asso¬ 
ciation  to  become  owner-publisher 
of  the  Richmond  Hill-Bryan  County 
News,  a  weekly  newspaper  in  a  sub¬ 
urb  of  Savannah,  Ga. 

The  award-winning  writer  joined 
NEA  as  a  combat  reporter  covering 
the  Vietnam  War  in  1965.  Nine  years 
later,  he  began  covering  the  White 
House,  Congress,  and  other  Wash¬ 
ington  stories.  He  gradually  returned 
to  the  journalism  he  enjoyed  most  — 
traveling  around  the  country  to  talk 


Tom  Tiede 

to  everyday  people  about  their  lives 
and  concerns. 


Tiede,  who  visited  every  state  and 
more  than  50  countries  during  his 
NEA  career,  said  his  favorite  as¬ 
signments  included  driving  the  length 
of  the  Pan-American  Highway  from 
Alaska  to  Panama  in  1981  and  trac¬ 
ing  the  biblical  steps  of  St.  Paul  to  re¬ 
port  on  the  state  of  Christianity  in 
1983. 

The  55-year-old  Tiede  has  also 
written  six  books.  He  graduated  from 
Washington  State  University  in  1959 
with  degrees  in  English  and  journal- 


New  president  named  at  Columbia  Features 


Bruce  A.  Brown  has  replaced 
Robert  Ferguson  as  president  of 
Columbia  Features,  with  Ferguson 
staying  on  as  editor  of  the  39-year- 
old  syndicate. 

Brown,  30,  is  an  entrepreneur  and 
founder  of  Atlantic  Partners  Inc.,  a 
New  York-based  private  investment 
company  with  interests  in  the  U.S. 
and  Europe.  He  is  also  a  former  vice 
president  of  Henry  Ansbacher  Inc., 
where  he  specialized  in  mergers  and 


acquisitions  of  newspapers  and  other 
media  businesses. 

According  to  Columbia,  Brown 
joins  “as  an  equity  partner  with  plans 
for  a  major  revision  of  the  syndicate’ s 
editorial  features,  a  restructuring  of 
the  ownership  of  the  company,  and, 
most  importantly,  aggressive  growth 
into  world  markets  with  special  in¬ 
terest  in  marketing  Columbia’s  point- 
to-point  delivery  system  for  text  and 
graphics  .  .  .  .” 


Brown  —  a  Northeastern  Univer¬ 
sity  graduate  who  lives  on  Long  Is¬ 
land,  N.Y.  —  spends  a  great  deal  of 
time  traveling  in  Europe,  where  he  is 
studying  possible  locations  for 
Columbia’s  expansion. 

Columbia,  a  medium-sized  syndi¬ 
cate  based  in  New  York  and  Florida, 
was  founded  in  1953.  It  was  pur¬ 
chased  by  Ferguson,  a  former  news¬ 
paperman  and  Tribune  Media  Ser¬ 
vices  managing  editor,  in  1987. 
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Promoted  at  TMS 

Christina  Given  has  been  named 
manager  of  TMS  Stocks  at  Tribune 
Media  Services. 

Given  —  who  had  been  editorial 
coordinator  since  March  1991  — will 
be  responsible  for  managing  the 
Stocks  staff  and  overseeing  client  re¬ 
lations.  Prior  to  joining  TMS,  she 
worked  in  trading  and  institutional 
sales  in  the  brokerage  industry. 

The  28-year-old  Given  has  a  B.A. 
in  economics  from  Cleveland  State 
University. 

TMS  Stocks  (see  E&P,  Dec.  23  and 
April  29,  1989)  is  a  financial  listings 
service  that  enables  newspapers  to 
customize  their  stock  tables  to  meet 
local  needs.  Listings  can  be  broken 
out  by  region,  industry,  performance, 
and  so  on.  Graphic  enhancements  are 
also  available. 

On  the  economy 

A  weekly  national  affairs  column 
focusing  on  the  economy  and  gov¬ 
ernment  policies  is  being  self-syndi¬ 
cated. 

Allen  Smith  writes  about  such  top¬ 
ics  as  unemployment,  the  recession, 
the  1992  presidential  campaign,  and 


Allen  Smith 

how  Reaganomics  helped  the  rich  and 
hurt  middle-  and  lower-income  peo¬ 
ple. 

Smith  is  a  professor  of  economics 
at  Eastern  Illinois  University.  He  has 
also  written  a  number  of  articles  and 
books,  including  Understanding  Eco¬ 
nomics  (Random  House,  1986),  which 
is  used  in  more  than  600  high  schools. 

The  54-year-old  columnist  is  an  In¬ 
diana  native  with  a  B.S.  in  education 
and  M.A.  and  Ph.D.  in  economics. 

Smith  —  based  at  the  Department 
of  Economics,  Eastern  Illinois  Uni¬ 
versity,  Charleston,  Ill.  6 1 920  —  syn¬ 
dicates  his  feature  to  more  than  15 
newspapers,  including  the  South  Bend 
(Ind.)  Tribune.  Individual  columns 
have  also  run  in  papers  such  as  the 
Denver  Post,  Philadelphia  Inquirer, 
and  St.  Louis  Post-Dispatch. 


TV  photo  service 

A  television  and  entertainment 
photo  service  called  “TVSET”  has 
been  launched  by  Tribune  Media 
Services  TV  Listings  and  the  Knight- 
Ridder/Tribune  Photo  Service. 

Newspapers  and  other  clients  can 
download,  preview,  and  use  “TV SET” 
pictures  to  highlight  their  daily  en¬ 
tertainment  coverage  or  supplement 
feature  stories  provided  by  TMS  TV 
Listings.  The  photos,  which  are  from 
television  networks  and  studios,  can 
be  accessed  via  the  PressLink  elec¬ 
tronic  delivery  service. 

Landers  did  well 

Several  syndicated  creators  and 
characters  were  on  a  list  for  Spy  mag¬ 
azine’ s  recent  “Celebrity  Postal  Ex¬ 
periment.” 

Under  the  experiment,  the  maga¬ 
zine  tested  the  “relative  famousness” 
of  58  celebrities  by  seeing  if  in¬ 
completely  addressed  mail  reached 
them.  In  other  words,  postal  em¬ 
ployees  had  to  know  enough  about 
the  celebrities  to  deliver  letters  con¬ 
taining  minimal  information  on  the 
envelopes. 

(See  LANDERS  on  page  32) 
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MIND  YOUR  READERS'  BUSINESS 


Give  your  readers  a  new  take  on  the  wild  world  of 
finance  with  our  new  comic,  EVERYBODY'S  BUSINESS. 

Matt  Tolbert  and  Ken  Roberts  draw  this  single¬ 
panel  cartoon,  lampooning  the  funny  side  of  doing 
business.  From  faxing  and  filing  to  execs  and 
secretaries,  including  commuters,  computers  and 
doing  lunch.  It's  ideal  for  business,  comic  or 
lifestyle  pages. 

Writer  Matt  Tolbert  works  for  The  Wall  Street 
Journal  and  writes  a  monthly  ad  column  for  AD  L.A. 


magazine.  Illustrator  Ken  Roberts  is  an  award¬ 
winning  designer  and  a  member  of  the  National 
Cartoonists  Society. 

EVERYBODY'S  BUSINESS  is  part  of  our  Fillers  and 
Graphics,  Comics,  Variety  and  Financial  services. 

Call  toll-free  800-445-4555  for  a  free  sample  today 
to  promote  more  readership.  Alaska,  California, 

Hawaii  and  Canada,  call  collect  619-293-1818.  Get  the 
package  that  ties  up  readership  and  revenues. 
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Landers 

(Continued  from  page  31) 


The  July/August  Spy  reported  that 
advice  columnist  Ann  Landers  of 
Creators  Syndicate,  basketball  su¬ 
perstar  Michael  Jordan  of  the  Chicago 
Bulls,  and  Norman  Schwarzkopf  of 
Persian  Gulf  war  fame  were  the  only 
people  whose  names  alone  on  the  en¬ 
velope  were  enough  to  get  mail  to 
them. 

Charlie  Brown  and  Snoopy  (i.e. 
“Peanuts”  creator  Charles  Schulz)  of 
United  Feature  Syndicate  and  po¬ 
litical  columnist  George  Will  of  the 
Washington  Post  Writers  Group  re¬ 
ceived  letters  inscribed  only  with 
their  name,  city,  and  ZIP  code  as  well 
as  letters  with  their  photo,  city,  and 
ZIP  code. 

And  gossip  columnist  Liz  Smith  of 
New  York  Newsday  and  the  Los  An¬ 
geles  Times  Syndicate  received  the 
letter  with  her  name,  city,  and  ZIP 
code. 

Material  from  TV 

U.S.  Newswire  has  reached  an 
agreement  to  distribute  Journal  Graph¬ 
ics’  transcripts  of  television  news 
shows,  including  CNN  material. 

USN  —  based  at  National  Press 
Building,  Suite  1272,  Washington, 
D.C.  20045  —  transmits  news  re¬ 
leases  from  various  sources  to  the  me¬ 
dia. 

Column  birthday 

The  weekly  “Work  Life”  careers 
column  self-syndicated  by  Lona 
O’Connor  has  reached  its  10th  an¬ 
niversary. 

Clients  include  the  California  Job 
Journal,  Cincinnati  Enquirer,  Detroit 
Free  Press,  San  Jose  Mercury  News, 
and  Boca  Raton  News  —  where 
O’Connor  is  an  editor. 

The  columnist  is  based  at  P.O.  Box 
810091,  Boca  Raton,  Fla.  33481- 
0091. 


Tail  of  two  parties. 


Lona  O’Connor 


Comic  is  coming 

“Les  Moore,”  an  offbeat  comic 
panel  that  appears  weekly  in  New 
York  City' s  Street  News  publication, 
will  be  self-syndicated  this  fall  by  car¬ 
toonist  Phillip  Jewell. 

Jewell  —  based  at  235  E.  5 1  st  St., 
Suite  3A,  New  York,  N.Y.  10022  — 
has  also  released  a  T -shirt  poking  fun 
at  the  Democratic  and  Republican 
parties  to  coincide  with  this  summer’ s 
political  conventions  (see  art). 

A  feature  for  kids 

A  question-and-answer  column 
about  science  and  nature  is  being  syn¬ 
dicated. 

Pippa  Wysong’s  “Ask  Pippa”  — 
which  has  appeared  on  the  Toronto 
Star's  children’s  page  since  1988  — 
covers  queries  such  as  “Why  is  the 
sky  blue?”  and  “Why  do  onions  make 
you  cry?” 

Kids  who  get  their  questions  used 
are  sent  “Ask  Pippa”  jumping  discs, 
which  are  small  metallic  circles  that 
seem  to  jump  on  their  own  accord. 

Wysong  —  based  at  586  Jones 
Ave.,  No.  3,  Toronto,  Ont.  M4J  3H3 
—  also  offers  activities  and  trivia  in 
her  feature. 

The  columnist  is  a  staff  writer  for 
the  Toronto-based  Medical  Post  and 
free-lancer  who  has  also  taught. 

Shuster  is  dead 

“Superman”  co-creator  Joe  Shus¬ 
ter  has  died  in  Los  Angeles  at  the  age 
of78. 

Although  Superman  is  best  known 
for  starring  in  comic  books,  movies, 
and  a  tv  series,  the  character  also  ap¬ 
peared  in  syndicated  newspaper 
comic  strips. 


Reader  favorites 

“Francie”  by  Sherrie  Shepherd  of 
United  Feature  Syndicate  won  a  re¬ 
cent  reader  survey  of  five  comics  in 
which  women  are  the  main  charac¬ 
ters. 

The  phone-in  poll  was  conducted 
by  the  Norfolk  (Va.)  Virginian-Pilot 
and  Ledger-Star. 

At  the  Port  Huron  (Mich.)  Times 
Herald,  “The  Family  Circus”  by  Bil 
Keane  of  King  Features  Syndicate 
finished  first  in  a  reader  survey. 

The  next-highest  finishers  were 
“Blondie”  by  Dean  Young  and  Stan 
Drake  of  King,  “The  Born  Loser”  by 
Chip  Sansom  of  Newspaper  Enter¬ 
prise  Association,  “Peanuts”  by 
Charles  Schulz  of  United,  and  —  in 
a  tie  for  fifth  —  “For  Better  or  for 
Worse”  by  Lynn  Johnston  of  Uni¬ 
versal  Press  Syndicate  and  “Frank 
and  Ernest”  by  Bob  Thaves  of  NEA. 

Also,  Thaves’  comic  was  rein¬ 
stated  in  the  Detroit  News  after  reader 
protests. 

Wright  to  speak 

Pulitzer  Prize-winning  editorial 
cartoonist  Don  Wright  of  the  Palm 
Beach  Post  and  Tribune  Media  Ser¬ 
vices  will  speak  at  the  American  Bar 
Association  convention  in  San  Fran¬ 
cisco  August  1 1. 

Other  scheduled  speakers  include 
Hillary  Clinton  and  Supreme  Court 
Justices  John  Paul  Stevens  and  An¬ 
thony  Kennedy.  Anita  Hill  will  be 
given  a  special  award. 

Last  month,  Shel  Dorf  traveled  to 
the  Chicago  Comic-Con  to  do  his 
slide  show  about  “Dick  Tracy”  —  the 
Chester  Gould-created  strip  now  han¬ 
dled  by  Max  Collins  and  Dick  Locher 
ofTMS. 

Dorf  —  founder  of  the  San  Diego 
Comic-Con,  comics  historian  and 
collector,  painter,  and  more  —  is  also 
preparing  a  slide  show  on  the  late  Milt 
Caniff’s  career.  Dorf  formerly  let¬ 
tered  Caniff’s  “Steve  Canyon”  strip. 


Don  Wright 
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Baseball  line 

The  Chicago  Sun-Times  and  Amer- 
itech  will  offer  a  fantasy  baseball  line 
allowing  the  newspaper’s  readers  to 
call  a  telephone  number  to  pick  their 
own  team  of  professional  baseball 
players. 

The  contestants’  teams,  consisting 
of  players  from  both  the  American 
and  National  leagues,  will  compete 
against  one  another  for  prizes  based 
on  team  performances .  A  $  1 ,000  sav¬ 
ings  bond  will  be  awarded  each  week 
to  the  top  contestant.  A  $5,000  grand 
prize  for  the  1 0-week  contest  features 
an  all-expenses  paid  trip  to  the  White 
Sox  Fantasy  Camp  in  Sarasota,  Fla., 
next  January. 

To  enter,  contestants  call  a  900 
number,  paying  $1.79  per  minute  for 
the  service,  which  allows  them  to 
trade  players  along  the  way. 

AP  adds  to 
SelectStocks 

The  Associated  Press  has  added 
Dow  Jones  industry  group  values  to 
AP’s  SelectStocks  services. 

Starting  in  July,  AP’s  SelectStocks 
services  will  include  daily  index  val¬ 
ues  for  nearly  100  industry  groups, 
such  as  airlines,  auto  manufacturers, 
broadcasters,  paper  companies,  rail¬ 
roads,  restaurants  and  cosmetics  com¬ 
panies. 

Dow  Jones  created  the  industry  val¬ 
ues  to  supplement  their  other  well- 
known  indicators  such  as  the  DJIA, 
which  is  based  on  30  of  the  stock  mar¬ 
ket’s  most  widely  held  stocks.  The  in¬ 
dustry  values  make  it  possible  to  look 
beyond  those  broader  indicators  and 
focus  on  the  performance  of  individ¬ 
ual  market  sectors. 

Tribune  publishes 
fire  department 
transmissions 

After  winning  a  long  court  battle 
to  obtain  fire  department  radio  trans¬ 
missions,  the  Oakland  (Calif.)  Tri¬ 
bune  published  a  massive  review  of 
last  October’s  deadly  firestorm  un¬ 
der  the  Page  1  banner  headline:  “The 
Untold  Story.” 

The  copyrighted  piece  by  reporter 
Sandy  Kleffman  in  the  June  21  issue 
asserts  that  Oakland  firefighters 
failed  to  follow  standard  wildlife  pro¬ 
cedures  when  mopping  up  a  grass  fire 
that  led  to  the  conflagration  that  killed 


25  people,  injured  150  and  caused 
damage  estimated  at  $1.68  billion  in 
the  Oakland-Berkeley  hills. 

Kleffman,  who  monitored  105  hours 
of  the  radio  tapes,  said  they  revealed 
that  “Oakland  firefighters  made  a  se¬ 
ries  of  key  decisions  that  may  have 
helped  set  the  stage  for  the  worst  ur¬ 
ban  wildland  fire  in  California  his¬ 
tory.” 

She  also  interviewed  more  than  a 
dozen  firefighting  professionals  and 
residents  and  reviewed  hundreds  of 
pages  of  reports  on  the  fire. 

Her  illustrated  story  jumped  to 
three  full  pages.  An  editorial  in  the 
same  issue  stated  that  the  material 
compiled  by  Kleffman  led  the  paper 
to  “a  major  and  deeply  troubling  con¬ 
clusion  .  . .  that  supervising  members 
of  the  Oakland  Fire  Department  erred 
egregiously  and  repeatedly  in  not  or¬ 
dering”  the  brush  fire  to  be  monitored 
even  after  it  was  believed  to  be  out. 

Gannett  smarter 
than  losses  show 

Gannett  Company  Inc.  may  have 
lost  $1  billion  or  so  on  USA  Today 
since  it  started  the  national  daily  10 
years  ago,  but  a  new  book  says  the 
costly  “research  and  development 
project”  puts  Gannett  ahead  in  the 
newspaper  industry’s  efforts  to  attract 
young  readers. 

“The  bottom  line  is  that  USA  To¬ 
day/Gannett  knows  a  heck  of  a  lot 
more  than  it  is  telling  the  rest  of  the 
newspaper  industry  and  it  is  using  that 
information,  that  continuously  up¬ 
dated  database,  to  enrich  its  newspa¬ 
per  properties,  including  USA  To¬ 
day,”  author  and  journalism  educator 
John  K.  Hartman  says  in  his  self-pub¬ 
lished  book.  The  USA  Today  Way:  A 
candid  look  at  the  national  newspa¬ 
per’s  first  decade. 

Hartman,  who  teaches  journalism 
at  Bowling  Green  State  University, 
says  he  wrote  the  book,  with  cooper¬ 
ation  from  Gannett  executives,  to  help 
newspapers  learn  from  USA  Today, 
which  is  often  derided  for  emulating 
television’s  shallowness. 

The  224-page  work  is  available  for 
$30  plus  $2  postage  and  handling 
from  Hartman  at  221  Curtis  Ave., 
Bowling  Green,  Ohio  43402. 

The  second  book  about  the  news¬ 
paper,  it  follows  The  Making  of  Mc- 
Paper:  The  inside  story  of  USA  Today, 
an  officially  sanctioned  but  uncen¬ 
sored  1987  book  by  Gannett  executive 
Peter  Pritchard,  who  has  since  taken 
over  as  USA  Today  editor. 


Operating  profits 
higher  at  Reuters 

Reuters  Holdings  PLC  reported 
six-month  operating  profits  rose  4.5% 
to  $295.4  million  on  revenue  up  6. 1  % 
to  $1.4  billion,  compared  with  year- 
earlier  results. 

Unaudited  results  for  the  London- 
based  financial  information  and  news 
organization  showed  pretax  profits 
for  the  six  months  ended  June  30  in¬ 
creased  10.2%  to  $357.9  million. 

After  a  $46.9  million  charge  for 
settlement  of  an  Australian  tax  claim, 
net  profits  declined  9.6%  to  $196.8 
million. 

Operating  profits  before  interest 
increased  4.5%  to  $295.4  million, 
even  after  setting  aside  $28.7  million 
for  planned  reorganization. 

Operating  profits  from  the  Amer¬ 
icas  grew  to  $14.7  million,  compared 
with  a  loss  of  $4.8  million  a  year  ear¬ 
lier. 

The  overwhelming  majority  of 
Reuters’  revenue  and  profit  flows 
from  financial  information. 

Papers  close 

The  1 05-y ear-old  weekly  Gr^5/ia/n 
(Neb.)  Gazette  and  the  94-year-old 
weekly  Cabell  (W.  Va.)  Record  have 
closed. 

The  Gresham  paper  was  located  in 
a  town  with  a  population  of  only  253. 
Circulation  has  dropped  from  more 
than  500  to  about  230,  according  to 
publisher-owner  Bill  Thompson. 

The  newspaper  was  founded  as  the 
Poston  Review  in  1 887,  when  Gresh¬ 
am  was  called  Poston.  It  later  changed 
its  name  when  the  town’s  name 
changed. 

The  Cabell  Record  ceased  pub¬ 
lishing  for  the  second  time  in  seven 
months.  The  paper  had  closed  in  De¬ 
cember  1991.  It  was  then  acquired 
from  Steve  Wallace  by  John  and 
Abbey  Zink.  They  reopened  the  pa¬ 
per  in  January.  The  paper  had  a  cir¬ 
culation  of  1,300. 

—  AP 

Reader  discount 
card  offered 

The  Macon  (Ga.)  Telegraph  is  in¬ 
troducing  a  frequent  reader  discount 
card  called  the  Silver  Star. 

Subscribers  will  receive  the  credit 
card-type  card  through  the  mail  and 
a  tabloid  consisting  of  all  the  partic¬ 
ipating  merchants. 
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Classified  Advertising 


11  W.  19th  Street,  NY,  NY  10011 
PHONE  (212)  675-4380 
FAX  (212)  929-1259 


FEATURES 


AVAILABLE 


ANNOUNCEMENTS 


900  PERSONALS 

***  FREE  900  #’s  *** 

Yes  -  FREE  900  #’s  already  approved 
900  Call  Association  1(800)982-6224 

ASTROLOGY 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 

AUTOMOTIVE 

CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 

CARTOONS 

TV  TOONS  -  Now  in  it’s  6th  year.  Popu¬ 
lar  TV  panel  cartoon.  Free  samples  and 
rates:  (301)  921-0315. 

VITELLO’S  VIEW 
EDITORIAL  CARTOONS! 
Custom  drawn  for  YOUR  community. 

Send  for  samples  and  rates; 

PO  Box  740175,  Arvada,  CO  80006. 

ENTERTAINMENT 

HOLLYWOOD  COLUMN  AVAILABLE 
Weekly  or  monthly. 

Info:  1(800)  533-0073. 

FEATURES  AVAILABLE 


NEWS  SERVICES 

TRACK  YOUR  BIGGEST 
COMPETITION: 

Journal  Graphics  monitors  (and  tran¬ 
scribes)  most  TV  News,  including  CNN, 
24  hours  a  day.  Our  fax  and  computer- 
based  services  keep  you  current  and 
assist  in  your  own  coverage.  For  infor¬ 
mation  and  free  samples,  call  Jim 
Smith  at  (800)  825-5746,  ext.  312. 

PUZZLES 

PUZZLE  FEATURES  SYNDICATE 
Phone  (714)  926-4843. 


_ ROMANCE _ 

“A  MATTER  OF  ROMANCE” 
Weekly,  Daily,  Special  Features 
delivers  profit — Guaranteed 
Free  Trial  (818)  791-5236 

SENIOR  HEALTH 

“SENIOR  CLINIC.”  America's  ONLY 
doctor  written  column  on  Senior  Health. 
9th  year  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  600  words.  Try  for  2 
month’s  free  trial  and  let  your  readers 
decide.  Samples,  rates.  Frank  Macln- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VIW  3L6. 
(604)  868-8603 


NATIONAL  AFFAIRS  COLUMN  WITH 
EMPHASIS  ON  THE  ECONOMY. 
Appears  weekly  in  The  South  Bend 
Tribune  and  14  other  papers  from  PA  to 
TX.  $2. 50/week,  up  to  20,000  circula¬ 
tion.  For  free  samples  write  Allen 
Smith,  Econ.  Dept.,  E.I.U.,  Charleston, 
IL  61920  or  call  (217)  581-2719. 

MUSIC 


SENIOR  TRAVEL 

GET  UP  AND  GO!  a  monthly  travel 
column  researched  and  written  by 
seniors,  and  filled  with  senior  deals, 
trips,  tips  and  senior-friendly  destina¬ 
tions.  By  the  publishers  of  The  Mature 
Traveler  newsletter.  Details:  Get  Up  and 
Go!  PO  Box  50820,  Reno,  NV  89513  or 
(702)  786-7419. 


Weekly  music  column  aimed  at  18-45 
crowd.  Rock  and  reel  them  in.  (407) 
964-7355. 


It  is  a  great  misfortune 
neither  to  have  enough  wit  to 
talk  well  nor  enough 
judgment  to  be  silent. 

_ Jean  de  La  Bruyere 


SYNDICATION  COLUMNS 

A  TOUCH  OF  VELVET,  radiantly  inspir¬ 
ing  how-to  serial,  800  words,  camera 
ready,  samples.  Bootstraps,  249  West 
21  Street,  New  York,  NY  10011. 

Quality  HOUSE  &  HOME  600  words 
Weekly  &  Reasonable  (715)  755-2143. 


ANNOUNCEMENTS 


BOOKS  FOR  SALE 


NEWSPAPER  APPRAISERS 


THE  USA  TODAY  WAY:  A  candid  look  at 
the  national  newspaper’s  first  decade 
(1982-1992)  by  John  K.  Hartman.  $32 
per  copy  to  221  Curtis  Ave.,  Bowling 
Green,  OH  43402.  (419)  352-8180. 

CONSULTANTS 

PLAN  NOW  FOR 
LARGER  ADVERTISING 
PROFITS  IN  1993! 

If  your  profits  are  at  ’’RCXJK  BOTTOM” 
or  “A  NEW  PERCEPTION  IS  NEEDED,” 
then  you’ll  appreciate  our  new  concept 
of  “HANDS-ON"  overview  of  your 
Retail/Classified/Marketing  and  inner 
offices.  All  inquiries  are  kept  confiden¬ 
tial.  Reservations  are  limited!  Write  to: 
Seman’s  Communication  Network,  Box 
5985,  Editor  &  Publisher. 


APPRAISALS  for  estate,  tax,  stock, 
asset,  depreciation,  insurance,  hank, 
partner,  others:  ROBERT  N.  BOLITHO 
&  ASSOCIATES,  POB  3008,  Palm 
Beach.  FL  33480  (407)  820-8530. 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  Box  C, 
Boston,  MA  02174  (617  643-1863. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  -  Appraisals  -  Brokers 
(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy.  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


PROFESSIONAL  APPRAISALS 

Very  detailed  and  accurate  appraisals  of 
your  publishing  business,  for  any 
purpose.  Confidential. 

RICKENBACHER  MEDIA  CO. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 

NEWSPAPER  BROKERS 

“Ist  in  RESULTS" 

Sales  &  Appraisals 
WEBSTER  &  ASSOCIATES 
Oak  Tower,  Yantis,  TX  75497 
(903)  473-7200 


600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  ■  Appraisers  ■  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-(601)  627-7906 
Tony  Baker-West-(818)  707-866 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758(916)684-3987 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  '  Appraisals  -  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
John  T.  Cribb  (406)  586-6621 
Newspaper,  Free  &  Specialty 


NEWSPAPER  BROKERS 

Fournier  Media  Service  Inc. 
Appraisal'BrokerageConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1(X)0 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440FAX  (714)  624-8852 


MICHAEL  D.  LINDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


ROBERT  N.  BOLITHO 
&  ASSOCIATES 
Our  Firm  Established  1923 
POB  3008,  Palm  Beach,  FL  33480 
Bob  Bolitho  -  (407)  820-8530 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


BE  FIREPROOF.  Own  your  paper.  Free 
list,  some  publisher  financed.  Bill 
Berger,  ATN,  1801  Exposition,  Austin, 
TX  78703,  (512)  476-3950. 


MASSACHUSETTS.  Ideal  paper  for 
husband/wife  team  will  gross 
$165,000.  Established  10  years,  paid 
circulation  with  growth  potential,  nice 
community. 

MAINE.  Fast-growing  weekly  will  do 
$260,000  this  year.  Fully-equipped 
desktop  operation  in  suburban/rural 
area.  8,000  Free  circulation. 
PENNSYLVANIA.  Excellent  cash  flow 
from  $440,000  gross,  4,000  paid 
paper.  Priced  right  and  good  terms  for 
buyer  with  $125,000  down.  A  really 
profitable  operation  even  in  this 
recession. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Box  C.  4  Water  St.,  Boston,  MA  02174 
(617)  643-1863 
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NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 

SHOPPERS  FOR  SALE 


INDUSTRY  SERVICES 

CIRCULAVON  SERVICES 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 


PACIFIC  NW  Coastal  Wkly  -  Outstand¬ 
ing  area.  $1,300,000  for  newspaper 
and  plant.  Building  available. 

WESTERN  WASHINGTON  Wkly  -  Price 
$450,000.  Near  metro  area  and  skiing. 
33%  cash  flow.  Growth  area.  Some 
terms. 

WESTERN  WASHINGTON  Wkly  -  Price 
$600,000.  Fast  growing  county.  Rural 
area  but  close  to  cities. 

SOUTH  CENTRAL  Washington  Wkly  - 
Beautiful  area.  Hunting  &  fishing. 
$265,000,  terms. 

NW  SUBURBAN  Wkly  -  Price 
$750,000.  Circulation  35,000.  Terms. 

Fournier  Media  Service  Inc. 

PO  Box  5789 
Bend,  OR  97708 
(509)  786-4470 

DEEP  SOUTH  -  for  immediate  sale  by 
absentee  owners,  profitable  county  seat 
weekly.  Ideal  for  first  time  newspaper 
buyer  or  group.  Contact:  Dick  Smith, 
W.B.  Grimes  &  Co.,  (601)  627-7906. 
“Ask  us  about  our  other  (Teep  South 
opportunities." 

NEWSPAPER  FOR  SALE:  Monthly 
magazine/tabloid  on  newsprint  serving 
30,000  seniors  in  Richmond.  4  years 
reliable  and  excellent  reputation  with 
city,  advertisers  and  suppliers.  Serious 
inquiries  respond  to:  President,  1654 
Winding  Way,  Richmond,  VA  23235. 

NORTH  CAROLINA:  Three  weeklies, 
modern  printing  plant.  Gross,  $1 
million.  Strong  cash  flow.  Seller 
financing. 

SOUTH  CAROLINA:  County  seat  week¬ 
ly.  Paid  circ.  4,000.  Gross  $300,000. 
Steady  and  impressive  increases  in  both 
gross  rev.  and  circ.  over  past  several 
years.  Sales  price,  $419,000.  50% 
down. 

MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326,  (404)  364-6554 
Lon  W.  Williams 

NEWSPAPERS  WANTED 

CONSIDERING  the  possibility  of  selling 
your  paper?  We  can  make  it  easy  for 
you,  with  the  flexibility  to  maximize 
your  after-tax  proceeds.  Any  previous 
owner  of  our  140  publications  will 
attest  to  the  quality  of  our  stewardship 
and  the  satisfaction  of  doing  business 
with  us.  Write  Park  Communications, 
PO  Box  550,  Ithaca,  NY  14851,  or  call 
(607)  272-9020. 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

NEWSPRINT  FOR  SALE 

STANDARD  28  lb.,  30  lb.  NEWSPRINT 
ROLLS-ALL  SIZES.  Behren’s  IntT  -  230 
Villa  Point  Dr.,  Newport  Beach,  CA 
92660  or  call  (714)  644-2661. 

It  takes  a  clever  man  to  turn 
cynic,  and  a  wise  man  to  be 
clever  enough  not  to. 

Fannie  Hurst 


MUST  SELL.  Minority  stockholders 
want  their  equity.  Profitable  California 
shopper  established  in  1978,  20% 
direct  mail/80%  private  carriers. 
Revenue  1.2  million.  Assume 
$420,000  in  bank  notes  plus  cash 
down.  Current  management  anxious  to 
remain.  Serious  buyers  only.  Not  inter¬ 
ested  in  broker/attorney.  Send  to  Box 
5941,  Editor  &  Publisher. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DOVER  PROMOTIONS,  INC. 

Crews  and  Phones 
(609)  383-0250 

KEVIN  S.  PAPPERT 
(313)  673-9533 


ALTERNATE  DELIVERY  -  Turn  Mail 
COSTS  into  PROFITS.  We  offer 
complete  development  services  includ¬ 
ing  routing,  mapping,  carrier  training, 
quality  control  methods  and  administra¬ 
tive  techniques.  Over  21  years  of  deliv¬ 
ery  experience.  For  more  information, 
call  us  collect  at  (517)  732-2081  or 
write  to  APS  Development  (E),  PO  Box 
645,  Gaylord,  Ml  49735. 

ALWAYS  SETTINGTRE  STANDARD 
CIRCUUTION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
_ 1  (800)  247-2338 _ 

CIRCUUTION  SOLUTIONS 
Complete  Circulation  Development 
•100%  Guaranteed  Quality  Starts 
•Increased  Single  Copy  Sales 
•Alternate  Delivery  Systems 
•All  your  Circulation  Needs 
More  than  30  years  experience  in  circu¬ 
lation,  promotion  and  distribution. 

Van  Dozier  (205)  821-8373. 


AMERI-TEL  1  MARKETING 
BY  USE  OF  TELEMARKETING 
AMERI-TEL  CAN  INCREASE  YOUR 
NEWSPAPER  CIRCUUTION  WITH: 
1:  NEW  STARTS 
2:  STOP  SAVERS 
3:  VERIFICATION 
4:  CONVERSION  PROGRAMS 
5:  HIGH  RETENTION 
FOOT  CANVASSING  IS  ALSO 
AVAIUBLE 
CALL  MR.  PRIOLO 
1(800)  25  AMTEL 


POSTAL  RATES  KILLIN’  YA?  Convert 
from  mail  delivery  to  carrier  home  deliv¬ 
ery  today.  Van  Dozier  (205)  821-8373. 
17  years  experience  in  newspaper 
promotion  and  distribution. 

SUNSET  CREWS  INC. 

Exclusively  Crew  Sales. 

Bill  Kary  1-(800)  877-7176 


GOSS 

RECONMTIONED 
PRESSES. 
THEY  MAKE 
GREAT 


If  you’re  in  the  market  for  a  reconditioned  press,  you  can’t  do  better 
than  a  Goss  press  reconditioned  by  the  original  manufacturer. 

All  our  reconditioned  Goss  Urbanite®  Community®  and  Suburban® 
presses  are  brought  up  to  original-equipment  specifications  and  are 
backed  with  a  1-year  parts  and  labor  warranty. 

We  have  presses  in  inventory  for  fast  delivery.  So  call  us  today  for 
complete  details.  Used  Equipment,  Rockwell  Graphic  Sy^ems, 
Rockwell  International,  700  Oakmont  Lane,  Westmont,  Illinois  60559. 
Phone:  708/850-6178.  Fax:  708/850-6177. 


Rockwell  International 

...where  science  gets  down  to  business 
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INDUSTRY  SERVICES 

CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (613)  798-0580. 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 

VER-A-FAST  CORPORATION 
“The  Customer  Connection" 

Fall  Circulation  Specials 
Conversions/Stop  Saver 
Preapproved  Sampling 
Call  l-(800)  327-8463 

CONSULTANTS 

ARE  YOU  GETTING  EVERYTHING  YOU 
CAN  OUT  OF  YOUR  NEWSROOM? 
Former  daily  editor  will  evaluate 
content,  staffing  with  an  eye  toward 
improving  quality,  productivity. 
Specialist  in  small  and  medium-size 
papers.  Write  Mike  Wallace  News 
Consulting,  512  Capitola  Ave.,  Suite 
100,  Capitola.  CA  95010,  or  call  (408) 
479-1757. 

USE  MY  44  YEARS  of  publishing  exper¬ 
ience  to  buy,  sell  or  improve  profit. 
Write  for  resume.  Morris  Hallock,  News¬ 
paper  Consultant  (605)  347-2440. 
2352  Fulton  St.,  Sturgis,  SD  57785. 

UAILROOM  SERVICES 

MAILING  SERVICE— $30  a  month  will 
get  you  a  Lexington,  KY  postmark.  For 
details  send  $2  and  SASE  to  -A-  Home 
Service,  PO  Box  13326,  Lexington,  KY 
40583-3326. 

MARKETING  SERVICES 

MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  for  newspap¬ 
ers.  Consulting  for  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

‘Daily  Service  Contracts* 

*One  Time  Service* 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


MOUNTAIN  STATES.  INC. 

(602)  574-0031  (800)  257-3045 

God  gives  us  our  relatives;  thank 
God  we  can  choose  our  friends. 

Ethel  Watts  Mumford 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  310/372-0372 

_ MAILROOM _ 

5  Stay  Hi  stackers.  6  MLN  2A  tiers. 
Working  condition.  Contact  Thomas 
Wilson,  (816)  234-4655. 

“KANSA"  MODEL  “480”  inserter  and 
480  add-on  stations,  excellent  condi¬ 
tion,  best  offer  will  own!  Financing/ 
leasing  available. 

Call  (316)  342-7900. 


MULLER-MARTINI 

Model  227  Inserter,  3  into  1.  Used  only 
on  weekends,  less  than  2  years  old. 
Excellent  -f-i-  condition.  Pilot  Graphics 
Corporation,  Mt.  Airy,  NC  (919) 
351-2000;  fax:  (919)  351-2080. 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 

MISCELLANEOUS 

1001  WAYS  TO  SAY  “SAID”.  Tired  of 
the  standard  “he  said,”  "she  replied,” 
“the  senator  claimed”  and  “the  judge 
explained”?  Here  are  hundreds  of  clever 
alternatives,  arranged  on  a  large,  color¬ 
ful  wall  chart.  A  practical  novelty  for  the 
newsroom!!  Send  $9  check  to  The 
Crowd  Inc.,  PO  Box  4192-EP,  Harris¬ 
burg,  PA  17111.  Add  6%  sales  tax  in 
PA. 


USED  NEWS  RACKS  with  coin  mechan¬ 
ism.  Freshly  painted.  Very  good  condi¬ 
tion.  $125  each.  ABC  Home  Delivery 
(510)  532-2432. 


PHOTOTYPESETTING 

NEW  Ultre  Imagesetter  94  (15.6” 
width)  w/Birmy  486  software  RIP  with 
486/33  computer,  64  mb  RAM,  200 
mb  hard  drive,  90  day  parts  warranty, 
$26,500. 

Call  Bob  Weber,  Inc.  (216)  831-0480, 
Fax  (800)  837-8973/(216)  831-1628. 

PRESSES 

4  unit  Goss  Community,  grease  with 
sidelay  1/4  folder.  Also  6  unit  Goss 
Urbanite  with  1/4  fold  twin  75hp 
drives.  Both  presses  currently  in  use 
and  can  be  seen  running.  Community 
available  immediately.  Call  Bill  Stabler 
or  Dave  Church  at  (707)  226-3711. 

DON’T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 
“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

FOR  SALE:  5/u  1977  Harris  VI 5A;  8/u 
1973  Goss  Community;  3/u  1974 
Harris  V15A;  8/u  factory  rebuilt  Harris 
V15A;  4/u  1968  Goss  Community;  2/u 
News  King  1972;  6/u  Goss  Urbanite. 
Tel  913/362-8888  Fax  913/362-8901 


EQUIPMENT  &  SUPPLIES 

PRESSES _ 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552- 1528  FAX  (404)  552-2669. 


WANTED  TO  BUY 

NEW  OR  GOOD  CONDITION  Kodak 
Etkamatic  614-K  stabilization  proces¬ 
sor  or  parts  for  same. 

Steven,  (216)  688-0088. 

WANTED 

Muller-Martini  inserters  227S. 
(800)  356-4886. 

XENOTRON  XVC3A320  Admaster  in 
operating  condition.  Call  Garth  Ander¬ 
son,  Fairbanks  Daily  News-Miner,  (907) 
456-6661,  Ext.  239. _ 

HELP 

WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER  -  4,200  paid 
weekly  near  Charlotte,  NC,  part  of  5 
paper  Carolina  group  in  growing  south¬ 
eastern  company.  Need  energetic, 
hands-on  person  with  strong  ad  sales 
background.  Salary  plus  bonus  on 
increased  sales.  Advancement  potential 
great.  Send  resume,  salary  history  to 
Republic  Newspapers,  PO  Box  30()09, 
Knoxville,  TN  37930. 

OUR  GROWING  COMPANY  is  seeking  a 
goal  oriented  Publisher  with  extensive 
marketing  background.  This  is  a  good 
opportunity  for  the  right  candidate  to 
step  into  a  well  established  newspaper 
in  Zone  7.  All  responses  kept  in  strict 
confidence.  Send  resume  and  salary 
history  to  Box  5978,  Editor  & 
Publisher. 

PHOTO  TRADER  MANAGER 
UNIQUE  OPPORTUNITY 
If  you  have  had  solid  experience  with  a 
photo  vehicle  trader  publication,  we 
may  hire  you  to  manage  ours,  with  profit 
participation  and  ownership  possibili¬ 
ties.  Publication  profitable,  but  needs  a 
skilled  trained  guiding  hand.  Midwest 
location.  Write  Box  5962,  Editor  & 
Publisher,  list  experience.  Replies  held 
in  complete  confidence. 

PUBLISHER/SALES  MANAGER  needed 
by  small  but  growing  chain  of  legal 
newspapers.  High  pay,  low  hours.  (Just 
kidding!)  Must  have  very  strong  sales 
and  marketing  background.  Newspap¬ 
ers  located  in  Ohio,  Seattle  and 
Minneapolis.  Resumes  to:  Jeff  Barge, 
Washington  Law,  605  First  Avenue 
#420,  Seattle,  WA  98104. 

ADVERTISING 

AD  DESIGN  ARTIST/COORDINATOR 
The  Press  Democrat,  a  New  York  Times 
newspaper.  Northern  California's 
fastest  growing  daily  newspaper,  is 
seeking  a  highly  creative  ad  design 
coordinator  in  its  advertising  production 
department.  The  successful  candidate 
will  perform  most  of  the  normal  respon¬ 
sibilities  of  a  graphics  artist  (prepare 
specs  and  production  layout)  plus  moni¬ 
tor  the  flow  of  production  and  creative 
work  through  our  ad  design  department. 
Other  duties  will  include  conducting 
layout  workshops  with  sales  staff  and 
advertisers  and  making  new  advertising 
campaign  presentations  to  advertisers. 
Art  school  graduate  and  previous  super¬ 
visory  experience  a  plus.  We  offer  a 
competitive  wage  and  benefit  package. 
Send  resume  and  sample  copies  of  your 
creative  work  to  Rod  Jones,  Advertising 
Production  Manager,  The  Press  Demo¬ 
crat,  PO  Box  569,  Santa  Rosa,  CA 
95402. 


HELP  WANTED 

ADVERTISING 


AD  DIRECTOR 

Legal  Times,  the  weekly  newspaper  of 
law  and  lobbying  in  Washington,  (X), 
seeks  an  aggressive,  creative  manager 
to  run  our  classifieds  and  display  de¬ 
partments.  The  job  promises  hard  work 
and  tremendous  opportunity  for  growth 
in  a  sophisticated  market.  Send  letter 
and  resume  to:  Eric  Effron,  1730  M. 

Street  NW,  Suite  802,  Washington,  DC 
2(X)36.  No  calls,  please. 

AD  DIRECTOR 

The  Daily  lllini  is  an  independent 
college  paper  in  a  competitive  market. 

Are  you  the  right  person  to  hire,  train, 
and  manage  our  full-time  and  student 
sales  staff?  The  Ad  Director  must  have  a 
strong  business  background,  organiza¬ 
tional  skills,  leadership  qualities,  and 
be  detail  oriented.  Experience  manag¬ 
ing  and  training  a  print  sales  staff  is 
required.  You  must  have  a  degree  in 
advertising  or  related  field.  EOE.  Send 
resume  and  management  philosophy  to: 

Terry  Dugan-Nolan,  General  Manager/ 
Publisher,  The  Daily  lllini,  57  E.  Green 
Street,  Champaign,  IL  61820. 

ADVERTISING  MANAGER  for  a  growing 
group  of  weekly  newspapers  in  Ft. 
Myers/Sanibel  Island  area  of  Southwest 
Florida.  Supervise  a  team  of  12  retail 
and  classified  sales  representatives. 

Base  salary,  commissions,  expenses 
and  benefits  including  health  insurance 
and  401K  plan.  Respond  to:  Ad  Direc¬ 
tor,  The  Breeze  Newspaper,  PO  Box 
846,  Cape  Coral,  FL  33910. 

ADVERTISING  ACCOUNT 
REPRESENTATIVE 

We’re  seeking  a  sales  representative 
who  understands  the  different  market¬ 
ing  needs  of  the  1990s,  hard  chargers 
who  can  recognize  the  real  areas  of 
opportunity  over  the  next  two  decades. 

We’re  looking  for  professionals  who  put 
customers  first:  By  understanding  their 
requirements,  designing  programs  to 
meet  them,  and  following  through  with 
unsurpassed  service. 

We’re  a  controlled-circulation  direct- 
mail  weekly  magazine,  tightly  targeted 
on  the  very  top  of  one  of  the  South’s 
fastest-growing  markets,  and  we  must 
be  doing  something  right:  i 

— Our  growth  in  1992  is  well  into  the  i 
double  digits. 

— Our  advertisers  report  great  results. 

— Our  sales  staff  is  swimming  in 
awards. 

If  you’ve  got  several  years  of  proven  ex¬ 
perience  in  non-daily  sales  (including 
direct  mail),  a  proven  record  of  success 
and  at  least  two  years  of  college,  we'd 
like  to  talk  to  you.  Our  company  offers  a 
liberal  compensation  policy,  tied  to  re¬ 
sults.  Resumes  should  be  sent  to: 

Elsa  McNamara,  Associate  Publisher/ 
Marketing,  The  LEADER,  PO  Box 
30486,  Charlotte,  NC  28230,  or  FAX 
them  to  (704)  347-0358. 

All  applicants  will  be  contacted.  No 
phone  calls,  please. _ 

Fax  Your  Ad 
(212)929-1259 


SERVICE  &  REPAIR 


METRO  CYLINDER  EXCHANGE 

NO  CORROSION  PROBLEMS 
ENVIRONMENTALLY  RESPONSIBLE 
COMPLETE  REBUILD  PARTS 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  person  needed. 
Salary,  commission.  Daily  News, 
Russell,  KS  67665,  (913)  483-2118. 


ADVERTISING  DIRECTOR— The  Oxford 
EAGLE,  a  5-day  PM  daily,  is  seeking  an 
Advertising  Director  to  lead,  develop 
and  expand  our  advertising  sales  force. 
Applicant  must  be  able  to  supervise 
others  while  maintaining  account  list. 
College  graduate  desired  with  degree  in 
advertising  or  marketing  with  a  proven 
record  in  print  advertising  sales.  Send 
resume  and  salary  requirements  to  The 
Oxford  EAGLE,  Box  866-A,  Oxford,  MS 
38655.  (Home  of  the  University  of 
Mississippi  and  Ole  Miss  Rebels). 


AMERICAN  PUBLISHING  COMPANY 
seeks  a  number  of  Advertising  Directors 
for  general  management  and  publisher 
track.  We  are  a  growing  chain  of  over 
200  community  newspapers  throughout 
the  United  States.  If  you  are  a  success¬ 
ful  Advertising  Director  who  wishes  to 
grow,  contact  us.  Resumes,  letter  of 
application  and  salary  history  to  Gene 
A.  Hall,  Vice  President,  American 
Publishing  Company,  PO  Box  397, 
Charles  City,  lA  50616.  Phone  (515) 
228-3211. 


ASSISTANT  CLASSIFIED 
ADVERTISING  MANAGER 

Leading  newspaper  publishing 
company  located  in  Zone  8  seeks  an 
Assistant  CAM.  Successful  applicant 
will  be  involved  in  the  development, 
training  and  supervision  of  inside  and 
outside  sales  staff.  Experience  in 
designing  and  implementing  classified 
promotions  a  plus.  5  years  advertising 
management  and  strong  communica¬ 
tions  skills  essential.  Please  send 
resume  to-.  Box  5947,  Editor  & 
Publisher. 


ASSISTANT  CLASSIFIED  MANAGER 
with  heavy  telemarketing  supervisory 
experience  to  train  and  motivate  staff 
on  long  established  weekly  in  prime 
Brooklyn,  NY  area.  Currently  running 
13  pages  of  classifieds.  Resume  with 
salary  requirements  to  Box  P25D,  1 
Irving  Place,  New  York,  NY  10003. 


ASSISTANT  ADVERTISING  DIRECTOR 

The  successful  applicant  for  this  excel¬ 
lent  and  challenging  career  opportunity 
with  a  strong  growing  weekly  will  be 
expected  initially  to  expand  the  adver¬ 
tising  base,  design  and  implement 
promotions  and  special  sections,  and 
plan  and  meet  sales  goals. 

Experience  in  newspaper  ad  sales,  and 
a  verifiable  track  record,  preferably  with 
a  weekly,  required.  Experience  in  train¬ 
ing  and  supervising  inside  and  outside 
sales  staff  a  plus. 

Candidates  must  be  ambitious,  crea¬ 
tive,  results-oriented,  self-starting, 
have  good  communication  and  sales 
skills,  and  be  able  to  train,  direct,  and 
motivate  by  examples  of  leadership, 
and  organizational  and  sales  abilities. 

No  phone  calls,  please.  Send  full 
details  and  examples  of  experience  and 
accomplishments  with  complete 
compensation  history  and  salary 
requirements  to:  Publisher,  The  Jewish 
Advocate,  15  School  Street,  Boston, 
MA  02108. 


HELP  WANTED 


ADVERTISING 


CAN  YOU  SELL  ADVERTISING  and 
teach  an  inexperienced  staff  to  do 
same?  Intermountain  west  weekly  group 
needs  organized,  creative  and  moti¬ 
vated  advertising  manager/director  with 
proven  track  record.  Send  to  Box  5964, 
Editor  &  Publisher. 


CLASSIFIED  PHONEROOM 
SUPERVISOR 

South  Florida  daily  seeks  experienced 
aggressive  phoneroom  supervisor.  Must 
have  proven  track  record  in  generating 
sales.  Send  resume  and  salary  require¬ 
ments  to  Box  5968,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING 
MANAGER: 

The  Arizona  Pennysaver  is  seeking  a 
motivated,  people-oriented  individual 
for  our  innovative  management  team. 
We  require  a  minimum  of  two  years 
classified  management  background, 
including  telemarketing  experience.  We 
offer  benefit  package  and  excellent 
compensation.  Please  send  salary 
requirements  and  resume  to:  Cox  Arizo¬ 
na  Publications,  120  W.  1st  Ave., 
Mesa,  AZ  85210,  Attn:  Jana 
Priedigkeit. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Toledo  Blade  is  seeking  a  creative 
and  results-oriented  classified  advertis¬ 
ing  manager  with  sales  management 
experience  in  a  metropolitan  market 
and  a  proven  track  record  in  generating 
voluntary  sales.  The  position  oversees  a 
staff  of  40. 

The  position  offers  a  competitive  salary 
and  benefits  package.  Toledo  is  central¬ 
ly  located  in  a  highly  desirable  area  with 
a  diversity  of  cultural  and  recreational 
points  of  interest. 

Please  send  resume,  cover  letter,  and 
salary  expectations  tO:  Ms.  Jo  Adams, 
Human  Resources  Department,  The 
Blade,  541  N.  Superior  Street,  Toledo, 
OH  43660.  The  Blade  is  an  equal 
opportunity  employer. 

I  NEED  AN  AD  DIRECTOR  for  our 
27,000+  daily  in  east  central  Ohio.  If 
you're  ready  to  lead  a  display  and  classi¬ 
fied  staff  to  new  levels  of  success,  sell 
me. 

Jim  Shrader,  Publisher 
The  Times-Reporter 
629  Wabash  Ave. 

New  Philadelphia,  OH  44663. 


ART/EDITORIAL 


GRAPHICS  EDITOR 
The  European  Stars  and  Stripes,  a  daily 
newspaper  serving  American  military  in 
Europe,  seeks  a  graphic-editor  to  super¬ 
vise  the  work  of  both  the  art  and  photo 
department,  initiating  graphics  and 
photos  to  illustrate  news  and  feature 
stories  and  contributing  expertise  to 
design  and  style  aspects  of  the  news¬ 
paper  as  a  whole.  Position  is  located  in 
Darmstadt,  Germany.  Applicants 
should  have  sound  news  judgment  in 
addition  to  graphics  skills  and  experi¬ 
ence  in  full-color  work,  and  at  least  two 
years  supervisory  experience.  Starting 
salary  is  $28,000-$32,000  p/a 
depending  on  qualifications,  plus  tax- 
free  living  quarters  allowance,  group 
insurance,  commissary  and  PX 
privileges.  Three-year  contract,  round- 
trip  relocation  expenses  paid.  Call  our 
New  York  Office  (212)  620-3333  for  an 
application  and  send  it  with  a  cover 
letter  tO: 

European  Stars  and  Stripes 
Attn:  Human  Resources 
Unit  29480 
APO  AE  09211 
or  FAX  011-49-6155-601421 

Applications  must  be  received  by:  21 
AUGUST  1992.  ES&S  is  an  equal 
opportunity  employer. 


HELP  WANTED 


ART/GRAPHICS 


ART  DIRECTOR/DESIGNER 

We  produce  a  weekly  business  tab, 
design  numerous  4-color  business 
magazines,  and  generate  assorted 
illustrations  and  infographics.  Conver¬ 
sion  to  desktop  technology  is  the  next 
big  challenge.  Can  you  help?  Send 
resume  and  your  best  samples  to  Execu¬ 
tive  VP,  New  Orleans  Publishing  Group, 
PO  Box  19308,  New  Orleans,  LA 
70179. 


GRAPHIC  ARTIST 

The  Idaho  Statesman,  Idaho’s  capital 
city  newspaper,  seeks  an  experienced 
graphics  artist.  Applicants  must  be 
familiar  with  Macintosh  technology  and 
Aldus  Freehand  and  be  proficient  at 
developing  information  graphics.  Some 
page  design  also  involved.  The  States¬ 
man  is  a  Gannett  newspaper.  Circula¬ 
tion:  62,000  daily,  84,000  Sunday. 
Boise  is  a  community  with  a  high  qual¬ 
ity  of  life.  Emphasis  is  on  outdoor  recre¬ 
ation.  Send  resume  and  a  week’s  worth 
of  tearsheets  to  Executive  Editor  Bill 
Steinauer,  The  Idaho  Statesman,  PO 
Box  40,  Boise,  ID  83707. 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
Central  Connecticut  afternoon  daily  of 
34,500  is  looking  for  an  assistant  circu¬ 
lation  manager.  Familiarity  with  PC’s, 
strong  single  copy  and  promotion  back¬ 
ground  preferred.  Immediate  opening. 
Send  resume  and  salary  requirements 
to  The  Herald,  7  Franklin  Square,  New 
Britain,  CT  06050.  Attn:  Samuel 
Forcucci. 

CIRCULATION  MANAGER 
Upscale,  fast-growing,  dynamic,  south¬ 
west  market.  Hands-on,  sales-oriented, 
aggressive  sales  manager.  Tremendous 
growth  opportunity  with  quality  organi¬ 
zation.  Send  resume,  work  history  and 
references  to  Box  5952,  Editor  & 
Publisher. 

CIRCULATION  MANAGER 
The  Daily  lllini,  the  independent  college 
newspaper  on  the  University  of  Illinois 
campus,  is  now  hiring  a  Circulation 
Manager.  We  are  one  of  a  hand  full  of 
paid  circulation,  carrier  delivered 
college  papers  in  the  country!  Are  you 
looking  for  a  challenge?  Are  you  a  crea¬ 
tive  communicator,  and  an  exceptional 
problem  solver?  Is  customer  service  one 
of  your  strongest  points?  If  you 
answered  yes  to  these  questions  we 
need  to  hear  from  you  as  of  YESTER¬ 
DAY!  Circulation  experience  is  nice  and 
Macintosh  computer  experience  is  a 
must.  EOE.  Send  resume  and  manage¬ 
ment  philosophy  to:  Terry  Dugan-Nolan, 
General  Manager,  The  Daily  lllini,  57  E. 
Green  Street,  Champaign,  IL  61820. 

CIRCULATION  MANAGER  -  Fast  grow¬ 
ing  group  of  three  weekly  and  one  three 
times  weekly  products  in  the  beautiful 
high  desert  of  Southern  California. 
Strong  emphasis  on  home  delivery, 
subscription  sales  and  sales  supervi¬ 
sion.  Must  be  well  organized  and  famil¬ 
iar  with  PCs.  Mail  resume,  references 
and  salary  history  to:  Jerry  Wright,  PO 
Box  880,  Yucca  Valley,  CA  92286. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
The  18K,  7  day/week  Columbia  Daily 
Tribune  needs  an  effective  team  leader 
to  continue  its  pace-setting  circulation 
traditions.  If  you  are  driven  to  serve 
customers,  an  ardent  marketer,  love 
community  Involvement,  are  positive, 
vibrant,  and  continually  strive  to 
improve...  you  are  a  candidate.  College 
degree  required,  marketing  or  journal¬ 
ism  preferred.  Proven  track  record  with 
a  daily  newspaper  a  must.  Please  mail 
your  resume,  references  and  salary 
history  to:  Jack  Waters,  PO  Box  798, 
Columbia,  MO  65205.  No  phone  calls, 
please.  EOE. 


CIRCULATION  DIRECTOR 
Zone  2,  Suburban  Philadelphia  30,000 
daily/Sunday  seeks  a  capable,  hands- 
on,  tireless  LEADER  possessing  the 
ability,  knowledge  and  strength  to  not 
only  solidify  and  maintain  the  current 
base,  but  to  grow  circulation  in  this 
highly  competitive  market.  A  proven 
track  record  in  all  circulation  discip¬ 
lines,  the  ability  to  perform,  and 
produce  are  all  a  must.  We  offer  an 
attractive  starting  salary  and  benefits 
package.  Please  send  resume  and  cover 
letter  including  salary  history  to  Box 
5966,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  to  manage 
all  phases  of  circulation  department  in 
Marion,  IL.  4,C){X)  circulation,  once 
6,000.  Salary  and  bonus  commensu¬ 
rate  with  ability  to  perform.  Join  one  of 
the  largest  newspaper  groups  in  Ameri¬ 
ca  for  fantastic  growth  potential.  Ideal 
situation  for  experienced  circulation 
manager  or  over-achieving  district 
manager  who  wants  to  control  own 
destiny.  Send  resume  and  salary  history 
to  Patrick  Sweeney,  Marion  Daily  Repu¬ 
blican,  PO  Box  490,  Marion,  IL  62959. 


CIRCULATION  MANAGER 

The  Times  Herald-Record  (86,000 
daily,  101,000  Sunday),  an  estab¬ 
lished  community-oriented  daily  news¬ 
paper  located  90  miles  north  of  New 
York  City  in  the  Hudson  Valley,  is  seek¬ 
ing  a  circulation  manager. 

The  individual  we  seek  will  be  an  inno¬ 
vative  team  player  who  has  a  proven 
track  record  in  servicing  existing 
subscribers  and  single  copy  sales  and 
boosting  new  subscriber  sales  in  news¬ 
paper  circulation. 

This  position  is  responsible  for  supervis¬ 
ing  staff  in  the  delivery,  sales  and 
service  of  the  daily  carrier  and  single 
copy  distribution  of  our  newspaper. 
This  position  reports  to  the  circulation 
director. 

Salary  commensurate  with  experience. 
Excellent  company  benefit  package 
available. 

Send  resume,  including  salary  history 
to:  Debra  A.  Sherman,  Personnel  Direc¬ 
tor,  THE  TIMES  HERALD-RECORD,  40 
Mulberry  Street,  Middletown,  NY 
10940. 


REMINDER 

Editor  &  Pjblisher's  offices  will  be  closed  on 
September  7,  1992 
for  the  Labor  Day  Holiday 
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HELP  WANTED 

CIRCULATION 


CIRCULATION  SALES  MANAGER 
Excellent  opportunity  for  a  hands-on 
manager  to  join  a  progressive  newspap¬ 
er  group  located  in  Zones  1  and  2.  The 
ideal  candidate  will  have  a  minimum  of 
5  years  experience  in  circulation 
management  at  newspapers  in  the 
10,000-30,000  circulation  range. 
Must  have  knowledge  of  all  facets  of 
circulation  including  sales,  staff  deve¬ 
lopment,  collections,  TMC  distribution 
and  customer  service.  Send  cover 
letter,  resume  and  salary  history  to  Box 
5981,  Editor  &  Publisher. 

EDITORIAL 

AGRICULTURAL  REPORTER 
Respected  livestock  publication  seek¬ 
ing  an  individual  that  is  dedicated  and 
knowledgeable.  Journalism  degree 
preferred  but  not  required.  Ranching 
background  a  plus.  Must  be  familiar 
with  cattle,  sheep  and  goats.  Write  Box 
5976,  Editor  &  Publisher. 

ASSISTANT  FEATURES  EDITOR 

Rapidly  growing  Gannett  paper  on 
South  Florida’s  beautiful  west  coast 
seeks  an  energetic,  innovative  editor 
with  design  skills.  Send  resume  and 
page  samples  to:  Tom  Callinan,  Execu¬ 
tive  Editor,  News-Press,  PO  Box  10, 
Fort  Myers,  FL  33902. 

ASSISTANT  NEWS  EDITOR  —  16,000 
PM  on  Olympic  Peninsula.  Lead  2-per¬ 
son  universal  desk,  design,  edit,  slot. 
Headlines,  layout  clips,  resume  to  John 
McCartney,  Managing  Editor,  Peninsula 
Daily  News,  PO  Box  1330,  Port 
Angeles,  WA,  98362. 

ASSISTANT  SPORTS  EDITOR:  The 
Daily  Iberian,  a  15,000-circulation 
daily  (PM  Mon-Fri,  AM  Sat-Sun)  seeks 
an  experienced  sportswriter  with  desk 
experience  for  our  No.  2  slot.  We  want 
someone  with  a  minimum  of  2-3  years 
experience  who  can  bring  prep  sports  to 
life  and  community  sports  news  and 
features  to  the  forefront  through  lively 
writing,  editing  and  page  design.  We 
offer  competitive  salary  and  benefits  - 
plus  the  opportunity  to  live  and  work  in 
the  heart  of  Cajun  country.  Contact 
Daily  Iberian  Sports  Editor  Don  Shoop- 
man,  PO  Box  9290,  New  Iberia,  LA 
70562.  (318)  365-6773,  after  10:30 
am  CDT). 


BUSINESS  EDITOR 
Business  Editor  who  can  work  with 
small  staff  of  reporters,  developing 
aggressive  local  coverage  and  sharpen¬ 
ing  reporters'  analytical  skills  is  needed 
at  Zone  9  morning-circulation  daily  in  a 
competitive  environment.  We're  looking 
for  someone  who  has  a  strong  news 
sense  and  is  a  go-getter  and  can  similar¬ 
ly  motivate  reporters.  Send  letter  with 
thoughts  on  business-section  philoso¬ 
phy,  resume  and  samples  of  work  to  Box 
5972,  Editor  &  Publisher. 


CITY  EDITOR 

Medium-sized  Zone  9  daily  is  looking 
for  a  strong,  aggressive  city  editor  who 
has  the  leadership  skills  to  motivate  a 
staff  of  talented  reporters.  Must  have 
strong  reporting  and  city  desk  experi¬ 
ence  with  an  ability  to  develop  ideas 
into  good  copy.  Local  news  is  our 
franchise  and  we  need  an  editor  who 
can  make  good  local  coverage  even 
better.  Send  letter,  resume  and  work 
samples  to  Box  5973,  Editor  & 
Publisher. 


HELP  WANTED 

EDITORIAL 


CITY  HALL/POLITICAL  reporter  who 
writes  for  average  reader,  not  insiders. 
2-3  years  experience  required;  daily 
preferred.  Zone  1  or  2  only.  Salary 
$390-465A«eek.  We're  20,000  AM  in 
60,000  city.  Send  resume,  clips  and 
references  to  Sue  Simoneau,  City 
Editor,  The  Bristol  Press,  PO  Box  2158, 
Bristol,  CT  06011-2158.  No  phone 
calls. 

COPS  WRITER  —  Small  daily  in  specta¬ 
cular  upstate  NY  looking  for  a  reporter 
cops  like  because  she  is  gutsy,  direct, 
keeps  her  word,  protects  sources  and 
respects  everyone.  Editors  like  her 
because  she  sleeps  with  a  scanner  and 
writes  about  crime’s  pain,  irony,  humor; 
about  cop  politics,  successes  and 
failures,  honesty  and  dishonesty,  and 
how  they  treat  powerless,  untidy 
people,  especially  those  feisty  enough 
to  talk  back.  Letter  and  resume  to  M.E., 
The  Citizen,  25  Dill  St.,  Auburn,  NY 
13021. 

COPY  EDITOR 

Must  have  strong  headline  writing  and 
layout  skills.  Ability  to  work  under  dead¬ 
line  pressure.  Two  years  reporting  and 
two  years  desk  experience  required. 
Send  resume  and  tearsheets  to: 

San  Juan  Star 
do  Stanislaus  Palchowsky 
PO  Box  364187 

San  Juan,  Puerto  Rico  00936-4187 

COPY  EDITOR  -  Edit  local  wire  and 
news  stories  and  paginate  newspaper 
pages  on  Macintosh  computer.  Copy 
editing  and  Mac  experience  required. 
Salary:  Upper-teens.  Send  work 
.  samples  to  Steve  Bennett,  Managing 
Editor,  The  Post-Star,  PO  Box  2157, 
Glens  Falls,  NY  12801. 

FEATURE  WRITER  —  We're  seeking  a 
gifted  writer  whose  stories  will  lead  the 
fronts  of  our  redesigned  features 
sections  two  or  three  times  a  week.  If 
you  can  generate  timely  ideas  on 
subjects  ranging  from  serious  social 
issues  to  the  latest  fun  trends,  and  if 
you  have  some  hard  news  experience, 
tell  us  what  else  makes  you  the  right 
person  for  the  job.  Send  resume  and 
clips  (no  phone  calls,  please)  by  August 
22  tO:  Dennis  Royalty,  Features  Editor, 
The  Indianapolis  Star,  PO  Box  145, 
Indianapolis,  IN  46206-0145. 


HELP  WANTED 

EDITORIAL 


COPY  EDITOR  with  excellent  copy  edit¬ 
ing,  headline  skills  and  layout/design 
interest  wanted  to  run  night  editor's 
desk  on  award  winning  15,000  AM 
circulation  daily  in  Zone  8.  J  degree 
required,  experience  preferred.  Must  be 
willing  to  relocate  immediately.  Send 
cover  letter,  resume,  references  and 
clips  to  Box  5963,  Editor  &  Publisher. 

COPY  EDITOR 

Insight,  a  national  news  feature  maga¬ 
zine,  seeks  a  self-motivated  copy  editor. 
Five  years'  experience.  This  is  a  chance 
to  join  a  highly  talented  cadre  of  copy 
editors  in  the  nation's  capital. 

Besides  traditional  copy-editing  excel¬ 
lence,  job  requires  editorial  judgment 
and  some  fact  checking.  Mac  experi¬ 
ence  a  plus,  especially  Quark  Xpress. 
Competitive  salary.  Send  resume,  your 
best  headlines  and  captions,  and  a  copy 
of  a  story  on  which  you  think  you 
deserved  a  byline.  Susan  Carroll, 
Insight,  3600  New  York  Ave.,  NE, 
Washington,  DC  20002.  No  calls. 

DESIGNER/EDITOR 

We  need  an  energetic  designer  to  work 
with  editors  on  feature  and  Sunday 
pages.  Color  and  Mac  experience  essen¬ 
tial.  Copy  fitting  and  headlines  are  part 
of  the  job.  Send  resume,  samples  and  a 
statement  of  your  design  philosophy  to: 
Neal  Pattison,  AME.  Spokesman- 
Review,  W.  999  Riverside,  Spokane, 
WA  99201.  Deadline:  August  24. 

EDITOR  -  hands-on  job  for  sound,  hard¬ 
working,  professional  Floridian  journal¬ 
ist.  Take  charge  of  all  aspects  of  fast¬ 
growing,  6,000  circulation  daily  and 
oversee  8  weeklies.  Send  letter, 
resume,  a  few  editorials,  page  tear- 
sheets,  4  solid  references  and  salary 
requirements  to:  William  Doolittle,  Box 
846,  Cape  Coral,  FL  33904. 

EDITORIAL  VISION  needed  by  very 
small  Michigan  daily.  Shirt  sleeve  editor 
must  have  writing,  editing,  design 
skills.  But  staff  development  and 
communication  most  important.  Salary 
mid  $20s  plus  benefits.  Resume,  clips 
and  pages  designed  to  Box  5980, 
Editor  &  Publisher. 


HELP  WANTED 

EDITORIAL 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  All  skills/levels. 
Details:  Writer-Editor-EP,  PO  Box 
40550,  5136  Macarthur  NW,  Washing¬ 
ton,  DC  20016;  (703)  356-1683. 

EDITOR  -  To  coordinate  Sunday  articles 
and  edit  deadline  copy  during  the  week 
for  daily  newspaper.  Must  have  news 
and  features  experience,  as  well  as 
copy-editing  on  a  weekly  or  daily  paper. 
Management  experience  a  plus.  Salary: 
Low  $20s.  Send  resume,  clips  tO:  Steve 
Bennett,  Managing  Editor,  The  Post- 
Star,  PO  Box  2157,  Glens  Falls,  NY 
12801. 

EDITOR 

We're  looking  for  someone  to  lead  our 
23  person  newsroom  and  fleet  of  rural 
correspondents.  We’re  The  Minot  Daily 
News,  a  26,000  morning/Sunday  news¬ 
paper  located  in  Minot,  North  Dakota,  a 
lovely,  active  community.  If  you’re 
interested  in  producing  a  quality, 
reader-oriented  newspaper,  have  news¬ 
room  management  experience  and 
possess  strong  leadership  skills,  we’d 
like  to  talk  to  you.  Send  resumes  tO: 

Margaret  Wade 
The  Minot  Daily  News 
Box  1150 

Minot,  ND  58702 

EDITOR  wanted  for  Michigan  7-day, 
full-color  newspaper,  circulation  of 
35,000,  with  one  zoned  section,  two 
TMCs  and  one  real  estate  publication. 
Excellent  opportunity  for  career-minded 
individual  with  proven  track  record  of 
editorial  leadership,  sound  news  judg¬ 
ment,  strong  motivational  skills,  and 
flair  for  marketing  the  news  product  to 
help  us  achieve  our  goal  of  becoming 
the  primary  regional  newspaper  with 
40,000  circulation.  Salaried  position 
reports  directly  to  publisher  and  has 
excellent  incentive  and  benefit  prog¬ 
rams.  Send  letter  of  application, 
resume  and  professional  references  to 
Charles  Casner,  Publisher,  The  Herald- 
Palladium,  PO  Box  128,  St.  Joseph,  Ml 
49085. 

ENERGETIC  REPORTER  who  can 
unearth  stories  others  don’t  see,  wanted 
to  cover  a  variety  of  news  in  lively,  in- 
depth  fashion  for  independent  alterna¬ 
tive  newsweekly  based  in  Illinois'  capi¬ 
tal  city.  Daily  news  experience  a  plus; 
insightful  coverage  a  must.  Send 
resume,  clips,  and  references  to  Fletch¬ 
er  Farrar,  Jr.,  Illinois  Times,  Box  3524, 
Springfield,  IL  62708. 

EXECUTIVE  EDITOR 
Seasoned  editor  wanted  to  oversee  four 
growing  business  newspapers  based  out 
of  Cleveland.  Must  have  minimum  7  to 
10  years  professional  journalism  experi¬ 
ence  including  writing,  editing  and 
management.  Business  knowiedge  a 
must.  Candidate  must  be  flexible,  able 
to  work  with  skilled,  self-directed  staff. 
Send  resume,  references,  clips  to: 

Editor  in  Chief 

PO  Box  16302 
Cleveland,  OH  44116 


EXPERIENCED  EDITOR,  NEWSROOM 
MANAGER.  Small  afternoon  and 
Sunday  daily  redesigning  and  expand¬ 
ing.  Salary  negotiable.  Send  resume  to 
Eagle  Times,  RFD  2  Box  301,  Clare¬ 
mont,  NH  03743. 


Inter  American  Press  Association 
seeks 

Press  Freedom  Coordinator... 

...  to  monitor  the  newspaper  free  speech  situation  In  the 
Western  Hemisphere,  maintaining  contact  with  volunteer  mem¬ 
bers  in  each  country,  newspaper  associations  and  other  helpful 
sources,  responding  quickly  to  calls  for  help  from  newspapers 
and  Journalists  with  problems.  Position  requires  a  fluently 
bilingual  Journalist  (preferably  with  Spanish  as  a  first  language), 
with  skills  in  investigating,  writing  and  editing  in  English  and 
Spanish.  Must  be  personable  with  ability  to  get  along  comfort¬ 
ably  with  staff,  colleagues,  members  of  lAPA  and  persons  on  all 
business,  social  and  government  levels  from  different  countries 
and  cultures.  Some  travel  required.  Salary  commensurate  with 
experience  and  abilities.  In  excess  of  entry-level  Journalist  pay. 

Contact.  In  writing  only.  Executive  Director. 
lAPA,  2911  N.W.  39th  St..  Miami,  FL  33141 
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HELP  WANTED 


GROWING  SOUTHWEST  DAILY  is 
expanding  its  GRAPHICS  DEPART¬ 
MENT  and  needs  a  person  skilled  in 
page  design,  able  to  operate  a  photo 
desk  system  and  produce  informational 
graphics.  Box  5983,  Editor  & 
Publisher. 

HELP  WANTED:  Investigative  reporter 
with  tire  in  the  belly  for  daily  newspaper 
war.  Proven  ability  to  get  the  real  story. 
Experience  only.  Send  clips,  resume, 
cover  letter  to  Box  DO,  Aspen,  Colorado 
81612.  (303)  925-2221  7  to  10  a.m. 
MST. 

MAGAZINEWEEK,  the  news  weekly  of 
magazine  publishing,  has  the  following 
New  York  based  openings  available 
immediately. 

WRITER/REPORTER 

As  associate  editor,  qualifications 
include  excellent  reporting  and  writing 
skills.  Ability  to  deal  with  weekly  dead¬ 
lines  essential. 

EXECUTIVE  EDITOR 

5-6  years'  experience  at  a  daily/weekly 
publication  to  manage  a  6  person  news 
staff. 

Please  send  resume  and  salary  require¬ 
ments  to;  MagazineWeek,  Attn:  Valerie 
Elmore,  233  West  Central  St.,  Natick, 
MA  01760.  EOE. 

MANAGING  EDITOR 

Experienced  Manager/Editor  to  lead 
14-person  newsroom  of  major 
(135,000  circulation)  alternative  news¬ 
weekly.  ME  skills  plus  ability  to  carry  on 
26-year  tradition  of  independent,  criti¬ 
cal  journalism.  Resume/clips  to  ME 
Search,  San  Francisco  Bay  Guardian, 
520  Hampshire,  San  Francisco,  CA 
94110.  No  phone  calls,  please.  EOE. 


MANAGING  EDITOR:  The  Junction  City 
Daily  Union,  an  8,000  circulation  daily 
in  Northeast  Kansas,  has  an  immediate 
opening  for  an  experienced  Managing 
Editor.  The  ideal  candidate  will  have 
excellent  writing,  editing,  and 
leadership  skills,  a  good  eye  for  layout 
and  design  and  a  strong  commitment  to 
local  news.  Excellent  salary  and  fringe 
benefits.  Send  resume  to  Roland 
Waechter,  General  Manager,  The  Daily 
Union,  PO  Box  129,  Junction  City,  KS 
66441. 


An  exaggeration  is  a  truth  that 
has  lost  its  temper. 

Kahlil  Gibran 


HELP  WANTED 


REPORTERS, 
EDITORS  &  INTERNS 

Largest  group  of  weeklies 
in  New  England  is  looking 
for  resumes  from  talented 
reporters,  editors  and 
interns.  Growth  potential 
terrific.  Send  resume  and 
clips  to:  John  Wllpers 
Community  Newspaper 
Co.,  82  Devonshire  St., 
R25C,  Boston,  MA  02109. 


NEWSROOM 
COPY  EDITOR 

The  Oregonian,  largest  circulation 
newspaper  in  the  Pacific  Northwest,  is 
seeking  a  first  rate  Copy  Editor.  The 
ideal  candidate  should  have  excellent 
command  of  English  grammar,  good 
spelling,  thorough  knowledge  of  local 
and  national  current  events  and  the 
ability  to  improve  copy  while  meeting 
deadlines.  Previous  daily  newspaper 
copy  desk  experience  and  background 
in  layout  and  graphics  will  be  a  major 
consideration.  Our  compensation  and 
benefit  package  are  designed  to  attract 
and  retain  the  best.  Send  cover  letter 
and  resume  to  The  Oregonian  Publish¬ 
ing  Company,  1320  SW  Broadway, 
Portland,  OR  97201,  Attn:  Human 
Resources  Department. 


MANAGING  EDITOR 

Suburban  daily  seeks  take-charge  news¬ 
room  leader  to  direct  30-person  staff. 
We  are  a  30,000  7-day  morning  opera¬ 
tion  in  Zone  4  with  big  city  competition 
on  our  doorstep.  Hard  news  orientation 
a  must.  Send  resume  including  refer¬ 
ences,  salary  requirements  and  one 
page  letter  outlining  your  news  philoso¬ 
phy  to  Box  5967,  Editor  &  Publisher. 

MOTIVATED  REPORTER  for  expanding 
business  journal  in  dynamic  southwest 
city.  Must  be  driven,  courteous,  ready 
to  take  on  challenging  assignments.  We 
are  looking  for  someone  with  a  “fire  in 
the  belly”  and  intelligence  to  match. 
Send  responses  to  Box  5951,  Editor  & 
Publisher. 

NEEDED:  an  experienced  feature  writer 
who’s  tried  everything  and  still  hasn’t 
run  out  of  ideas.  We  want  someone 
who’s  a  champ  in  all  story  divisions  - 
lightweight  to  heavyweight.  Someone 
who  wants  to  write  about  the  way  we 
live,  whether  it’s  the  Murphy  Brown- 
single  mother  debate,  a  look  at  voters’ 
perceptions  of  divorced  politicians  or 
Batman’s  dark  influence.  If  the  Utne 
Reader,  Spy  magazine.  Vanity  Fair, 
Entertainment  Weekly,  Esquire  and 
Harper’s  are  on  your  coffee  table,  you 
could  be  the  writer  for  us.  If  you’re  the 
Readers  Digest-Woman’s  Day  type, 
maybe  not. 

Send  resume  and  clips  to  Judy  Bolch, 
AME/Features,  The  News  &  Observer, 
Raleigh,  NC  27601.  P.S.  Put  some 
imagination  in  your  application.  We’re 
tired  of  those  MBA-type  cover  letters. 


Help  Wanted 
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Daily  Report  Of  Newspaper  Jobs 


a^l-900-786-7800 

$2.25  per.  min. 

Fteporter 
Photographer 
^Editor 
Q  GraphicArtist 
(3  Managing  Editor 
Cd  Ehlry^jevei 


OR  JUST  LOOKING?  OR  JUST  LO? 
ING?  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
IRING?  HIRING?  HIRING?  HIRING? 
ING?  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of 
E&Pi 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  peopie  who  will 
make  your  newspaper  run. 

E&P  Classified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  ciossified  listings  every  week  I 

Rates  and  order  form  are  in  this  section.  To  piace 
your  classified  ad  caii  21 2 *675 *4380,  or  mail  it 
to:  E&P  Classified  Department,  1 1  West  19th  St., 
NewYork,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 

E&P  Classified 

...the  difference  is  in  the  results 
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HELP  WANTED 


EDITORIAL 


NEPOTISM  GOT  YOU?  Small  South¬ 
western  daily  isn't  afraid  to  hire 
talented  newspaper  couples.  If  the  two 
of  you  have  what  it  takes  to  produce  the 
highest  quality  editorials,  news  cover¬ 
age,  photography,  features  and  layout, 
we  have  two  jobs — managing  editor  and 
reporter/photographer/layout  person  — 
waiting  for  you.  Reply  with  full  resumes 
including  salary  histories  to  Box  5930, 
Editor  &  Publisher. 


POLICE  REPORTER  needed  for 
35,000-circulation  PM  midwestern 
daily.  Must  thrive  on  deadlines,  know 
how  to  cultivate  sources  and  be  able  to 
see  the  story  beyond  the  official  blotter. 
Immediate  opening.  Send  resume  and 
6  best  clips  to  Box  5974,  Editor  & 
Publisher. 


REPORTERS  -  Two  bright,  energetic, 
educated  newcomers  needed  for  key 
positions  on  lively  staff,  quality  30,000 
daily  (Pulitzer  ‘79)  in  eastern  Pennsyl¬ 
vania.  Box  5971,  Editor  &  Publisher 

REPORTER 

An  over  achieving  small  daily  in  the 
Houston  area  is  looking  for  another  star 
to  add  to  its  award-winning  news  staff. 
We’ve  got  the  philosophy,  leadership 
and  the  news  market  to  give  an  ambi¬ 
tious  beginner  a  springboard  to  bigger 
things.  Send  resume,  clips  and  refer¬ 
ences  to  Clay  Zeigler,  Editor,  Pasadena 
Citizen,  102  South  Shaver  St.,  Pasade¬ 
na,  TX  77506. 


PRESSROOM 

SUPERINTENOENT 

Dow  Jones  &  Co.,  Inc.,  publisher 
of  business  news  an  information, 
has  an  immediate  opening  for  a 
Pressroom  Superintendent  in  the 
Pressroom,  located  in  our  South 
Brunswick  complex. 

The  successful  candidate  will 
supervise  all  production  and 
maintenance  work  for  Goss  Metro 
Offset  presses.  Prior  experience  as 
a  journeyman  pressman  including 
experience  on  double  width  web 
offset  presses  is  required.  In 
addition,  applicants  should  have 
prior  supervisory  experience. 

We  offer  a  competitive  salary, 
excellent  benefits  and  op¬ 
portunities  for  advancement. 
If  your  qualifications  meet  the 
requirements  of  the  position, 
please  mail  your  resume  to; 

Employee  Relations  Dept. 
Dept.  MC-EP 

Dow  Jones  &  Co.,  Inc. 

PO  Box  300 

Princeton,  NJ  08543-0300 

Equal  Opportunity  Employer 

Dow  Jones  will  only  respond 
to  those  candidates  invited 
in  for  an  interview. 


HELP  WANTED 


EDITORIAL 


REGIONAL  EDITOR 
The  Times  Herald-Record  (86,000 
daily,  101,(XX)  Sunday),  a  newspaper 
situated  in  the  Hudson  Valley  of  New 
York  State,  is  seeking  a  supenrisory 
editor. 

This  position  will  involve  assigning  and 
directing  staff  writers  and  editing  their 
daily,  Sunday  and  enterprise  work. 

The  successful  candidate  will  have  good 
news  sense,  some  management  experi¬ 
ence  and  the  demonstrated  ability  to 
coach  and  develop  reporters. 

Send  resume,  including  salary  history 
to:  Debra  A.  Sherman,  Personnel  Direc¬ 
tor,  THE  TIMES  HERALD-RECORD,  40 
Mulberry  Street,  Middletown,  NY 
10940. 

REPORTERS 

The  Kingsport  Times-News,  a  48K  daily 
journal  serving  NE  TN  and  SW  VA 
invites  talented,  experienced  journalists 
to  apply  for  current  and  future  reporting 
positions.  We're  looking  for  self-starters 
who  enjoy  hammering  the  competition 
with  solid,  depth  reporting.  Resumes, 
clips  to  City  Editor  Gene  Owens,  PO  Box 
479,  Kingsport,  TN  37660. 

REPORTER/EDITOR 
Southeastern  North  Carolina's  largest 
daily  needs  an  experienced  reporter  who 
wants  to  be  an  editor  or  vice  versa.  This 
versatile  job  will  involve  some  of  both. 
We  require  someone  with  a  proven  track 
record  as  a  reporter  and  good  people 
man^ement  skills.  Send  resume  and 
clips  to  City  Editor,  Fayetteville 
Observer-Times,  PO  Box  849,  Fayette- 
ville,  NC  28302. _ 

REPORTER 

Weekly  newsmagazine  on  Congress  and 
politics  seeks  veteran  reporter.  Must 
have  experience  covering  (krngress  and 
legislative  affairs.  Strong  writing  and 
analytical  skills,  story  initiative  and 
ability  to  meet  deadlines  are  essential. 
Send  resume  and  clips  to  Assistant 
Managing  Editor  David  Rapp,  1414 
22nd  St.  NW,  Washington,  DC  20037. 


HELP  WANTED 


EDITORIAL 


REPORTER  -  General  assignment  for 
daily  newspaper.  Experience  covering 
government  meetings  and  writing 
feature  articles  on  deadline  a  must. 
Salary;  Upper-teens.  Send  clips, 
resume  to:  Steve  Bennett,  Managing 
Editor,  The  Post-Star,  PO  Box  2157, 
Glens  Falls,  NY  12801. 

REPORTER;  Award-winning  business 
publication  in  Upstate  New  York  seeks 
person  with  strong  business  news  back¬ 
ground.  Ability  to  break  stories,  digest 
and  relate  complex  information  essen¬ 
tial.  Minimum  three  years'  experience 
required.  Send  resume,  clips,  salary 
history  to  Box  5984,  Editor  & 
Publisher. 

SEEKING  EDITOR  for  entertainment 
weekly.  Applicant  should  be  hard  work¬ 
ing,  able  to  communicate  and  coop¬ 
erate  with  other  departments,  and  able 
to  generate  and  follow  through  on 
stories.  Box  5970,  Editor  &  Publisher. 

THE  DAILY  RECORD,  a  growing, 
65,000-circulation  AM  in  northern  New 
Jersey  30  miles  from  New  York  City,  is 
seeking  a: 

ASST.  METRO  EDITOR.  A  key  position 
on  our  20-person  Metro  staff  for  an 
energetic,  fine-eyed  journalist  to  edit 
local  stories  and  supervise  late- 
afternoon,  evening  coverage.  Experi¬ 
ence  required  working  with  and  direct¬ 
ing  reporters  and  improving  their  copy. 

SPORTS  COPY  EDITOR.  A  creative, 
fast-moving  position  involving  consider¬ 
able  layout  (including  the  section 
front),  copy  editing  and  headline  writ¬ 
ing.  At  least  five  years  sports  desk 
experience  required. 

Send  resume,  samples  to  Jack  Bowie, 
Managing  Editor,  Daily  Record,  PO  Box 
I  217,  Parsippany,  NJ  07054-0217. 


HELP  WANTED 


EDITORIAL 


WANTED;  Publicist/Editor  for  a  major 
international  management  consulting 
firm  based  in  Chicago.  You  will  work 
with  the  firm's  Chicago-based  officers 
to  create  and  place  articles  in  major 
business  magazines  and  newspapers. 
Requirements:  good  writing  skills,  busi¬ 
ness  background,  curiosity,  resilience, 
commitment.  Preferred  background: 
editorial  staff  of  business  press,  rela¬ 
tionships  with  major  business  publica¬ 
tions,  possible  MBA.  Salary  based  on 
experience  and  credentials.  This  posi¬ 
tion  offers  a  self-starter  the  opportunity 
to  define  and  execute  our  marketing 
strategy.  Send  resume  to  Box  5965, 
Editor  &  Publisher. 


PHOTOGRAPHY 


CHIEF  PHOTOGRAPHER 
Zone  5,  medium  sized  daily  looking  for 
energetic,  experienced  supervisor  to 
lead  professional  photo  staff  to  an  even 
higher  level  of  quality.  Must  be  a  shoot¬ 
er,  but  more  important  to  be  a  leader 
who  demands  quality,  organization  and 
timeliness  in  photo  department.  Must 
have  at  least  3  years  of  supervisory 
experience  and  prior  shooting  experi¬ 
ence  on  a  daily.  Would  consider  it  a 
major  plus  for  candidate  to  be  well 
versed  on  electronic  darkroom  and  use 
of  Macintosh.  This  person  could  be 
Photo/Graphics  Editor  with  the  right 
background.  Send  confidential  resume 
and  salary  history  to  Box  5945,  Editor  & 
Publisher. 


PRESSROOM 


PRESSMAN  WANTED  with  proficiency 
in  running  King  presses.  Call  (805) 
324-6423  days  or  (805)  398-9788 
evenings. 

PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
benefits.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  2nd  floor, 
Philadelphia,  PA  19142. 


(Eastern  ILS.  Territoiy) 

MAN  Roland  Inc’s,  Web  Press  Division  is  the  US  location  of  the  world’s 
second  largest  manufacturer  of  Newspaper,  Commercial  and  Sheetfed 
presses.  Our  reputation  for  innovation,  R&D  and  marketing  savvy  has 
positioned  us  for  solid  growth  in  the  90’s.  The  recent  consolidation  of 
operations  in  our  new  $20  million  North  American  headquarters  in 
North  Stonington,  (Connecticut,  illustrates  our  commitment  to  success. 
We  currently  seek  an  experienced  sales  professional  to  assist  in  the 
successful  marketing/sales  of  our  Newspaper  product  line  in  our  East¬ 
ern  territory.  As  the  Regional  Sales  Manager,  you  will  be  responsible 
for  the  following: 

•  Plan  and  manage  the  company’s  sales  effort  while  maintaining 
contact  with  major  accounts  within  your  jurisdiction. 

•  Participate  in  the  development  of  marketing  policy,  recommend¬ 
ing  product  and  product  line  revisions  as  well  as  pricing 
changes. 

•  Assist  and  collaborate  with  other  sales  staff  members  in  sales 
promotion,  market  research,  and  planning  and  executing  special 
projects  and  programs. 

•  Prepare  annual  sales  forecast/reports  as  well  as  participate  in 
determination  of  our  market  potential  in  specific  regions. 

Previous  experience  in  a  similar  capacity  or  in  a  related  industry  such 
as  consumable  or  auxiliary  supplies  to  the  Newspaper  Industry  is  re¬ 
quired.  Salary,  commission  and  Company  paid  auto  are  provided,  as 
well  as  an  exceptional  benefit  program  including  pension,  401 K  and 
health  plan. 

For  immediate  consideration,  please  send  your  resume,  with  salary 
requirements,  to:  Mr.  Ben  Bendetti,  Director  Human  Resources,  MAN 
Roland  Inc.,  20  Gutenberg  Drive,  North  Stonington,  CT  06359. 

Equal  Opportunity  Employer  Male/Female. 


I  1^  M  k  I 


□ 

ON  THE  MOVE 

MAN  Roland  Inc.  is  a 
subsidiary  of  MAN  Ro¬ 
land  AG  headquartered 
in  the  Federal  Republic 
of  Germany.  MAN  Ro¬ 
land  is  the  second  larg¬ 
est  manufacturer  of 
printing  presses  in  the 
world!  We  have  been  in 
business  for  over  150 
years,  now  employing 
nearly  11,000  people 
worldwide.  Yearly  sales 
exceed  $1.1  Billion. 
Growth  for  the  past  7 
years  has  exceeded 
20%  yearly.  MAN  Roland 
is  part  of  the  MAN  Group 
diversified  conglomerate 
with  over  $10  Billion  in 
sales  and  62,000  people 
worldwide. 
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CLASSIFIED  ADVERTISING  RATES 

Voice  Classifieds  Add  $25  per  insertion 

Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1992 


UNE  ADS 

1  week-$7.00  per  lirre 

2  weeks-$6.)5  per  Hne.  per  Issue. 

3  weeks-$5.35  per  Hne,  per  issue. 

4  weeks-S4.60  per  Hne.  per  Issue. 


POSITIONS  WANTED 

1  week-$3.95  per  Hne 

2  weeks-S3.25  per  line,  per  issue. 

3  weeks-S2.75  per  Hne.  per  Issue. 

4  weeks-  $2.55  per  line,  per  issue. 


Add  $6.50  per  insertion  tor  box  service.  Add  $4.25  per  Insertion  for  box  service. 
Count  os  on  additional  Hne  In  copy.  Count  as  on  addltlorK3l  line  in  copy. 

Count  approximately  34  characters  and  or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  follo>Ming  rotes  per  column  Irxth.  per  Insetiton:  1  time.  $85;  2  to  5  times.  $80; 
6  to  12  timos,  $75;  13  to  25  times  $70;  26  to  51  times  $65;  52  times.  $60. 

DEADLINE:  8  days  prior  to  publication  dote. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company. 


Classification . 


Authorized  Signature  _ 


□  VOICE  CLASSIFIED 


No.  of  Insertions: 


□  CLASSIFIED 


.  Amount  Enclosed;  $_ 


Editor  &  Publisher 

1 1  West  19th  Street,  NY.  NY  10011.  (212)  675-4380.  FAX  (212)  929-1259. 


HELP  WANTED 


PRESSROOM 


PRESSROOM  FOREMAN 
We  have  an  immediate  opening  for  a 
night  time  Pressroom  Foreman.  Must 
have  an  excellent  history  in  producing 
top  quality  products,  managing  press 
crews,  and  maintaining  a  Goss  Urbanite 
Press.  We  are  a  daily  newspaper,  7  days 
a  week.  Send  resumes  to:  Charlotte  Sun 
Herald,  Attention  Michael  Stewart, 
23170  Harborview  Road,  Charlotte 
Harbor,  FL  33960. 


PRODUCTION/LA  YOUT 


TIRED  OF  BIG  CITY  PROBLEMS?  Come 
home  to  Wyoming!  The  Shopper  needs 
an  experienced  advertising/layout  and 
production  person.  (307)  347-4880. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


A-1  CREDENTIALS  -  3  major  chains 
20+  years.  (41).  Now  consultant/ 
broker,  ready  to  return;  Publisher, 
Manager,  equity  situation  ideal.  No 
relocation  cost.  Will  travel.  Top  refer¬ 
ences.  (207)  856-7034. 


GROUP  PUBLISHER  with  18  years 
experience  seeks  new  challenge. 
Strengths  in  marketing,  revenue  gener¬ 
ating,  turnarounds.  Energetic  family 
man  knowledgeable  in  all  aspects  of 
publishing  and  commercial  printing. 
Send  to  Box  5958,  Editor  &  Publisher. 


NEED  AN  AGGRESSIVE,  EXPER¬ 
IENCED  PUBLISHER  for  your  daily  or 
weekly/shopper  group?  I  can  offer  a 
superb  track  record  in  all  aspects  of 
newspaper  marketing  and  manage¬ 
ment.  Reply  to:  4025  Old  Colony  Rd., 
Mulberry,  FL  33860. 


ADVERTISING 


NATIONALLY  RECOGNIZED  Marketing 
Director/Ad  Director  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  similar  position.  Excellent 
motivator/trainer.  P.  Lewis  (901) 
767-7002. 


CIRCULATION 


CIRCULATION  MANAGER  -  seeking 
position  with  daily.  Familiar  with  all 
phases  of  circulation.  Prefer  Zones  1,  2 
or  3.  Send  to  Box  5979,  Editor  & 
Publisher. 


POSITIONS  WANTED 


SPORTS  WRITER/EDITOR,  23  years 
daily/weekly  experience,  seeks  position 
in  any  zone.  Award-winner.  Strong 
design,  layout,  photography  skills. 
Available  immediately.  Michael  Elliot, 
8064  Fort  Dade  Ave.,  Brooksviile,  FL 
34601.  (904)  796-7948. 


YOUR  team  playing  in  Southwest  Ohio? 
You  want  IT  covered,  not  just  the  game? 
Free-lance  writer.  (513)  742-4847. 


AMBITIOUS,  DRIVEN  WRITER  (recent 
collie  grad)  specializing  in  popular 
music  (and  film)  seeks  freelance  writing 
work  and/or  internship,  entry-level 
writer  or  editor  position.  Advice  even. 
My  college  experience  has  been  broad 
and  fruitful.  Have  excellent  clips  and  an 
eye  for  a  good  story,  inten/iews  a 
specialty.  Willing  to  relocate.  Send  to 
Box  5977,  Editor  &  Publisher. 


AWARD  WINNING  EXECUTIVE  EDITOR 
with  solid  track  record  in  managing  both 
established  and  start-up  operations 
seeks  new  challenges  with  daily  or 
weekly  group  operation.  Staff  manage¬ 
ment,  training  and  recruiting  are 
specialties,  along  with  graphic  redesign 
and  reader-interest  analyses.  Try  a 
20-year  pro  and  give  your  papers  a 
boost.  Send  to  Box  5975,  Editor  & 
Publisher. 


AWARD  WINNING  married  couple 
seeks  new  challenge.  He's  an  editor 
with  a  creative  flair;  she's  an  investira- 
tive  reporter  who  can  explain  complex 
issues  in  simple  terms.  If  stability  and 
dedication  attract  you,  we're  your  team. 
Box  5986,  Editor  &  Publisher. 


COLLEGE  GRADUATE  seeks  entry-level 
sports  writer  position.  Two  years  experi¬ 
ence  on  college  paper,  with  nine 
months  additional  experience  on  mid¬ 
sized  daily.  Will  relocate.  Call  Keith 
(313)  395-7215. 


EXPERIENCED  EDITOR  specialized  in 
fixing  broken  newspapers  satisfied  with 
present  prize  winner;  ready  to  move  on. 
If  you  want  to  go  from  dull  to  dazzling 
and  you're  serious  about  quality,  reply 
to  Box  5982,  Editor  &  Publisher. 


LETTERS-TO-THE-EDITOR  EDITOR  of 
morning  conservative  daily  on  south 
Atlantic  coast;  editing  ability 
unequalled;  can  write,  read  and  spell  as 
most  can’t  today;  1967  graduate,  major 
Missouri  university.  Former  correspon¬ 
dent  to  COMMERCIAL  APPEAL.  Must 
be  city  where  Wells  Fargo  has  office-, 
(615)  859-1537  collect. 


NEED  A  FOOTBALL  WRITER? 
Award  winning  sports  writer,  recent 
Perdue  University  graduate  with  4+ 
years  experience,  seeks  beginning 
sports  position  covering  high  school  or 
college.  Will  relocate.  Call  or  write  for 
resume,  clips.  Matt  Youmans,  509  East 
First,  Sheridan,  IN  46069.  (317) 
758-5072. 

REPORTER/PHOTOGRAPHER  seeks 
position  at  weekly  or  daily.  2  years 
experience  at  weekly.  Extensive  dark¬ 
room  skills  and  will  relocate  to  Zone  5, 
7,  8,  or  9.  Please  leave  message  at 
(612)  522-3379. 


FREELANCE  SERVICES 


DOES  YOUR  WEEKLY/BIWEEKLY  cover 
Southwestern  States  (MN),  ElU,  South¬ 
western  MO  State  U.,  Southern  IL  U., 
Western  KY  U.,  but  only  at  home? 
Award  winning  journalist  wants  to  bring 
you  your  games  against  Illinois  State  U. 
at  great  price. 

Call  Steve  (309)  664-0900. 
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SHOP  TALK  AT  THIRTY 

Bigger  newspapers  are  not  necessarily  better 


By  Dave  Dyer 

Fresh  out  of  Journalism,  a  young 
reporter — let’s  call  him  Kevin — was 
being  interviewed  for  his  first  job  by 
the  editor  of  a  small  daily  newspaper. 

Inevitably,  the  editor  asked  Kevin 
about  his  ultimate  goal.  “Eventually, 
I’d  like  to  be  a  writer,  or  maybe  a 
columnist,  for  a  major  metropolitan 
daily,”  replied  Kevin. 

Sound  familiar?  It  should,  because 
it  is  the  response  and  very  likely  the 
goal  of  most  young  journalists  as  they 
start  out  in  the  business.  Senior  edi¬ 
tors  everywhere  have  certainly  heard 
the  line  thousands  of  times. 

Such  expressed  ambition  is  un¬ 
doubtedly  authentic  because,  time 
and  again,  young  reporters  start  at 
small  or  medium-sized  papers  and 
stay  just  long  enough  to  acquire  some 
skills  and  build  their  resumes  before 
moving  to  larger  papers. 

Yet,  after  experiences  with  papers 
of  all  sizes,  my  reaction  to  this  natu¬ 
ral  progression  is  absolute.  It  should 
not  be  this  way. 

Quite  simply,  bigger  is  not  neces¬ 
sarily  better  and  the  glitter  of  the  large 
dailies  will  not  automatically  turn  into 
a  bright  career.  Sometimes,  the  fin¬ 
ish  can  be  quite  dull. 

There  are  surely  several  reasons 
why  large  dailies  seem  so  appealing. 
Following  are  some  of  the  main  ones. 

1 .  The  Woodward-Bernstein  ideal: 
Most  young  journalists  have  certainly 
read  about  the  famous  Washington 


(Dyer  is  the  sports  editor  of  the 
Haverhill  [Mass.]  Gazette). 
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Get  your  copy  of 

MNem 

-  Australia's  big  marketing,  advertising  and  me¬ 
dia  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect 
your  business. 

- 

To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
YpO  Please  send  me  AD  NEWS  for  one 
■  ^  ^  year  -  26  issues.  I  enclose  my 
[  bankdraft  in  Australian  currency  forAust.  $128. 

I  Name: _ 


Address' 

r.ity 

i._J. _ 

Post  duo  and  their  roles  in  Watergate 
and  they  view  them  as  models  —  per¬ 
haps  as  protectors  of  our  freedoms  — 
to  emulate. 

2.  The  limelight  goal:  Because  al¬ 
most  all  journalists  have  big  egos,  they 
want  to  be  well-known,  to  have  their 
name  seen  in  print  and  to  be  talked 
about  by  thousands,  maybe  even  mil¬ 
lions  of  readers. 

3.  The  exciting  beat  syndrome:  In 
large  metropolitan  areas,  it  is  as¬ 
sumed,  there  is  more  action  and  more 
opportunity  to  write  award-winning 
stories. 

4.  The  better-writing  goal:  On  a 
major  metro,  with  seasoned  editors 


and  numerous  top-notch  reporters, 
one’ s  writing  is  bound  to  improve  and 
reach  its  full  potential. 

5.  The  lifestyle  ideal.  With  higher 
salaries  on  a  larger  paper,  it  is  be¬ 
lieved,  it  will  be  much  more  possible 
to  live  comfortably  and  have  a  decent 
standard  of  living. 

Of  these  five,  the  most  truth  lies 
with  the  last  one,  although  that  is  not 
entirely  accurate.  The  salaries  are  al¬ 
most  always  higher  at  the  locations 
of  larger  papers,  but  so  are  housing 
and  other  living  prices.  Not  only  do 
these  things  tend  to  trade  off,  but  I 
have  seen  plenty  of  reporters  actually 
have  less  spending  money  after  gain¬ 
ing  a  higher  wage. 

As  for  the  other  points,  they  are 
largely  all  hogwash. 

The  main  fallacy  of  writers  aspir¬ 
ing  to  larger  papers  is  that  their  story 
opportunities  will  increase.  In  fact, 
in  almost  any  department,  it  is  almost 
always  the  opposite. 

At  smaller  papers,  after  a  short 
time,  there  is  usually  a  good  oppor¬ 
tunity  to  grab  an  important  beat,  cover 
a  late-breaking  story  or  write  a  col¬ 
umn  of  a  personal  nature.  That  could 
take  years,  and  possibly  never  hap¬ 
pen  at  all,  at  a  large  paper. 

I  knew  one  reporter  on  a  paper  of 
less  than  20,000  who  had  been  trying 
for  years  to  move  up. 

Well,  finally  the  reporter  landed  a 
job  as  a  feature  writer  at  a  large  daily 


of  about  200,000.  He  was  ecstatic  at 
first,  but  after  a  year  he  was  looking 
for  another  position — at  a  paper  of 
any  size.  It  seems  that  his  beat  was 
too  confining  and  he  was  looking  for 
more  of  a  challenge. 

Not  only  that,  if  this  reporter  had 
hopes  of  being  in  the  limelight,  they 
were  squashed.  His  byline  appeared 
only  two  or  three  times  a  week  and  it 
often  received  poor  play,  as  if  it  were 
deemed  unimportant. 

One  other  thing.  The  reporter’s 
writing  ability  did  not  improve  at  all 
and,  in  a  way,  actually  got  worse. 
When  you  think  about  it,  that  is  not 
surprising. 


Larger  papers  do  have  the  luxury 
of  having  full-time  copy  editors,  but 
that  can  work  to  a  writer’s  disad¬ 
vantage.  Yes,  they  have  the  time  to 
go  over  a  reporter ’  s  story  thorough¬ 
ly,  but  often  they  are  less  interested 
in  improving  its  form  and  content 
than  making  it  conform  to  their  own 
style. 

That  may  or  may  not  make  the  story 
more  readable  for  the  average  reader, 
but  it  will  not  do  much  to  improve  the 
reporter’s  overall  writing  skills. 

At  smaller  papers,  on  the  other 
hand,  editors  usually  do  not  have  the 
time  while  they  are  editing  to  change 
a  story  completely.  They  are  more  in¬ 
terested  in  making  it  readable  and 
grammatically  correct  within  the  pre¬ 
sented  context.  Later  on,  the  editor 
might  confer  with  the  reporter  on 
style  and  offer  some  suggestions. 

The  point  is  that  young  reporters 
often  can  develop  their  own  style  bet¬ 
ter  at  a  smaller  paper.  Their  flaws  can 
be  corrected  without  changing  the  ba¬ 
sic  style. 

If  you  doubt  this,  just  ask  any  vet¬ 
eran  reporter  about  some  of  the  best 
stories  he  has  written.  More  times 
than  not,  he  will  probably  refer  back 
to  something  he  wrote  earlier  in  his 
career,  probably  at  a  smaller  paper. 

So,  if  these  are  all  valid  points  and 
the  grass  isn’t  really  greener  at  larger 
papers,  what  is  the  point?  Actually, 

(See  SHOP  TALK  on  page  35) 


The  main  fallacy  of  writers  aspiring  to  larger  papers 
is  that  their  story  opportunities  will  increase.  In  fact, 
in  almost  any  department,  it  is  almost  always  the 
opposite. 
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file  pages  of  Editor  &  Publisher’s  September  26  issue  will  cover  the  up-to-date 
topical  news  of  newspapering  and  also  feature  our  annual  special  pullout 
section,  “Color  in  Newspapers.”  Editorial  content  will  cover  the  effectiveness 
of  spot  and  four-color  advertising,  new  technologies  in  color  reproduction, 
state-of-the-art  equipment  that  will  enhance  newspaper  color  capability, 
and  case  histories  of  effective  use  of  editorial  and  advertising  color. 


Don’t  miss  your  chance  to  be  a  part  of  this  exciting  section.  To  place  your  ad 
in  the  September  26  issue  of  Editor  &  Publisher,  contact  your  local  sales 
representative  or  Steve  Townsley  at  (212)  675-4380.  We  promise  that  it  will 
open  your  eyes  to  a  new  and  colorful  world. 


Publication  Date:  September  26, 1992 
Closing  Dates:  Space:  September  tl,  Copy:  September  16 


SixMiDion 
People  In  Midiigan 
Juk  Don^  Get  It 


Over  six  million 
Michiganders  don't 
get  their  news  from 
the  Detroit  papers. 
And  a  good  share  of 
these  people  have 
something  else  in 
common. 

They  live  in  a  thriv¬ 


ing  market  called 
Booth,  Michigan-the 
1 1th  largest  metro 
market  in  America. 
It's  also  the  15th 
largest  retail  mar¬ 
ket-piling  up  over 
thirteen  billion  dol¬ 
lars  in  sales  annually. 


How  do  you  get  to 
these  affluent,  dis¬ 
criminating  readers? 
Call  John  Thomquist 
at  (616)459-1840. 
With  eight  great 
Booth  newspapers, 
he'll  show  you  the 
way  to  a  booming 


market  where  folks 
prefer  to  read  the 
news  from  their  own 
community-instead 
of  Detroit. 


The  Ann  Arbor  News  •  The  Bay  City  Times  •  The  Flint  Joumai  •  The  Grand  Rapids  Press 
Jackson  Citizen  Patriot  •  Kalamazoo  Gazette  •  The  Muskegon  Chronicle  •  The  Saginaw  News 
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